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A  DEUNQUENT  JUVENILE 

SYSIIW 

A  Gannett  News  Service  investi¬ 
gative  series  entitled  “Oklahoma 
Shame”  revealed  conditions  in 
Oklahoma’s  youth  institutions  so 
abhorrent  that  one  state  psy¬ 
chologist  labeled  them  barbaric. 

These  abuses,  detailed  by 
Pulitzer  Prize  winning  reporters 
John  Hanchette  and  Carlton 
Sherwood,  included:  hogtying... 
prostitution...  restraint  with  leg 
irons . . .  solitary  confinements . . . 


and  beatings. 

Gannett’s  KOCO-TV  in 
Oklahoma  City  and  its  Oklahoma 
member  newspaper  The  Mus¬ 
kogee  Daily  Phoenix  brought 
the  nationally  distributed  series 
to  the  attention  of  Oklahomans. 

State  and  federal  officials 
responded  swiftly.  A  US.  Senate 
subcommittee  held  hearings. 
The  US.  Department  of  Justice 
and  various  Oklahoma  law- 
enforcement  agencies  launched 
investigations.  The  politically 
powerful  “Czar”  of  the  state’s  ju¬ 
venile  system  resigned.  One  of 
the  worst  juvenile  facilities  was 
closed  and  more  were  sched¬ 
uled  for  closing.  The  governor 
and  the  state  legislature  re¬ 
formed  laws,  changing  the  nature 


of  the  system  and  reducing  the 
number  of  children  at  each  facility. 

The  result  of  this  investigative 
reporting  and  quick  government 
action  is  a  more  responsive  and 
responsible  juvenile  justice  sys¬ 
tem.  Every  Gannett  member,  firom 
Honolulu  to  Hattiesburg,  Mus¬ 
kogee  to  Mamaroneck,  Tucson 
to  Tampa,  works  for  the  public 
interest,  each  in  its  own  way  for 
its  own  community. 

GANNEIT 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


©  1982  Gannett 


For  more  information  about  Gannett  s  world  of  different  voices,  write:  Gannett  Cou  Inc;  Lincoln  Tower;  Rochester,  N^’  14604,  or  call  (716)  546-8600. 


9 

n|  The 

I  Knickerbocker  News 


FIRST  PLACE:  Ralph  Martin,  columns.  New 
York  State  UPl. 


FIRST  PLACE:  Andrew  Danzo.  depth  reporting 
on  NL  Industries  radiation  controversy.  New 
York  State  AP  Association. 

FIRST  PLACE:  Arnold  LeFevre,  feature  photo. 
New  York  State  AP  Association. 


FIRST  PLACE:  David  Sylvester  and  E  J 
McMahon  Jr.,  features,  “Children  of  Divorce" 
series.  New  York  AP  Association. 

FIRST  PLACE:  E.  B.  "Buzz"  Gray  Jr.,  sports 
columns.  New  York  State  UPl. 


FIRST  PLACE:  Susan  Schulman,  E.  J.  McMa¬ 
hon  Jr.,  David  Sylvester,  E.  B.  "Buzz"  Gray 
Jr.,  Bruce  Scruton,  Steve  Webb,  Bob  Richey, 
Skip  Dickstein  and  Jack  Pinto,  local  or  state 
deadline  story/series,  coverage  of  South 
African  rugby  controversy  in  Albany,  New 
York  State  UPl. 


FIRST  PLACE:  Lois  Uttley,  local  or  state  non¬ 
deadline  story/series  for  a  four-part  look  at 
misuse  and  abuse  of  Industrial  Revenue 
Bonds,  New  York  State  UPl. 

FIRST  PLACE:  David  Sylvester  and  E.  J. 
McMahon  Jr.,  features,  "Children  of  Divorce" 
series.  New  York  State  UPl. 


THIRD  PLACE:  Eric  Freedman,  Lise  Bang 
Jensen,  Arvis  Chalmers,  E.  J.  McMahon  Jr., 
spot  news,  Hugh  Carey's  decision  not  to  seek 
a  third  term  as  governor.  New  York  State  AP 
Association. 

THIRD  PLACE:  Ralph  Martin,  news  columns. 
New  York  State  AP  Association. 


CERTIFICATE:  John  Runfola,  continuing  cov¬ 
erage  of  judicial  system.  New  York  State  Bar 
Association  Media  Competition. 


FIRST  HOHORABLE  MEHTION:  Arnold  Le¬ 
Fevre,  portfolio,  Edward  Steichen  National 
Photography  Awards. 

HONORABLE  MENTION:  Art  Markey,  news 
column  on  effects  of  acid  rain  on  an 
Adirondacks  mountain  lake.  New  York  State 
AP  Association. 


HONORABLE  MENTION:  Bruce  Scruton,  John 
Runfola,  Eric  Freedman,  spot  news,  coverage 
of  bombing  of  a  rugby  union  office  at  the 
height  of  South  African  rugby  controversy  in 
Albany,  New  York  State  AP  Association. 


COMMUNITY  SERVICE  AWARD:  Lois  Uttley. 
for  series  on  misuses  and  abuses  of  Industrial 
Revenue  Bonds,  Hearst  Newspaper  Awards. 


NOBODY  COVERS  NEW  YORK'S  CAPITAL  LIKE 

NEW  YORICS  CAPITAL  NEWSPAPERS 


THE  KNICKERBOCKER  NEWS  ,  j  ^ 

Evenings  Jin, 


THE  TIMES  UNION 

Mornings  &  Sunday 


DIVISION  OF  THE  HEARST  CORPORATION. 
ALBANY,  NEW  YORK 


I 


Our  fleet  of  68  ink  tankers,  largest  of  its  kind,  is  on  the  road  daily 
to  service  newspapers  from  coast  to  coast. 

Of  equal  importance  is  the  fact  that  these  tankers  are  deliver¬ 
ing  a  consistent,  proven  product — backed  by  Flint  Ink's  long¬ 
standing  dedication  to  quality,  service  and  specialized  bulk  han¬ 
dling  techniques. 

We  offer  technical  support  from  all  32  of  our  manufacturing 
facilities. 


CORPORATE  HEADQUARTERS: 
25111  GLENDAU  avenue. 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  lACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO-  SPARTANBURG 


Flint  Ink  delivers 
in  more  ways  than  one! 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


IN 

PURSUIT 

OF  /h 
PERFECTION  AM 


y  today's  fierce 
competition  for 
the  readers'  time, 
newspapers  must 
.,'J/  >  deliver  a  quality 
Pr;>i  product  that  satisfies 

needs,"  says  Bob 
/  Stiff,  editor  of  the 

/  St.  Petersburg  Evening 
Independent.  "We  con- 
centrate  on  local  news 
/  coverage  and  strive  for 
/  ^substantive  reporting  on  all 
' !  important  local  issues.  We  care 
about  our  readers  as  individuals, 
and  this  concern  clearly  shows  in 
our  friendly,  person-to-person 
columns." 

B.  Larry  "Snuffy"  Smith, 

St.  Petersburg  attorney  and  one 
of  the  winningest  Little  League 
coaches  around,  puts  it  this  way: 

"I  love  to  read  the  Evening 
Independent  because  it 
accentuates  the  positive  and 
recognizes  the  good  qualities 
in  our  citizens.  This  encourages 
others  to  try  and,  in  turn,  improve 
the  quality  of  life  for  all  of  us." 

Judges  in  the  1982  National 
Better  Newspaper  Contest  also  saw 
good  things  in  S‘  Petersburg's 
"People  Paper."  They  honored  the 
Independent  with  nine  awards. 
Included  in  this  significant 
recognition  were  rive  first-place 
awards:  General  Excellence,  Best 
Editorial,  Best  Use  of  Photos,  Best 
Family  Page  and  Best  Sports  Page. 

These  kudos  from  local  readers 
and  top  journalism  critics  provide 
inspiration  for  a  renewed  dedi¬ 
cation  to  the  pursuit  of  perfection. 


^t.  pplpraburn  cEimps 
&  Evening  Independent 
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*  Major  meetings  in  bold  face 

DECEMBER 

2- 5— 1st  National  Hispanic  Media  Conference,  Town  &  Country  Hotel, 

San  Diego,  Calif. 

JANUARY 

9-12 — National  Retail  Merchants  Association,  N.Y.  Hilton/ 

Sheraton  Centre,  N.Y.,  N.Y. 

12-15— ANPA  Labor  and  Personnel  Relations  Conference, 

Boca  Raton,  Fla. 

23-26 — International  Newspaper  Advertising  and  Marketing 
Executives,  Caesar’s  Palace,  Las  Vegas,  Nev. 

23-27 — Association  of  Area  Business  Publications,  LaCos- 

ta  Hotel  and  Spa,  Carlsbad,  Calif. 

FEBRUARY 

12-16 — Southern  Classified  Advertising  Managers  Association, 
Raleigh,  N.C. 

17-20— Annual  Communications  Conference,  Howard  Uni¬ 

versity,  Washington,  D.C. 

MARCH 

3- 5 — Maryland-Oelaware-D.C.  Press  Association,  Sheraton 

Inn,  Frederick,  Md. 

30-Apr.1 — Newspaper  in  Education  conference.  Holiday 

Inn-Ceipital,  Wetshington,  D.C. 

6-9 — Food  and  Science  Editors  Conference,  sponsored  by 
the  Institute  of  Food  Technologists,  Chicago,  III.,  Hyatt  Regency 
Hotel,  Baltimore,  Md. 


Seminars/Workshops/Clinics 


DECEMBER 

5-8 — Southern  Newspaper  Publishers  Association  Founda¬ 

tion  seminar  “Newsroom  Management",  Atlanta,  Ga. 

5-15 — ^American  Press  Institute  seminar  “Managing  Editors 

and  News  Editors",  (for  papers  over  50,000  circulation),  Reston, 
Va. 

9-10 — Southern  Circulation  Managers  Association  In  the  Law 
Clinic,  Bay  Harbor  Inn,  Tampa,  Fla. 

14-16 — Conferences  for  Journalists,  “Economic  Outlook” 

sponsored  by  Washington  Journalism  Center,  Watergate  Hotel, 
Washington,  D.C. 

JANUARY 

9-14 — American  Press  Institute,  “Editing  the  Weekly  Newspa¬ 
per,”  Reston,  Va. 

9-14 — American  Press  Institute,  “Improving  Newspaper  Con¬ 

tent,”  Reston,  Va. 

16-21 — American  Press  Institute,  “Marketing  the  Daily  News¬ 
paper,”  Reston,  Va. 

16-26 — American  Press  Institute,  “Executive  Editors  and 

Managing  Editors,”  Reston,  Va. 

FEBRUARY 

13-23 — American  Press  Institute,  “Circulation  Managers,” 

Reston,  Va. 
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SELECT  MARKETS  FOR 
SMART  ADVERTISERS 


These  47  markets 
averaged  annual  retail 
sales  increase  of  1280% 
since  1967,  vs.  U.S. 
increase  of  280% 


1967 

1 1  Members  in  5  States 


1982 

47  Members  in  16  States 
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ANNUAL  RETAIL  SALES  UP  1280%^/ 

.-U.S.  TOTALS 


(in  $100  Billions) 


--HOME  COUNTIES  OF/ 
SCRIPPS  LEAGUE  / 
MEMBERS  / 

(in  $  Billions)  / 


UP  280% 
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Source:  Editor  &  Publisher  Market  Guides 


“Proclaim  liberty  through  all  the  land 
unto  all  the  inhabitants  thereof.  ” 

[Lev.  25:10] 

Scripps  League 
Newspapers 

Eagle  Hill -SRI,  Box  16B,  Charlottesville,  Virginia  22901 

San  Mateo,  California,  400  El  Camino  Real 
Washington,  D  C.,  1395  National  Press  Building 
Santa  Barbara,  California,! 236  Coast  Village  Road 
Spokane,  Washington,  West  601  Main  Street 


ARIZONA 

Flagstalt  Arizona  DaHy  Sun 

CAUFORNIA 
Banning  Record  Gazette 
The  Shopper 

Hanford  Hanford  Sentinel 

Kings  County  News 
Napa  Napa  Register 
Novaso  Novato  Advarxte 

North  Uarm  Shopping  News 
Petaluma  Argus  Courier 

Argus  Courier  Shopping  Guide 
Rohrterl  Park/Cdati  Clarion 
Santa  Maria  Santa  Uana  Times 
Spothghl 

Santa  Paula  Daily  Chronicle 
Taft  Midway  DrMer 

Westside  Shopping  News 
Wasco  Wasco  News 

CXINNECTICUT 
Manchester  Evening  HerM 

FLORIDA 

Crestinew  OKaloosa  News  Journal 
Va^ianso  Bayou  Times 

HAWAII 

Honolulu  Waiidki  Beach  Press 
Honolulu  Japanese  Beach  Press 
Honolulu  Kauai  Beach  Press 
Honolulu  Maui  Beach  Press 
Hoixilulu  Big  Island  Beach  Press 
Kauai  The  Garden  Island 

ILLINOIS 

DeKalb  Daily  Chronicle 

Chronicle  Shopper 

KENTUCKY 

Georgetown  Georgetown  News  &  Times 
Hazard  Herald  Voice 
Pahs  Pans  Enterprise 

MASSACHUSETTS 
Haveihlll  Haverhill  Gazette 

MISSOURI 

Flat  River  Flat  River  Daily  Journal 
MONTANA 

Hamlltan  Ravam  Republic 
OREGON 

Coos  Bay  Coos  Bay  World 
South  Coast  Week 
Oregon  City  Entrpnse  Courier 
Courier  Shopper 
The  Dalles  the  Dalles  Chronicle 
Columbia  Week 

PENNSYLVANIA 
Lewislown  The  Sentinel 
Mifflin  MUflm  County  Observer 

UTAH 

Provo  The  Daily  Herald 

Utal  Valley  Enterpriser 

VERMONT 

Newport  Newport  Daily  Express 

WASHINGTON 
Pulltnan  Pullman  Herald 


Represented  Nationally  by  Newspaper  Advertising  Service  Co. 


WISCONSIN 

Rhinelander  Rhinelander  Daily  News 


The  4th  Estate 


By  Doug  Borgstedt 


Editorial  workshop _ 

By  Roy  H.  Copperud 


The  measure  of  consistency  No.  583 

Allan  Lazarus,  managing  editor  of  the  Shreveport  (La.) 
Times,  writes  to  set  me  straight  on  an  example  of  misquota¬ 
tion  I  recently  cited; 

“You  say:  'Consistency  is  not  flatly  the  hobgoblin  of  little 
minds.'  Emerson  qualified  it:  a  foolish  conistency. 

“You  are  right  as  far  as  the  quotation  goes,  but  if  you  will 
read  Emerson’s  next  sentence  you  will  find  that  he  is  referring 
to  all  consistency.  Here  is  how  the  paragraph  in  Self-Reliance 
continues: 

'“With  consistency  a  great  soul  has  simply  nothing  to  do. 
He  may  as  well  concern  himself  with  his  shadow  on  the  wall. 
Speak  what  you  think  today  in  words  as  hard  as  cannon-balls 
and  tomorrow  speak  what  tomorrow  thinks  in  hard  words 
again,  though  it  contradicts  everything  you  said  today.  “Ah, 
so  you  shall  be  sure  to  be  misunderstood.”  Is  it  so  bad  then  to 
be  misunderstood?  .  .  .To  be  great  is  to  be  misunderstood.’ 

“Three  paragraphs  later  he  says:  'I  hope  in  these  days  we 
have  heard  the  last  conformity  and  consistency’.” 

And  so  the  misquotation  I  complained  of,  which  omitted 
foolish,  is  more  to  Emerson’s  point  and  otherwise.  Anyway, 
who  is  to  decide  whether  a  consistency  is  foolish? 


Wayyyard  words 

Debate  has  arisen  concerning  certain  terms  springing  from 
the  controversy  over  abortion.  Some  editors  have  found  it 
desirable  to  lay  down  guidelines  for  their  use.  Among  these 
terms  are  pro-life,  pro-choice,  anti-abortion,  pro-abortion, 
abortion  rights,  lifer,  right-to-lifer.  Some  of  these  are  objec¬ 
tionable  because  they  are  prejudicial  in  one  way  or  another, 
inaccurate  or  derogatory.  Pro-life,  as  used  to  describe  their 
position  by  opponents  of  abortion,  is  certainly  not  neutral;  it 
assumes  as  settled  the  question  of  when  “life”  begins,  which  is 
a  matter  of  opinion  and  seems  likely  to  remains  to.  Pro¬ 
abortion  is  open  to  the  criticism  that  those  so  described 
advocate  merely  a  woman’s  right  to  decide,  and  consider 
themselves  neither  proponents  nor  opponents  of  abortion 
itself.  Lifer  and  right-to-lifer  may  be  considered  disparaging. 
Anti-abortion,  pro-choice  and  abortion  rights  seem  both  ex¬ 
plicit  and  neutral. 


4c  4c  « 

“Scientists  on  Thursday  displayed  the  skull  and  thigh  frag¬ 
ments  of  the  coldest  ancestor  of  man  yet  discovered — a  two- 
legged  creature  about  four  feet  tall  with  the  posture  of  a 
human  but  with  a  brain  the  size  of  a  modern  chimpanzee.”  A 
hell  of  a  big  brain,  if  it  was  as  big  as  a  chimp.  But  once  again 
the  reader  must  make  the  leap  from  what  the  writer  said  to 
what  he  meant:  “the  size  of  a  modem  chimpanzee’s  brain.” 

45  4c  4c 


Enamored,  it  appears,  is  oftener  than  not  paired  with  the 
wrong  preposition.  It’s  enamored  of,  not  enamored  with.  The 
error  may  come  from  the  attraction  of  in  love  with,  which,  of 
course,  is  what  enamored  of  means. 

*  4'  * 

I  would  greatly  appreciate  hearing  from  anyone  who  has  a 
file  of  Editorial  Workshop  columns  previous  to  No.  144.  My 
address  is  2782  McNally,  Altadena,  Calif.  91009. 
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l£fs  Hove  lunch 


. . .  may  be  the  most  frequently  heard  expression 
in  Washington.  But  when  The  Washington  Times 
says  it,  the  nation’s  most  distinguished  leaders 
accept. 

In  the  past  three  months,  our  senior  editors 
have  lunched  with  two  heads  of  state,  seven 
Cabinet  members,  three  Presidential  advisers. 
The  Secretary  of  the  Air  Force,  and  the  presidents 


of  Howard  University  and  the  U.S.  Chamber  of 
Commerce. 

These  sessions  were  newsmakers.  They 
provided  a  forum  for  a  candid,  thoughtful 
assessment  of  the  influences  and  the  issues  that 
shape  public  policy.  They  are  also  examples 
of  the  significance  of  The  Times  to  Washington’s 
key  news  sources^  — ^ 
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ion  smith 
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It’s  worth  looking  into 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  ProsMont  ond  EdNor  Jamo*  Wright  Brown 

Ferdinand  C.  Teubner,  Publlaher  Publleher,  Chairman  of  the  Board,  1912-1959 


Electronic  freedom 

A  speaker  at  the  Practicing  Law  Institute’s  seminar  on 
media  law  (Richard  Wiley  of  Kirkland  &  Ellis,  Washington, 
D.C.)  said  the  First  Amendment  rights  of  electronic  news 
operations  will  be  one  of  the  “legal  battlegrounds  of  the 
1980s.”  The  lines  already  are  being  drawn  on  the  issue. 

Many  newspaper  news  executives  are  sympathetic,  and 
have  been  for  some  time,  to  the  claims  of  their  broadcasting 
news  brethren  that  they  should  enjoy  similar  First  Amend¬ 
ment  rights  in  practicing  their  profession  without  regula¬ 
tion. 

But  we  agree  emphatically  with  Fred  Friendly  that  a  con¬ 
stitutional  amendment  to  extend  the  First  Amendment  pro¬ 
tection  to  electronic  media  is  not  the  way  to  do  it.  The  debate 
at  the  Congressional  level  followed  by  similar  debates  at  the 
state  level  in  pursuing  the  course  of  constitutional  amend¬ 
ment  would  create  the  image  that  the  Bill  of  Rights  should  be 
altered  in  other  ways  and  would  do  irreparable  harm  to  the 
sanctity  of  the  First  Amendment  as  well  as  the  other  nine. 

Before  news  people  embrace  the  argument  that  there  are 
more  broadcasting  outlets  than  newspapers,  and  it  is  easier 
and  cheaper  to  start  a  radio  station  than  it  is  to  start  a 
newspaper  therefore  they  should  be  treated  equally  under 
the  First  Amendment,  we  suggest  they  try  to  rationalize  the 
First  Amendment  with  a  statute  that  requires  a  person  to 
have  a  federal  license  to  speak  electronically. 

Furthermore,  carrying  the  argument  to  the  newest  elec¬ 
tronic  medium — cable — regulation  at  the  state  and  local 
level  is  pervasive. 

Floyd  Abrams  of  Cahill,  Gordon  &  Reindel  in  New  Y  ork  told 
the  media  law  seminar  that  newspapers  with  their  First 
Amendment  freedoms  from  government  regulation  have 
“become  a  constitutional  anomaly.”  Maybe  so,  but  we  would 
rather  keep  it  that  way  than  destroy  it  through  careless 
tinkering. 


Government  recognition 

When  the  heads  of  state  of  four  governments  in  this  hemis¬ 
phere  take  the  time  and  trouble  to  respond  to  messages  of 
protest  and  concern  from  an  international  group  about  treat¬ 
ment  of  the  press  in  those  countries,  it  shows  an  awareness  of 
their  image. 

It  used  to  be  that  governments  ignored  such  messages  or 
complained  they  were  attempts  to  interfere  with  internal 
affairs.  In  recent  days  four  governments — Canada,  Guate¬ 
mala,  El  Salvador  and  Nicaragua — replied  to  messages  sent 
by  the  president  of  the  Inter  American  Press  Association. 

It  is  a  sign  that  these  heads  of  government  may  care  what 
others  are  saying  about  them  and  fosters  the  hope  that  a  free 
press  may  be  preserved  or  possibly  restored  in  areas  where  it 
has  been  under  attack. 
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One  man’s  opinion 

A  standard  ad  system 
based  on  300  lines 


By  Hugh  B.  Patterson,  Jr. 

President  and  publisher, 

Arkansas  Gazette 

1  fully  agree  that  the  page  width  stan¬ 
dard  should  be  for  a  55-inch  full  roll 
width,  with  the  6-column  full  page  printed 
image  width  being  13  inches.  The  critical¬ 
ly  important  factor  that  1  would  add  to 
this  is  that,  regardless  of  the  cut-off  depth 
of  the  full  page  and  the  consequent  depth 
of  the  advertising  or  news  page,  such  full 
depth  should  be  divided  into  12  units, 
making  a  total  of  72  units  to  fill  out  the 
page. 

This  obviously  raises  the  question  of 
the  physical  depth  of  these  units,  if  they 
are  to  be  standard,  and  I  would  propose 
approaching  that  question  in  the  follow¬ 
ing  manner,  which  would  provide 
answers  for  the  variance  of  page  depths 
for  full  page  depth  advertisements,  or 
combinations  making  up  a  full  page 
depth. 

Since  the  vast  majority  (879f)  of  news¬ 
papers  in  the  country  have  presses  with 
22y4-inch  cut-off  dimensions,  it  would 
seem  logical  that  a  standard  suitable  for 
that  depth  should  be  the  point  of  depar¬ 
ture.  and  not  the  21-inch  printed  depth 
represented  by  less  than  of  all  papers 
but  nevertheless  espoused  by  the  tenta¬ 
tive  proposal. 

Rather,  a  21'/:-inch  standard  (or  more 
accurately  and  desirable,  the  300  agate 
line  depth)  makes  more  sense.  Any  news¬ 
paper  with  the  22y4-inch  cut-off  can  readi¬ 
ly  adjust  to  a  full  page  ad  or  text  depth  of 
.too  agate  lines  (or  approximately  21 '/;  in¬ 
ches).  And  it  therefore  also  makes  sense 
that  the  agate  line  unit  of  measure  should 
be  utilized  and  retained,  since  the  .300 
agate  line  depth  that  results  from  a  21'/:- 
inch  pages  lends  itself  so  readily  to  divi¬ 
sion  and  multiplication  for  page  make-up 
as  well  as  rate  computation  and  volume 
accrual  computer  programming. 

The  standard  ad  page  depth  of  300 
agate  lines  would  be  divided  into  12  units 
of  depth  measuring  25  agate  lines  each. 
Thus  the  building  blocks  for  that  page 
would  be  ad  units  one  column  wide  and  25 
agate  lines  deep.  and.  with  the  exceptions 
later  notes,  ads  would  be  limited  in  depth 
and  width  dimension  to  multiples  of  those 
ad  units.  The  ads  could  be  priced  by  the 
full  ad  size,  by  multiples  of  the  25-line  ad 
units,  or  by  the  agate  line,  each  of  which 


(Excerpts  from  a  presentation  at  the 
SNPA  convention  that  was  held  in  Boca 
Raton,  Fla.,  Novemher  15-17.) 
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could  serve  useful  purposes  in  internal 
accounting  as  well  as  popular  pricing. 
The  sizes  of  the  actual  ads  made  up  of  the 
units  would  simply  be  designated  by  col¬ 
umn  width  and  unit  depth  dimensions. 
(6x12.  5x12.  4x8.  2x4.  etc.)  a  very 
straightforward  approach. 

I  think  this  ad  unit  size  of  one  column 
(of  a6-column  width  page)  in  width  and  25 
agate  lines  in  depth  should  thus  be  the 
standard  unit  size  for  all  broadsheet  pa¬ 
pers.  (For  minimum  1-column  ads  a  12'/:- 
line  depth  would  be  allowed.)  (In  lieu  of  a 
I"  minimum  ad.) 

The  12  units  of  depth  in  combination 
with  a  6-column  width  have  almost  magic 
make-up  properties  for  building  ad 
shapes  in  combination  with  text  and  illus¬ 
trated  spaces,  because  the  number  12  has 
the  mathematical  and  geometric  advan¬ 
tage  of  being  divisible  by  2.  3.  4.  and  6. 
and  thus  the  combinations  of  sizes  can  be 
achieved  with  appropriate  discipline  lend 
themselves  to  good  modular  design.  As 
an  exercise,  you  can  draw  a  diagonal  line 
from  one  corner  of  this  page  to  the  other 
and  you  will  see  that  the  intersectional  of 
this  diagonal  at  points  where  the  column 
rules  would  fall  provides  proportionate 
scale  versions  of  the  full  page  at  50  agate 
line  multiples  of  depth.  (And  interestingly 
most  of  the  original  Standard  Advertising 
Units,  and  those  in  the  tentative  proposal 
could  be  readily  adapted  to  these  stan¬ 
dards.) 

Advertisements  can  be  priced  by  the 
new  standard  units  as  they  are  combined 
to  make-up  ads  of  various  sized  or  as  a 
simple  fractional  part  of  a  page,  based  on 
72  units  to  the  page. 

A  full  page  ad  is  thus  a  72-unit  ad.  5  full 
columns  is  a  60-unit  ad.  4  columns  48 
units  and  so  forth. 


As  to  the  newspapers  with  the  23  9/16-inch 
cut-off  (12'/4%  of  those  in  this  country), 
noting  that  full  columns  depths  would 
constitute  the  main  variance  from  the 
proposed  300  agate  line  page  depth,  if  the 
ad  is  full  depth  it  would  not  constitute  the 
same  problem  as  if  the  concern  were  with 
the  stacking  of  several  ads  to  the  full  page 
or  column  depth.  In  this  latter  a  tier  of 
added  units — or  additional  space — 
would  appear  above  the  standard  1 2  units 
of  depth,  and  the  additional  space  could 
be  charged  for  appropriately.  In  most  in¬ 
stances.  the  newspapers  own  make-up 
rules  would  require  a  depth  of  at  least  that 
much  space  for  news  if  advertising  does 
not  fill  up  the  full  column  depth. 

For  the  newspapers  (less  than  1%  in  the 
country)  that  have  deviated  from  the  two 
former  cut-off  standards  by  reducing  the 
page  depths,  they  can  simply  reduce  the 
depth  of  the  top  tier  of  units,  leaving  the 
remaining  eleven  units  of  depth  at  the  25 
agate  line  depth  standard. 

This  approach  lends  itself  to  simple 
fractions,  simple  mathematics,  simple 
nomenclature,  is  logical,  utilizes  the  most 
universally  used  advertising  measuring 
unit  already  in  use  (the  agate  line),  and 
can  be  readily  analyzed  and  understood 
from  the  page  grid  utilizing  the  agate  line 
scale,  with  each  2.5th  line  emphasized  by 
a  bolder  mle.  It  would  completely  avoid 
the  ridiculous  fractionization  of  depth 
measurements  to  decimal  fractions  of  an 
inch  as  contained  in  the  tentative  pro¬ 
posal. 

While  I  would  like  to  avoid  subjective 
criticism  of  the  tentative  proposal.  I  think 
it  is  absolutely  imperative  to  observe  that 
the  whole  thrust  of  the  proposal  bases 
dimensions  of  less  than  full  page  or  col¬ 
umn  depths  as  fractional  parts  of  an 
assumed  2 1 -inch  full  depth.  That  imposes 
an  absolutely  unreasonable,  illogical  and. 
I  believe,  unacceptable  hardship  on  the 
vast  majority  of  newspapers  in  the  coun¬ 
try.  1  don't  believe  our  industry  will  toler¬ 
ate  the  imptisition  of  a  set  of  dimensions 
not  for  the  vast  majority  of  newspapers 
but  for  the  very  few  newspapers  that  on 
their  own  have  deviated  from  the  long 
established  norms. 


—FROM  THE  EDITOR 

like  TV  TONIGHT  because  it  has  a  personality.  It 
says  something  and  has  a  certain  jxiint  of  view.  It’s  a 
column  written  for  people  who  television. W 

Bill  Dowd 

Managing  Editor 
Albany  Knickfrhockrr-Nnvs 

TVTOMIGHT! 

Daily.  7.'>0  words. 

Ifs  for  readers  who  watch. 

Special  Features/Syndication  Sales  Corp. 

wm  East,  Chuck  Weiss  212-972-1070/West,  Paul  Finch  21.3-852-1579.  ■ 
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Save  your 
readers  time  and 
money  with  the  best 
do-your-own  taxes 
program  available 
to  newspapers! 

CUT  TOUR 


Featuring  money-saving  tips  for  every  taxpayer! 

New  tax  laws  will  affect  practically  every  taxpayer  this  year. 

There  are  new  forms  to  fill  out.  A  lower  “marriage  penalty” 
for  couples.  Increased  credits  for  child  care  expenses.  Lower  exclusions 
New  deductions  for  charitable  contributions. 

And  lots  more  your  readers  will  benefit  from  knowing  about. 

Your  readers  WANT  information  on  taxes... 

The  1983  CUT  YOUR  OWN  TAXES  AND  SAVE  newspaper  program  gives  them 
that  information.  Helps  them  decipher  the  new  laws.  Shows  them  how  to  prepare  their  returns. 

The  newspaper  program  includes: 

•  4-part  series  for  publication  before  year-end. 

•  14-part  series  for  use  before  April  15. 

•  96-page  step-by-step  workbook  made  available  to  readers  thorough  the  newspaper  series. 

Your  newspaper  can  use  the  NEA  Reader  Service  Bureau  for  fulfillment,  or  fill  your  own  orders 
with  books  ordered  in  bulk  imprinted  with  your  logo. 

•  “Tax  breaker”  articles  for  release  throughout  the  tax  season. 

For  complete  information  about  how  you  can  help  your  readers 
CUT  TAXES  AND  SAVE,  call  Jean  Mooney  (212)  557-9655. 


owrfNXES 
«fSAVE 


by  Sheilah  Kast 


200  Park  Avenue 

New  York,  New  York  10166 


December  4, 1982 


UNESCO  agrees  on  plan 
for  press  freedom 


A  Unesco  committee  agreed  (Decem¬ 
ber  1)  on  a  plan  for  a  new  world  informa¬ 
tion  system  which  U.S.  officials  said  had 
been  altered  to  remove  what  were  seen  as 
threats  to  freedom  of  the  press. 

The  proposal  commits  the  U.N.  Edu¬ 
cational,  Scientific  and  Cultural  Orga¬ 
nization  to  improve  the  balance  of  com¬ 
munications  resources  between  rich  and 
poor  nations  as  part  of  its  five-year  prog¬ 
ram  for  1984-89. 

East  bloc  and  Third  World  nations 
wanted  the  information  plan  to  endorse 
the  use  of  the  media  as  a  tool  to  enhance 
development,  but  Western  officials  said 
they  feared  any  attempt  to  use  the  media 
for  political  ends  would  threaten  freedom 
of  the  press. 

After  sharp  protests  by  Western  gov¬ 
ernments,  the  working  committee  drop¬ 
ped  a  proposal  advocating  the  control  of 
media  reports.  The  removal  was  sharply 
criticized  by  the  Soviet  Union  but  it  sup¬ 
ported  the  final  draft  of  the  plan. 

The  United  States,  which  led  opposi¬ 
tion  to  the  original  wording  of  the  plan, 
emerged  “fairly  happy”  with  the  final 
draft,  a  delegate  said. 

“We  don’t  like  to  see  included  the  con¬ 
cept  that  any  international  body  has  re¬ 
sponsibility  for  the  content  of  (media) 
messages,”  said  the  U.S.  official,  adding, 
however,  that  the  final  plan  reflected  ma¬ 
jor  changes  in  favor  of  Western  attitudes 
on  press  freedom. 

A  working  committee  trying  to  reconcile 
the  divergent  views  agreed  on  the  com¬ 
promise  plan,  which  will  be  sent  for  formal 
adoption  to  a  full  session  of  Unesco  dele¬ 
gates  on  Thursday  (December  2). 

The  adoption  of  the  committee’s  draft 
by  the  delegates  was  expected  but  was 
not  automatic. 

A  group  of  international  journalists’ 
organizations  monitoring  the  conference 
agreed  that  some  improvement  had  been 
made  during  the  week  of  committee  de¬ 
bate. 

The  organizations  include  the  Inter- 
American  Press  Association,  Inter- 
American  Association  of  Broadcasters, 
Commonwealth  Press  Union,  Interna¬ 
tional  Federation  of  Newspaper  Pub¬ 
lishers  and  World  Press  Freedom  Com¬ 
mittee. 

The  groups  welcomed  “recognition  at 
Unesco  of  the  role  of  the  press  in  guarding 
against  abuses  of  power,”  the  spokesman 
said. 

“But  we  deeply  regret  acceptance  by 


member  states  of  the  Soviet  Union’s 
assertion  that  abuse  of  power  by  author¬ 
ities  should  not  be  explicitly  mentioned  in 
this  regard,”  he  said. 

One  major  change  in  the  plan  recog¬ 
nizes  for  the  first  time  the  Western  idea 
that  the  news  media  are  “the  watchdog  of 
the  government.” 

Cielegation  sources  said  one  change 
that  cheered  Western  delegations, 
offered  by  the  Nordic  countries,  calls  the 
news  media '  ‘the  watchdog  of  the  govern¬ 
ment.” 

They  said  this  phrase  will  mark  the  first 
official  recognition  by  Unesco  of  the 
Western  idea  of  the  critical  role  of  the 
press  toward  the  state. 

One  source  called  the  phrase  a  “major 
breakthrough”  for  Western  delegations 
and  a  setback  for  those  Third  World 
countries  which  have  argued  the  news 
media  should  help  a  government  carry 
out  its  policies  instead  of  attacking  them. 

Sources  said  Soviet  bloc  countries  won 
a  point  when  at  their  request  the  changes 
included  the  phrase  “the  duty  of  journal¬ 
ists”  to  support  a  1978  Unesco  resolution 
saying  news  must  “reinforce  peace  and 
international  understanding,  promote  hu¬ 
man  rights  and  fight  against  racism,  apar¬ 
theid  and  incitement  to  war.” 

Also  approved  was  Unesco’s  stipula¬ 
tion  the  “content”  of  news  reports  was 
important  under  the  “free  flow  of  in¬ 
formation”  program.  The  word  “con¬ 
tent”  had  been  frowned  upon  by  some 
Western  delegations. 

A  line  in  the  original  plan  saying  the 
media  should  support  “national  libera¬ 
tion  movements”  remained  unchanged. 

U.S.  delegation  sources  expressed 
satisfaction  over  insertion  of  the  phrase 
“private  and  public  media”  to  mark  the 
difference  for  the  first  time  between  state- 
backed  and  private  media. 

Ad  Bureau  loses 
$140,000  in  dues 

The  Newspaper  Advertising  Bureau, 
since  its  April  board  meeting  in  San  Fran¬ 
cisco,  has  signed  up  25  new  newspaper 
members  and  received  17  resignations — 
for  a  decline  in  annual  dues  revenue  of 
about  $140,000. 

That  information  was  contained  in  a 
membership  committee  report  made  to 
the  Ad  Bureau  board  m  October  by  J. 

(Continued  on  page  12) 
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Every  Saturday  since  1884 

UPl  announces 
6.3%  subscriber 
rate  increase 

The  executive  committee  of  United 
Press  International  has  authorized  a  6.3% 
rate  increase  to  all  subscribers  effective 
January  I. 

The  rate  hike  or  assessment  will  be  the 
lowest  annual  increase  in  20  years, 
according  to  Thomas  J.  Beatty,  vicepresi¬ 
dent  and  general  sales  manager. 

The  UPI  rate  hike  comes  a  few  weeks 
after  its  competitor.  Associated  Press, 
announced  it  was  assessing  its  members  a 
9.5%  rate  hike  for  the  coming  year. 

William  Adler  of  UPI  said  his  wire  ser¬ 
vice’s  move  to  keep  its  rate  hike  lower 
than  in  previous  years  was  not  a  reaction 
to  the  AP  hike. 

Adler  said  UPI  annual  rate  increases 
over  the  past  several  years  have  been 
“around  9  or  10%.” 

Adler  further  added  that  the  6.3%  in 
added  revenues  will  only  provide  a  por¬ 
tion  of  the  additional  funds  needed  to 
operate  UPI  in  1983.  He  said  the  wire 
service’s  new  management  is  hoping  to 
sign  up  new  subscribers  to  bring  in  the 
rest  of  the  revenue  needed  to  cover  in¬ 
creased  operating  costs.. 

“While  we  regret  the  necessity  for  any 
assessment,  we  wanted  you  to  know  that 
the  smaller  figure  for  1983  reflects  a  de¬ 
liberate  effort  on  UPI’s  part  to  hold  down 
wire  service  costs,”  Beatty  said  in  a  letter 
to  UPI  subscribers. 

“Quite  frankly,  UPI  must  have  new 
revenues  in  1983,”  he  added.  “We  are 
_ (Continued  on  page  10) _ 

Reagan  to  address 
ANPA  convention 

President  Reagan  has  accepted  an  in¬ 
vitation  to  address  the  American  News¬ 
paper  Publishers  Association  annual  con¬ 
vention  in  New  York  (April  25-27), 
according  to  William  Marcil,  ANPA  pres¬ 
ident. 

Marcil,  who  is  president  and  publisher 
of  the  Fargo  (N.D.)  Forum,  told  E&P  it 
has  still  not  been  determined  which  day 
or  at  which  session  Reagan  will  speak. 

Secretary  of  State  George  Shultz  has 
also  tentatively  agreed  to  address  the 
ANPA  convention,  Marcil  said. 

The  ANPA  convention  committee  met 
in  New  York  this  week  in  an  attempt  to 
firm  up  plans  for  the  1983  convention 
which  will  be  held  at  the  Waldorf  Astoria 
Hotel. 
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Neuharth:  Today  paid 
sales  top  360,000  mark 


Allen  H.  Neuharth,  chairman  and  pres¬ 
ident  of  Gannett  Co.,  released  figures  for 
the  week  ending  November  19  which 
show  USA  Today  reached  an  average  net 
paid  daily  circulation  of  362,879. 

The  circulation  figures  include  sales  in 
Seattle,  Portland,  San  Francisco,  San 
Jose,  and  Sacramento  where  Gannett  in¬ 
troduced  USA  Today  in  November. 

Neuharth  declined  to  give  a  city-by¬ 
city  breakdown  of  USA  Today’s  circula¬ 
tion,  but  an  informed  source  told  Editor 
&  Publisher  that  USA  Today’s  two  top 
selling  markets  were  Washington  D.C. 
and  Minneapolis. 

For  the  week  ending  October  29,  Price 
Waterhouse,  which  was  commissioned 
by  Gannett  to  audit  USA  Today’s  sales, 
certified  the  daily’s  net  average  paid  cir¬ 
culation  at  222,Mt.  Gannett  earlier  re¬ 
leased  an  unaudited  figure  for  October  of 
221,978. 

USA  Today  began  distribution  in 
Washington  and  Baltimore  on  September 
15  and  in  succeeding  weeks  added  Atlan¬ 
ta,  Minneapolis-St.Paul,  and  Pittsburgh 
before  expanding  to  the  West  Coast. 

Although  Today  is  not  scheduled  for 
widespread  distribution  in  New  York 
City  until  January  or  February,  copies  of 
the  paper  are  now  available  on  news¬ 
stands  in  Grand  Central  Station  and  the 
Port  Authority  bus  terminal,  both  heavily 
trafficked  by  suburban  commuters. 

The  company  has  also  put  up  signs 
announcing  the  newspaper’s  availability. 


The  Federal  Bureau  of  Investigation 
has  been  ordered  by  a  U.S.  District  Court 
Judge  in  Phoenix  to  pay  $14,225  in  legal 
costs  incurred  by  the  Scottsdale  (Ariz.) 
Progress  in  connection  with  freedom  of 
information  litigation. 

The  decision  follows  lengthy  effort  by 
the  newspaper  to  gain  access  to  public 
records  on  the  Don  Bolles  murder  inves¬ 
tigation.  Bolles,  a  reporter  for  the  Arizo¬ 
na  Republic,  was  killed  in  June  1976  when 
a  bomb  was  detonated  under  his  car. 

An  administrative  request  was  made  by 
the  Progress  to  FBI  headquarters  in 
Washington,  D.C.,  for  its  files  on  the  Bol¬ 
les  investigation  in  February  1981.  The 
request  was  denied,  based  on  the  FBI 
claim  that  release  of  the  documents 
would  interfere  with  the  pending  inves¬ 
tigation  in  the  case. 

Following  an  unsuccessful  administra¬ 
tive  appeal,  the  newspaper  filed  a  civil 
lawsuit  against  the  FBI  in  federal  court  in 
June  1981  seeking  to  compel  disclosure. 
The  Progress  argued  that  the  active  inves¬ 
tigation  of  the  Bolles  murder  had  ended 
when  John  Harvey  Adamson  was  con- 
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Vince  Spezzano,  executive  vicepresi¬ 
dent  of  USA  Today,  said  the  paper  was 
being  made  available  in  midtown  Man¬ 
hattan  “without  any  fanfare’’  and  was  not 
part  of  the  regular  marketing  plans. 

Spezzano  said  Gannett  wanted  to  make 
the  newspaper  available  to  “those  busi¬ 
ness  people,  particularly  advertising  ex¬ 
ecutives,  who  want  to  see  it.” 

USA  Today  will  soon  be  available  for 
similar  reasons  as  New  York  at  down¬ 
town  locations  in  other  major  cities  where 
USA  Today  is  scheduled  to  begin  full- 
scale  distribution  early  next  year,  Spez¬ 
zano  said.  The  cities  are  Chicago,  De¬ 
nver,  Detroit,  Houston,  Los  Angeles, 
Miami,  and  Philadelphia. 

USA  Today  is  also  being  sold  on  news¬ 
stands  in  Buffalo,  New  York  because 
dealers  there  requested  it,  he  added. 

Gannett  projects  USA  Today  will 
reach  1,150,000  daily  circulation  by  the 
end  of  1983  and  2,350,000  by  the  end  of 
1987. 

Gannett  disclosed  that  162  advertisers 
have  run  one  or  more  ads  in  USA  Today 
through  the  week  of  November  19.  The 
company  said  about  40%  of  U S A  Today’s 
national  display  advertising  to  date  has 
been  under  its  “partnership  plan.” 

The  plan  requires  that  advertisers  con¬ 
tract  for  a  minimum  specified  amount  of 
linage  through  all  of  1983,  with  the  adver¬ 
tising  running  free  through  March  of  1983 
and  at  the  earned  rate  based  on  circula¬ 
tion  from  April  through  December,  1983. 


victed  and  sentenced  to  death  in  late 
1980. 

As  a  result  of  that  suit,  more  than  500 
pages  of  case  files  frm  the  FBI’s  central 
records  system  were  released  to  the  Prog¬ 
ress  in  November  1981,  with  portions 
blacked  out  to  protect  confidential 
sources  and  third-party  privacy. 

Some  of  the  deleted  material  was  made 
available  during  1982  response  to  further 
court  motions  by  the  newspaper. 

The  released  FBI  records  contributed 
to  more  than  a  dozen  Progress  articles  on 
the  Bolles  case  during  1981-82. 

In  the  latest  ruling,  the  Federal  Court 
agreed  with  the  newspaer’s  contention 
that  the  FBI  should  have  released  the 
documents  administratively,  without  the 
necessity  and  expense  of  court  action. 

The  Progress  was  represented  by  attor¬ 
ney  David  Bodney  of  the  Phoenix  firm  of 
Brown  &  Bain.  Additional  legal  consulta¬ 
tion  was  provided  by  staff  attorney  Tonda 
Rush  of  the  Freedom  of  Information  Ser¬ 
vice  Center  in  Washington,  D.C.,  a  pro¬ 
ject  of  th  Reporters’  Committee  for  Free- 
dom.of  the  Press. 


Rate  hike 

(Continued  from  page  9) 


facing  sharp  increases  in  the  costs  of  com¬ 
munications,  labor,  unemployment  insur¬ 
ance,  social  security  contributions  and 
other  areas.”  UPI  and  AP  are  both  cur¬ 
rently  negotiating  new  contracts  with  the 
Wire  Service  Guild. 

“We  are  aware,”  Beatty  said,  “that 
ultimately  we  can  meet  our  revenue 
needs  only  through  new  business,  not 
assessments.  That  is  why  we  will  con¬ 
tinue  to  make  product  improvements  in 
1983,  and  to  add  new  subscribers.  We  will 
continue  to  install  satellite  dishes  (600  are 
currently  installed)  and  make  other  im¬ 
provements  in  our  communications  sys¬ 
tem,  which  will  add  to  productivity  and 
help  contain  costs.” 

Beatty  said  many  UPI  subscribers  have 
contracts  in  effect  calling  for  automatic 
annual  assessments  or  increases  on  the 
anniversary  of  their  contract  date.  He 
said  if  a  contract  calls  for  an  increase 
higher  than  6.3%,  the  lower  6.3%  figure 
will  be  applied  for  1983. 

Beatty  said  that  all  UPI  rates  are  strict¬ 
ly  calculated  from  a  rate  card  which  uses 
circulation  as  the  basis  for  newspaper 
charges  and  market  rank  for  broadcas¬ 
ters. 

Adler  said  UPI’s  total  annual  revenues 
are  currently  $1 10  million  and  he  said  UPI 
plans  to  borrow  $11.1  million  to  pay  for  its 
satellite  earth  dish  program. 

Adler  said  19  of  the  top  20  circulation 
newspapers  subscribe  to  UPI,  but  UPI 
does  not  have  many  of  the  next  40  as  its 
subscribers.  He  said  UPI  salesmen  will 
be  attempting  to  recruit  new  business 
from  those  newspapers,  many  of  which 
have  chosen  to  carry  only  one  wire  ser¬ 
vice^ _ 

Corrections 

It  was  reported  in  E&P  for  October  23, 
that  the  Tribune  Co.,  Chicago,  had  a  net 
loss  of  $129.2  million  for  the  first  half  of 

1982.  The  correct  amount  is  $29.2  million. 
*  ♦  ♦ 

In  the  “Ad  scene’’  column  that 
appeared  in  E&P  for  November  6,  it  was 
reported  that  the  Houston  Chronicle’s 
news  source  for  its  international  business 
news  section  will  be  the  London  (Eng.) 
Times.  The  source  will  be  the  Financial 

Times  of  London,  England. 

*  *  ♦ 

The  report  in  E&P  for  November  20  on 
the  remarks  by  Michael  J.  Davies,  editor 
and  president,  Kansas  City  Star  and 
Times,  at  the  APME  meeting  failed  to 
state  that  Davies  was  quoting  from  a  re¬ 
cent  column  in  the  Washington  Post  ab¬ 
out  Johnson  &  Johnson’s  press  relations 
during  the  Tylenol  crisis.  “I  don’t  dis¬ 
agree  with  the  sentiment,  but  they  we¬ 
ren’t  my  quotes,”  Davies  informed  E&P. 


FBI  ordered  to  pay  daily’s  court  costs 
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Assignment 


of  hunger 


in  human  terms 


Mother  Theresa,  Winner  of  the  Nobel  Peace  Prize. 


A  Mother  and  Child  in  Bangladesh 


At  the  Home  for  Dying  Desti 
tutes  in  Calcutta. 


GE  saves  “Inside  Story” 
with  $2.5  million  grant 


A  $2.5  million  grant  by  General  Elec¬ 
tric  will  enable  Inside  Story,  the  Public 
Broadcasting  System  series  which  ex¬ 
amines  media  performance,  to  return  to 
the  air  for  its  third  season. 

General  Electric  is  the  lone  sponsor  to 
underwrite  the  series  which  will  include 
20  half-hour  programs  beginning  in  April, 
1983.  The  $2.5  million  will  be  used  for 
production  costs  for  the  20  shows  and 
also  provide  total  funding  for  production 
of  a  one-hour  special  edition. 

General  Electric  also  plans  to  spend  an 
additional  $1.5  million  on  support  adver¬ 
tising  to  promote  the  shows  each  week. 
The  series  will  been  seen  on  PBS 
nationally  on  Thursdays  at  8:30  p.m. 
EST. 

Former  State  Department  spokesman 
and  newspaper  publisher  Hodding  Carter 
Ill  will  continue  as  anchor  and  chief  cor¬ 
respondent  of  the  series. 

The  20  new  programs  represent  a  siz¬ 
able  increase  in  the  number  of  Inside 
Story  segments  aired  during  the  year.  In¬ 
side  Story's  total  programming  for  the 
first  two  years  was  comprised  of  21  half- 
hours  and  two,  one-hour  documentaries. 

“There  will  be  a  greater  emphasis  on 
coverage  of  foreign  stories  this  season, 
with  more  field  reports  from  European- 
based  correspondents,”  Carter  said. 

The  increased  foreign  reporting  will  be 
facilitated  by  Inside  Story’s  recent  asso¬ 
ciation  with  Visnews,  Ltd.  of  London, 
Carter  said. 

Inside  Story  was  originated  two  years 
ago  by  executive  producer  Ned  Schnur- 
man  to  provide  an  opportunity  to  scruti¬ 
nize  the  media.  In  its  first  two  years.  In¬ 
side  Story  has  examined  such  subjects  as 
invasion  of  privacy,  coverage  of  crime 
victims,  business  and  economic  cover¬ 
age,  the  relationship  between  the  White 
House  and  the  press,  the  use  of  cameras 
in  the  courtroom  and  how  well  the  Amer¬ 
ican  media  report  on  international  events. 

Schnurman  said  one  of  the  new  seg¬ 
ments  will  examine  the  National  News 
Council,  where  Schnurman  worked  be¬ 
fore  he  originated  Inside  Story. 

“GE’s  sponsorship  of  this  series  is  a 
major  step  by  us  into  public  television,” 
said  Frank  P.  Doyle,  senior  vicepresi¬ 
dent,  corporate  relations.  General  Elec¬ 
tric. 

“We’re  taking  that  step  because  we 
believe  Inside  Story  is  an  important  pub¬ 
lic  service  that  should  be  encouraged  and 
supported.” 

The  20  new  programs  will  continue  the 
previous  Inside  Story  format,  including 
such  elements  as  a  IO-to-15  minute  lead 
story,  shorter  “back  page”  pieces  on  spe¬ 
cific  examples  of  press  performance, 
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occasional  studio  discussions  and  regular 
editorial  comment  by  Carter. 

Inside  Story  is  produced  by  the  Press 
and  the  Public  Project,  Inc.,  an  indepen¬ 
dent  New  York-based  company  which 
Schnurman  heads.  Joseph  M.  Russin  will 
be  senior  producer  for  the  series,  with 
Schnurman  continuing  as  executive  pro¬ 
ducer. 


Monty  Curtis  dies 

J.  Montgomery  Curtis,  77,  former  ex¬ 
ecutive  director  of  the  American  Press 
Institute  and  retired  vicepresident  of 
Knight-Ridder  Newspapers,  died 
November  25  at  the  Miami  Heart  Insti¬ 
tute. 

Curtis  joined  the  American  Press  Insti¬ 
tute  in  1947  when  it  was  affiliated  with  the 
Columbia  University  Graduate  School  of 
Journalism.  He  left  in  l%7  to  join  Knight- 
Ridder. 

Curtis  made  a  career  of  telling  U.S. 
editors  what  was  wrong  with  their  news¬ 
papers — and  making  them  enjoy  it.  As 
house  critic  for  the  Knight-Ridder  group 
he  overcame  pitfalls  of  the  professional 
fault-finder  by  means  of  his  widely  re¬ 
spected  expertise,  clear  English,  and  light 
touch. 

His  career  began  at  the  age  of  14,  work¬ 
ing  for  three  newspapers  and  attending 
high  school.  While  at  the  West  Virginia 
University,  Morgantown,  he  worked  for 
the  Dominion  News,  there.  After  serving 
in  the  Army  counterintelligence  corps  in 
World  War  II,  he  joined  the  Buffalo  Even¬ 
ing  News  and  stayed  there  until  named 
associate  director  of  API.  In  I%7,  he  was 
named  to  the  newly  created  post  of 
vicepresident  for  development  of  Knight- 
Ridder  newspapers.  He  retired  in  1978. 

Buffalo  News  objects 
to  AP  rate  increase 

Buffalo  News  editor  Murray  Light  has 
sent  a  letter  of  protest  to  Associated 
Press,  calling  the  wire  service’s  9.5%  rate 
hike  “absolutely  intolerable.” 

Light  said  AP  increased  the  News’ 
annual  assessment  on  September  20,  fol¬ 
lowing  the  closing  of  the  Buffalo  Courier- 
Express.  The  9.5%  hike  would  be  in  addi¬ 
tion  to  the  September  20  increase  which 
Light  described  as  “enormous.” 

In  a  letter  to  Lew  Wheaton,  AP  bureau 
chief  in  Albany,  Light  urges  that  AP  make 
an  “immediate  review”  of  the  Buffalo 
situation.  Wheaton  was  scheduled  to 
meet  with  Light  to  discuss  the  matter  this 
week. 


Ad  bureau 

(Continued  from  page  9) 


Stewart  Bryan,  publisher  of  Richmond 
Newspapers  Inc. 

The  25  newspapers  that  joined  the  Ad 
Bureau  since  April  pay  an  annual  dues  of 
$37,703.  The  17  who  resigned  paid  an 
annual  dues  to  $176,368. 

In  addition,  according  to  the  report,  the 
closings  of  the  Cleveland  Press,  Buffalo 
Courier-Express,  Today  magazine  and 
the  Waseca  (Minn.)  Journal  netted  a 
further  loss  in  annual  income  to  the  Ad 
Bureau  of  $48,310. 

Bryan,  who  is  chairman  of  the  Ad 
Bureau  membership  committee,  urged 
the  Bureau’s  directors  as  resignations  are 
received  to  “become  involved  in  contact¬ 
ing  the  principals  of  the  paper  to  urge 
them  to  continue  their  memberships.” 

Bryan  added,  “the  more  help  we  can 
give  the  Bureau,  the  more  it  will  be  to  our 
advantage.” 

That  move  apparantly  worked  because 
one  newspaper  that  sent  in  its  resigna¬ 
tion — the  New  Britain  (Conn.)  Herald — 
has  rescinded  it. 

“Quite  frankly — we  thought  we  could 
spend  the  dues  money  better  ourselves,” 
said  that  newspaper’s  president  Lindsley 
Wellman.  The  New  Britain  daily  pays  the 
Ad  Bureau  $4,(X)0  a  year  in  annual  dues. 

Wellman  said  that  after  meeting  with 
Bureau  executives,  “we  decided  to  go 
back.”  He  added,  “We  found  out  the 
Bureau  has  a  lot  of  services  that  can  be 
beneficial  to  us  that  we  never  knew  they 
had.  It  was  a  case  of  the  Bureau  not  prop¬ 
erly  marketing  the  services  they  have  to 
offer  to  their  members — at  least  in  our 
case.” 

Another  newspaper  company  that 
dropped  out — Oklahoma  Publishing 
Co. — has  not  been  lured  back. 

Chicago  Tribune 
m.e.  dead  at  43 

William  H.  Jones,  43,  managing  editor 
of  the  Chicago  Tribune,  died  November 
22  at  the  M.D.  Anderson  Hospital  in 
Houston  of  leukemia. 

Jones  won  the  Pulitzer  Prize  for  local 
reporting  in  1971  at  the  age  of  31  after  he 
had  been  with  the  Tribune  six  years  and 
during  that  time  had  won  nearly  every  top 
prize  at  the  paper  for  investigative  re¬ 
porting. 

Jones  was  appointed  city  editor  in 
1972,  assistant  managing  editor  in  1974, 
managing  editor-news  in  1975  and  manag¬ 
ing  editor  in  1979. 

Jones  underwent  chemotherapy  last 
spring  at  the  Houston  hospital  and  re¬ 
turned  to  work  briefly  in  June.  Later  in 
the  month  he  received  a  transplant  of 
bone  marrow  donated  by  his  only 
brother,  Thomas. 
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Reagan  rehearses  press  conferences 


All-day  paper 
in  Calif,  goes  AM 


Pasadena  (Calif.)  Star-News,  now  an 
all-day  newspaper,  will  convert  to  morn¬ 
ing-only  delivery  by  the  end  of  the  year, 
publisher  William  R.  Applebee  stated. 

The  change  will  be  made  in  two  stages, 
with  one  zoned  edition  going  mornings 
only,  effective  November  25,  and  the 
other  one  on  December  20. 

He  cited  busy  evening  schedules,  com¬ 
petition  from  prime-time  television  and 
readers’  desire  to  learn  the  local  news 
earlier  in  the  day  as  factors  in  making  the 
change. 

“Our  circulation  for  the  morning  news¬ 
paper  has  been  steadily  increasing,  while 
circulation  for  the  afternoon  paper  has 
been  declining,”  he  noted.  “This  indi¬ 
cates  that  the  morning  newspaper  is  the 
one  the  majority  of  our  readers  want.” 

Applebee  added  that  while  afternoon 
circulation  of  the  Star-News,  which  is 
part  of  the  Knight-Ridder  Newspapers 
group,  had  declined,  overall  circulation 
had  shown  a  significant  increase. 

The  Star-News  currently  has  a  circula¬ 
tion  of  about  50,000  daily  and  Sunday. 

Roy  Park  buys 
Arkansas  papers 

Assets  of  the  Courier  News  Company, 
publisher  of  the  Blytheville  (Ark.)  Courier 
News,  Osceola  Times,  the  Missco  Shop¬ 
pers  Guide  and  Mail  Call,  are  being  ac¬ 
quired  by  Roy  H.  Park. 

Agreement  of  the  sale  was  announced 
by  Frank  Leahy,  representing  the  Journal 
Printing  Company  of  Stevens  Point, 
Wise.,  principal  owners  of  the  Courier 
News,  and  Harry  A.  Haines,  the  news¬ 
paper’s  publisher-editor. 

The  daily  Blytheville  Courier  News  has 
a  circulation  of  1 1 .500. 

In  1973  the  company  built  its  new  plant 
at  Broadway  and  Moultrie,  leaving  its 
home  in  downtown  Blytheville  at  Rail¬ 
road  and  Walnut.  In  1980,  this  plant  was 
expanded  and  new  equipment  was  added 
in  a  $200,000  expenditure. 

The  companion  controlled  circulation 
Mail  Call,  has  distribution  of  14,000.  The 
weekly  Osceola  Times  has  a  paid  circula¬ 
tion  of  3,300  and  the  companion  Missco 
Shoppers  Guide  has  a  distribution  of 
3,200. 

‘30’  on  political  story 

Stephen  Mitchell,  who  forsook  a  col¬ 
umnist’s  life  for  a  political  career,  wrote 
the  last  line  of  his  biography  with  a  shot¬ 
gun  blast.  After  release  from  a  rest  home, 
the  former  Palm  Beach  (Fla.)  Post 
humorist  went  into  his  house  in  West 
Palm  Beach.  He  was  found  dead  a  short 
time  later  and  police  said  it  was  a  case  of 
suicide,  (E&P,  Nov.  20,  pg.  30). 

EDITOR  &  PUBLISHER  for  December  4.  1982 


President  Reagan  does  not  hold  extem¬ 
poraneous  press  conferences,  according 
to  Parade  magazine,  but  instead  general¬ 
ly  holds  two  dress  rehearsals  during 
which  his  staff  asks  him  anticipated  ques¬ 
tions. 

Reagan,  according  to  Parade,  is  handed 
photos  of  the  reporters  and  a  seating  chart 
showing  their  locations  so  that  he  can  call 
upon  the  “chosen  few”  by  their  first 
names — “thus  giving  the  impression  that 
he  knows  them,  even  though  he  often 
does  not.” 

In  addition  to  holding  two  dress  rehear¬ 
sals  with  his  staff,  Reagan  is  also  given  a 
briefing  book  on  domestic  and  foreign 
issues  to  study. 

By  custom,  the  President  first  takes 
questions  from  United  Press  Intemation- 


Newsroom  to  vote 
at  Horvitz  daily 
on  Teamsters 

By  Carl  Kovac 

Lorain  (Ohio)  Journal's  city  room  may 
become  the  first  in  the  nation  this  Thurs¬ 
day  (December  2)  to  be  organized  under 
the  Teamsters  Union. 

If  editorial  employees  vote  to  accept 
the  Teamsters,  it  would  make  the  first 
time  senior  editors  as  well  as  reporters 
and  photographers  wo  ild  be’ part  of  the 
bargaining  unit. 

Some  60  staffers  will  vote  as  to  whether 
they  want  Teamsters  Local  473,  which 
represents  approximately  800  truck  driv¬ 
ers,  machinists,  engineers,  mechanics 
and  mailers  at  the  Cleveland  Plain  Dealer 
and  the  Akron  Beacon  Journal  to  talk  for 
them  at  the  bargaining  table. 

Shortly  after  the  Cleveland  Press 
folded  last  summer.  Carmen  Parise, 
secretary-treasurer  of  Local  473, 
announced  that  he  would  try  to  bolster  his 
local’s  membership  by  seeking  to  orga¬ 
nize  units  at  the  various  dailies  and  week¬ 
lies  in  communities  surrounding  greater 
Cleveland. 

Last  month,  organizers  were  able  to 
gamer  enough  signatures  on  union  cards 
to  file  a  petition  with  the  National  Labor 
Relatons  Board  for  representation  elec¬ 
tion  at  the  Journal. 

“Then  we  originally  filed  with  the 
NLRB,  we  only  asked  to  represent  about 
32  newsroom  employees — reporters  and 
photographers,”  said  Herbert  McTag- 
gert,  who  is  heading  Local  437’s  organiz¬ 
ing  efforts.  “However,  Harry  Horvitz 


al  and  Associated  Press  reporters  and 
then  usually  from  representatives  of  the 
three  major  networks.  After  that,  it’s  his 
choice. 

According  to  Parade,  “his  staff  has  in¬ 
formed  him  as  to  which  reporters  ask 
’hard-bair  and  ‘soft-ball’  questions. 
Since  he  knows  from  his  seating  chart 
where  each  is  located,  Reagan  can  pretty 
much  control  the  tenor  of  the  interroga¬ 
tion.” 

Parade  also  reported  that  Reagan  does 
not  wear  a  hearing  aid  because  it  does  not 
conform  to  the  image  of  “vigor  and  vital¬ 
ity  he  seeks  to  project.”  Instead,  during 
his  White  House  press  conferences, 
Reagan  speaks  from  a  podium  into  which 
amplifiers  have  been  installed  so  that  he 
can  better  hear  the  reporters’  questions. 


came  in  and  told  the  board  that  the  unit 
should  include  editors,  assistant  editors, 
special  section  editors  and  secretaries — 
people  who  are  usually  exempt — which 
would  bring  the  unit  membership  to  60.” 

(Horvitz  publishes  the  Journal,  the 
Lake  County  News-Herald  to  the  east  of 
Cleveland  and  dailies  in  Mansfield  and 
New  Philadelphia,  Ohio.) 

“He  did  it  obviously  because  he  didn’t 
think  there  would  be  sufficient  interest; 
that  we  wouldn’t  get  enough  signatures  to 
force  an  election.  We  already  had  enough 
for  60  employees,  let  alone  32,”  McTag- 
gert  reported. 

Some  staffers  are  increasingly  skeptic¬ 
al  that  the  Teamsters  will  win. 

Said  one  reporter  who  asked  not  to  be 
identified:  “If  you  had  asked  me  a  week 
ago,  I  would  have  said  they  (the  Teams¬ 
ters)  had  a  good  shot.  Now  I’m  not  so 
sure.  It’s  reached  the  point  where  a  good 
number  have  been  turned  off  by  the 
Teamsters;  they  don’t  want  to  be  associ¬ 
ated  with  an  organization  which  has 
alleged  ties  with  organized  crime.  What  it 
will  boil  down  to  is  not  a  vote  against 
union  representation,  but  a  vote  for  or 
against  the  Teamsters.” 

Indeed,  according  to  this  source,  man¬ 
agement  has  been  countering  a  flood  on 
Teamsters’  literature  with  a  propaganda 
blitz  of  its  own,  pointing  out  allegations  of 
gambling  connections,  pension  fund  irreg¬ 
ularities,  kickbacks  and  mob  connec¬ 
tions  regarding  the  Teamsters. 

None  of  this  daunted  Parise,  who  said 
last  week  that  “if  we  get  beat,  we’ll  be 
back  a  year  from  now.  We’re  not  going 
away.  A  lot  of  people  are  watching  this. 
The  (Teamsters)  international  is  certainly 
well  aware  of  it.” 

And,  said  McTaggert.  the  local  already 
is  close  to  filing  a  NLRB  petition  for  a 
union  election  at  the  News-Herald. 
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Contests  and  other  concerns 
of  AP  managing  editors 


By  M.L.  Stein 

In  examining  newspaper  and  AP  per¬ 
formance  in  its  1982  reports,  the  Associ¬ 
ated  Press  Managing  Editors  Association 
found  faults  in  several  areas,  along  with  a 
number  of  bright  spots. 

Various  APME  committees  reviewed 
performance  in  professional  standards, 
writing  and  editing,  ethics,  statehouse  re¬ 
porting,  circulation,  accuracy,  foreign 
correspondence,  sports,  photography, 
and  journalism  education. 

The  professional  standards  report  on  a 
survey  of  editors  found  that  most  con¬ 
tests  are  generally  worthwhile,  but  there 
is  growing  concern  about  their  side 
effects  on  newspapers  and  their  staffs. 

Misgivings 

“Pure”  journalism  contest  such  as  the 
Pulitzers  are  widely  accepted  while  those 
with  commercial  sponso.'s  create  misgiv¬ 
ings,  the  poll  revealed.  The  report  said 
further  that  only  a  few  papers  have  de¬ 
veloped  written  guidelines  for  screening 
contests  or  have  compiled  lists  of 
approved  awards. 

Most  newspapers,  according  to  the  re¬ 
port,  decide  on  contest  entries  on  a  case- 
by-case  basis  and  about  half  the  respon¬ 
dents  ask  their  staffs  to  consult  with  them 
before  entering  contests. 

James  Gannon  of  the  Des  Moines  Reg¬ 
ister  and  Tribune  pointed  out  the  “two 
problems  of  proliferation  and  growing 
emphasis,”  adding:  “Blockbusters  seem 
to  be  most  wanted  and  most  admired. 
Steady,  solid  and  important  coverage  of  a 
state  legislature  .  .  .  would  not  likely 
qualify  for  any  award.” 

Writing  and  editing  came  in  for  both 
criticism  and  praise,  the  latter  coming 
from  editors  whose  newspapers  them¬ 
selves  made  news. 

Credibility  at  stake 

“Our  credibility  has  never  been  more 
seriously  questioned ,’  ’  said  the  preface  to 
the  Writing  and  Editing  Committe  Re¬ 
port.  “We  have  Janet  Cooke  on  the  left,  a 
phony  story  in  the  New  York  Times 
Sunday  Magazine  on  the  right,  unfavor¬ 
able  jury  decisions  all  around  us,  declin¬ 
ing  percentages  in  the  polls  on  our  be- 
lievability.” 

The  report  declared  that  today’s  edi¬ 
tors  are  more  aware  of  problems  of 
accuracy,  errors,  misquotes  and  biases 
and  are  making  “concerted  efforts”  to 
meet  them. 

In  the  same  report,  editors  whose  papers 
made  news,  reported  that  coverage  by 
other  media  was  generally  fair  and  re¬ 
sponsible. 

Washington  Post  executive  editor  Ben 
Bradlee,  discussing  the  Cooke  case. 


noted  that  “newspapers  were  far  more 
accurate  than  television”  in  reporting  the 
affair,  but  “both  were  so  excited  at  catch¬ 
ing  the  Washington  Post  leaning  the 
wrong  way  .  .  .  that  their  voices  trem¬ 
bled  during  interviews.  You  could  tell  the 
television  types  were  recording  the  phone 
conversations  from  the  pear-shaped 
tones  with  which  they  spoke.” 

Stephen  Cousley,  editor  of  the  Alton 
(III.)  Telegraph,  which  filed  for  bankrupt¬ 
cy  after  a  libel  judgment  against  it,  said 
coverage  of  the  event  by  the  nation’s 
media  was  “for  the  most  part,  accurate 
and  fair.”  He,  too,  gave  higher  marks  to 
newspapers  than  tv  in  coverage. 

Jonathon  Friendly  and  Tom  Collins, 
media  reporters  for  the  New  York  Times 
and  Newsday,  respectively,  said  news¬ 
paper  editors  usually  were  forthright  in 
interviews,  even  when  the  story  was 
embarrassing  to  their  publications, 

AP  lauded 

In  the  same  report,  47  editors  lauded 
AP  writing  as  “highly  accurate,  generally 
clear  and  concise,  usually  complete. 
Solid  and  straight  forward  and  highly  reli¬ 
able.”  But  they  also  said  the  writing  was 
“lacking  in  flair,  wordy,  poorly  organized 
and  lacking  in  perspective.” 

It  also  was  found  by  the  editors  to  be 
sometimes  faulty  in  grammar,  spelling 
and  style. 

Tim  Burroughs,  news  editor  of  the 
Boise  (Idaho)  Statesman,  said  he  tended 
to  trust  AP  when  facts  and  figures  conflict 
with  those  on  other  wire  services. 

Several  editors  applauded  AP  for  being 
cautious  on  filing  information  during  the 
shootings  of  the  President  and  the  Pope, 
but  there  were  critical  exceptions.  Kan¬ 
sas  City  Star  wire  editor  Darrel  Winger 
recalled  that  AP  moved  two  conflicting 
versions  of  the  Argentine  surrender  state 
ment.  Other  editors  worried  that  AP  is 
getting  away  from  tight  writing,  some 
blaming  the  problem  on  poor  editing. 

Lynn  Medford,  Tallahassee  (Fla.) 
Democrat  news  editor,  said  AP  provides 
facts  in  a  “readable,  straightforward 
style,”  but  the  writing  “lacks  the  person¬ 
alness  and  flair  of  other  writers.”  John 
Clark,  Birmingham  (Ala.)  News  wire  edi¬ 
tor,  lamented  a  “definite  lack  of  color.” 

However,  some  editors  said  they  like 
AP  copy  just  the  way  it  is,  including  Allen 
Gray  of  the  Chicago  Tribune,  who  de¬ 
scribed  it  as  “reliably  staid  and  that  is  just 
fine  90%  of  the  time.” 

The  report  contained  a  response  from 
Lou  Boccardi,  AP  executive  editor  and 
vicepresident,  who  said  other  1982 
APME  studies  praised  the  wire  service 
for  crisp  writing  and  that  wire  editors 
generally  gave  it  high  marks  for  reporting 


the  British-Argentine  conflict. 

Boccardi  offered  no  argument  to  the 
“reminders”  about  style,  spelling  and 
clear  writing,  but  added: 

“None  of  us  thinks  we’ve  achieved 
perfection  in  the  writing  and  filing  the 
wires.  All  the  same,  we  think  the  commit¬ 
tee’s  other  studies  are  a  more  accurate 
test  than  this  collection  of  general 
comments  ...  in  response  to  a  general 
questionnaire  that  .  .  .  invited  everyone 
to  list  a  pet  peeve  about  the  wire.” 

Statehouse  bureaus 

In  the  Statehouse  News  Committee  re¬ 
ports,  AP  statehouse  news  bureaus  were 
rated  mostly  above  average  of  excellent 
by  editors,  AP  bureau  chiefs  and  corres¬ 
pondents.  Of  41  editors  questioned,  29 
were  laudatory  about  their  statehouse 
bureaus  and  only  two  gave  poor  assess¬ 
ments.  But  some  editors  were  outspoken 
in  their  complaints,  which  included  “too 
much  small-bore  legislative  stuff,  not 
enough  enterprise”  and  “lack  of  clear, 
concise  language  the  average  reader  can 
understand.” 

Editors  described  a  good  statehouse 
bureau  as  having  good,  comprehensive 
repoting  and  the  ability  to  determine  stor¬ 
ies  of  statewide  interest.  A  poor  bureau 
was  defined  as  one  that  “rewrites  the  big 
papers,”  uses  excessive  jargon,  relies  on 
handouts  and  whose  reporting  is  superfi¬ 
cial. 

AP  got  about  a  “B”  for  its  Latin  Amer¬ 
ican  coverage  in  a  survey  of  56  editors  by 
the  foreign  news  committee.  The  editors 
reported  a  growing  interest  by  readers  in 
Latin  American  news  and  said  AP  gener¬ 
ally  provided  adequate  coverage  of  the 
area.  However,  the  editors  mostly  agreed 
that  the  supplemental  wire  services  are 
doing  a  better  job  than  AP  in  presenting 
political,  governmental  and  economic 
news  from  there. 

“We  should  be  carrying  more  non-war 
and  non-political  stories  from  Central 
America  .  .  .  although  AP  does  some 
good  features,  day-to-day  coverage  tends 
to  focus  on  body  counts  and  political 
claims,”  one  editor  said. 

Want  analysis 

Other  editors  called  for  more  historical 
perspective  and  analysis  in  reporting 
from  Latin  America. 

Nate  Polowetsky,  AP’s  general  mana¬ 
ger  for  foreign  news,  replied:  “We  agree 
with  the  editors  in  what  they  are  asking 
for,  but  we  also  feel  that  we  are  doing  a  lot 
more  from  the  area  than  the  report  credits 
us  with  .  .  .  AP’s  resources  are  not 
limitless,  and  it  is  no  surprise  to  read  good 
things  said  about  the  supplemental  and 
their  ability  to  do  background  stories. 
That  is  after  all,  their  main  use  in  most 
newspapers,  while  the  AP  has  a  double 
purpose  of  providing  both  comprehen¬ 
sive  spot  coverage  day  by  day  and  enter¬ 
prise.” 

The  Readership  &  Research  Commit- 
(Continued  on  page  32) 
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Media  bar  warns  against 
threats  to  press  freedom 


By  Andrew  Radolf 

Libel,  antitrust,  and  the  First  Amend¬ 
ment  rights  of  electronic  media  domin¬ 
ated  the  program  of  the  Practicing  Law 
Institute's  November  18-19  seminar  in 
New  York  on  media  law. 

The  440  attorneys  in  attendance 
learned  that  newspapers  face  major  chal¬ 
lenges  to  their  editorial  and  business  inde¬ 
pendence  in  the  1980s,  particularly  in  the 
areas  of  libel  and  antitrust. 

Floyd  Abrams  of  Cahill,  Gordon  & 
Reindel  in  New  York  warned  the  attor¬ 
neys  that  the  press  can  no  longer  rely  on 
the  protection  of  the  public  figures  doc¬ 
trine  set  forth  by  the  U.S.  Supreme  Court 
in  1964. 

“We  are  coming  to  the  end  of  New  York 
Times  v.  Sullivan  as  we’ve  known  it,” 
Abrams  stated.  He  said  there  will  be 
“more  lawsuits,  more  trials,  less  judicial 
intervention  to  protect  the  press.  The  mo¬ 
ment  New  York  Times  v.  Sullivan  be¬ 
comes  just  a  jury  instruction,  it’s  no¬ 
thing.” 

John  McCrory  of  Nixon,  Hargrave, 
Devans,  &  Doyle  of  Rochester,  New 
York,  added  the  “protections”  given  the 
pess  in  New  York  Times  v.  Sullivan 
“now  play  little  or  no  role  in  jury  deli¬ 
berations.  Juries  can  hardly  be  expected 
to  understand  all  the  elaborate  Constitu¬ 
tional  ramifications  of  libel  suits.” 

McCrory  said  Tavoulareas  i’. 
Washington  Post  is  “an  example”  of 
juries  failing  to  understand  Sullivan  v. 
New  York  Times. 

In  that  case,  the  jury  awared  over  $2 
million  in  compensatory  and  punitive 
damages  to  William  P.  Tavoulareas,  pres- 
ient  of  Mobil  Corp.,  who  was  declared  a 
public  figure.  The  jury  did  not  award  any 
damages  to  Tavoulareas’  son,  Peter,  who 
was  declared  a  private  figure. 

Tavoulareas’  suit  said  the  Post  de¬ 
famed  him  by  publishing  two  articles 
alleging  he  improperly  used  his  position 
as  Mobil’s  president  to  set  up  his  son  in 
the  shipping  business. 

Though  the  body  of  libel  of  law  holds 
that  Tavoulareas  had  the  burden  of  pro¬ 
ving  the  Post’s  stories  about  him  were 
false,  an  article  in  American  Lawyer 
magazine  stated  the  jury  made  its  award 
after  concluding  the  Post  had  failed  to 
prove  its  stories  were  true. 

David  J.  Bransen  of  White  &  Case  in 
Washington  D.C.  said  the  verdict  favor¬ 
ing  Tavoulareas  “does  not  signal  the  end 
of  the  First  Amendment.  There  was  am¬ 
ple  evidence  that  the  story  was  false  and 
defamatory.  I  believe  there  was  sufficient 
evidence  for  the  jury  to  find  there  was 
actual  malice.  I  don’t  believe  it  will  be 
reversed.” 


Bransen  said  despite  his  beliefs,  the 
Post  “could’ve  won  the  case  anyway. 
The  gist  of  it  (the  story)  was  true.  Daddy 
made  his  son  rich.” 

Bransen  noted  that  during  the  discov¬ 
ery  process  the  plaintiffs  obtained  a 
memo  written  prior  to  publication  by  a 
copy  editor  which  said  of  the  Tavoulareas 
piece:  “It  is  impossible  to  believe  this 
story.” 

“The  Post  ignored  the  memo  and  said  it 
was  written  only  by  a  copy  editor,”  Bran¬ 
sen  said.  “You  can’t  sell  that  to  a  jury.” 

Bransen  advised,  “If  you  have  a  memo 
like  that,  you  have  to  deal  with  it.”  He 
said  editors  should  hold  a  meeting  to  dis¬ 
cuss  the  memo,  and  then  if  they  decide  to 
go  ahead  with  the  story  issue  another 
memo  explaining  their  decision. 

Bransen  also  said  defense  attorneys  in 
libel  suits  must  “keep  telling  the  jury  that 
plaintiffs  have  the  burden  of  truth.  Make 
clear  what  the  standards  are  and  wrap  the 
evidence  around  it  so  the  jury  can  under¬ 
stand  it.” 

On  the  matter  of  excessive  punitive 
damages,  the  attorneys  saw  some  hope. 

Abrams  said  he  believed  the  courts  will 
“say  there  must  be  a  reasonable  rela¬ 
tionship  between  the  two”  but  until  such 
a  ruling  “serious  problems  remain.” 

Bruce  Sanford  of  Baker  &  Hostetler, 
Washington  D.C.,  questioned  if  punitive 
damages  have  any  place  at  all  in  libel  law 
because  to  award  such  damages  is,  in 
effect,  “punishing  speech.” 

Sanford  said  the  laws  of  some  states 
which  prohibit  licensed  insurers  from 
covering  punitive  damages  amounts  to  “a 
kind  of  prior  restraint.” 

Access 

The  U.S.  Supreme  Court’s  decision  in 
Boston  Globe  V.  Massachusetts  “clearly 
established  the  First  Amendment  right  of 
access  to  criminal  proceedings,”  stated 
Dan  Paul  of  Paul  &  Thomson  in  Miami. 

In  that  case  the  Court  ruled  unconstitu¬ 
tional  a  Massachusetts  law  which  closed 
trials  in  sex  cases  involving  minors. 

Paul  said  the  Boston  Globe  decision 
“abandonned  the  historial  approach”  for 
a  “structural  analysis”  of  First  Amend¬ 
ment  issues  involved. 

The  ruling  stated  there  must  be  notice 
given  and  opportunity  for  the  media  to  be 
heard  when  motions  to  close  a  trial  are 
before  a  criminal  court,  Paul  said.  The 
ruling  also  established  a  two  part  test  for 
closing  a  trial:  the  denial  of  access  must 
serve  a  compelling  interest  and  must  be 
no  broader  than  to  serve  that  interest. 

“The  trial  judge  must  consider  the 
alternatives  (to  a  court  closing)  and  state 
the  reasons  why  those  alternatives  won’t 
work,”  Paul  said. 


Another  access  decision  favorable  to 
newspapers  came  in  the  Court  of  Appeals 
for  the  Third  Circuit  in  U.S.  v.  Criden. 

The  court  ruled  that  the  public  has  a 
right  of  access  to  suppression  and  due 
process  hearings. 

Paul  noted  that  the  increased  use  of  in 
camera  and  sidebar  conferences  during 
trials  represented  “a  clear  subversion  of 
the  open  trial  requirement.” 

James  Spaniolo,  general  cousel  for  the 
Miami  Herald  said  “access  to  judicial  re¬ 
cords  remains  more  troublesome  and  dif¬ 
ficult”  for  the  press  than  access  to  actual 
trial  proceedings. 

Antitrust 

The  Justice  Department’s  antitrust  suit 
against  the  Orlando  Sentinel  and  the  Tri¬ 
bune  Co.,  the  paper’s  owner,  will  be  “a 
very  difficult  case  for  the  media  to  de¬ 
fend,”  said  Conrad  Shumadine  of  Wil¬ 
cox,  Savage,  Dickson,  Hollis  &  Eley  in 
Norfolk,  Virginia. 

The  Justice  Department  last  May  filed 
its  civil  antitrust  suit  to  seek  divestiture  of 
five  weekly  newspapers  and  shoppers  in 
Osceola  County  which  the  Sentinel  ac¬ 
quired  in  May,  1980. 

Shumadine  said  according  to  the  way 
the  Justice  Department  measures  domi¬ 
nance  in  a  market,  the  Orlando  Sentinel’s 
share  of  advertising  after  the  acquisitions 
is  “way  off  the  chart.” 

Shumadine  said  newspapers  seeking  to 
increase  their  household  penetration  in 
order  to  compete  more  effectively  in  the 
marketplace  “may  run  up  against  some 
serious  problems  in  the  antitrust  laws. 
Look  at  your  pricing  policies.  Make  sure 
you  don’t  run  afoul  of  the  antitrust  laws  in 
an  effort  to  get  better  penetration.” 

Shumadine  said  newspapers  which 
priced  their  ad  rates  for  TMC  rpoducts 
below  marginal  cost  “could  be  viewed  as 
anticompetitive.” 

Combination  rates  for  newspapers  and 
TMC  products  will  be  “carefully  looked 
at  by  courts,”  he  said. 

The  antitrust  suit  brought  by  Home 
Placement  Service,  a  real  estate  listings 
firm,  against  the  Providence  Journal  for 
refusing  to  carry  its  advertisements  also 
poses  a  danger  to  newspapers,  Shuma¬ 
dine  said. 

“We  may  well  have  a  decision  where  in 
a  monopoly  newspaper  situation,  news¬ 
papers  may  be  compelled  to  accept 
advertisements,”  he  warned.  In  the  area 
of  preprints,  Shumadine  said  an  adverse 
decision  in  the  Journal’s  case  could  lead 
to  newspapers  being  “compelled  to 
accept  a  competitor’s  product  in  your 
paper  and  distribute  it.” 

Electronic  media 

Fred  Friendly,  Edward  R.  Murrow 
Professor  emeritus  of  Columbia  Uni¬ 
versity’s  Graduate  School  of  Journalism, 
spoke  forcefully  against  Senator  Robert 
Packwood’s  (R-Ore.)  proposal  for  a  new 
Constitutional  amendment  which  would 
(Continued  on  page  16} 
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Newsday  holds 
staff  seminar 
on  fairness 

More  than  100  reporters,  editors  and 
photographers  attended  Newsday's 
second  in-house  seminar  on  journalism 
fairness  and  ethics  on  Wednesday 
(November  17).  Newsday,  the  Long  Is¬ 
land  newspaper,  has  an  editorial  staff  of 
about  420. 

According  to  Newsday  editor  Anthony 
Insolia,  “Most  of  our  reporters  and  edi¬ 
tors  rarely  get  to  conventions  where 
topics  like  fairness  and  others  are  discus¬ 
sed  by  national  figures.  We  can’t  send 
them  all  to  the  conventions,  so  we  de¬ 
cided  to  bring  the  seminars  to  the  staff. 
We  think  this  may  be  the  only  series  of 
this  type  held  by  a  newspaper  for  its  own 
staff.” 

Panelists  were  Herbert  Schmertz, 
director  of  public  relations  for  Mobil  Oil; 
William  Arthur,  executive  director  of  the 
National  News  Council  and  former  editor 
of  Lx)ok  magazine;  and  Thomas  Winship, 
member  of  the  Pulitzer  board  and  editor 
of  the  Boston  Globe.  Robert  Greene, 
Newsday  assistant  managing  editor  for 
Long  Island  coverage,  was  the  mod¬ 
erator. 

The  topic,  “What’s  Fair?”  sparked  a 
variety  of  responses  in  panelists  and 
members  of  the  audience  in  the  three- 
hour  long  program. 

Alluding  to  Newsday’s  earlier  seminar 
on  ethics,  Greene  said  in  a  recent  inter¬ 
view,  “Fairness  and  ethics  overlap.  The 
purpose  of  our  seminars  is  to  sharpen  our 
reporters’  and  editors’  awareness  of 
ethical  behavior,  fairness  and  how  we  are 
perceived,  rightly  or  wrongly,  by  our 
readers  and  critics.  We  want  to  allow  our 
reporters,  who  are  covering  the  trees  ev¬ 
eryday,  to  step  back  occasionally  and 
view  the  forest.” 

Most  panelists  agreed  with  Winship 
that  the  biggest  failing  in  today’s  media 
rests  in  the  superficiality  of  much  re¬ 
porting. 

Winship  said,  “None  of  us  listen 
enough  to  what’s  going  on  or  what’s  being 
said.  Too  many  reporters  talk  rather  than 
listen.  And,  many  editors  talk  rather  than 
listen.” 

Greene  agrees,  “Part  of  the  reason  for 
superficiality  is  a  reprter  can  be  switched 
from  one  story  to  another  from  day  to 
day.  Because  of  this,  plus  the  time  press¬ 
ures  and  the  competitive  aspects  of  this 
business,  a  reporter  may  give  us  only  the 
broad  strokes  of  a  story.”  He  cited  the 
need  for  contextual  treatment  in  impor¬ 
tant  stories  to  reduce  superficiality. 

Winship  and  Schmertz  felt  that  some 
unfairness  is  the  result  of  subconscious 
bias  in  reporters  and  editors.  Arthur 
added  that  he  believes  the  recent  prolif¬ 


eration  of  special  interest  groups  adds  to 
the  problem. 

On  the  subject  of  more  open  and 
acceptable  bias,  as  expressed  on  the  opin¬ 
ion  pages  of  newspapers,  Winship  set  off 
an  argument  by  saying  it  was  “up  to  de¬ 
cent  papers  to  set  the  social  agenda.” 
Schmertz  said  he  has  no  problem  with 
editorials,  but  when  the  agenda  creeps 
into  the  paper’s  coverage  of  events,  he 
wanted  to  know  who  asked  the  editor  to 
be  “the  keeper  of  the  public  morals?” 

Discussing  covert  practices  in  getting  a 
story,  Winship  and  Schmertz  agreed  that 
covert  actions  undermined  the  credibility 
of  the  media.  Greene  disagreed. 

Winship  said,  “I  don’t  think  you  can 
have  both  the  First  Amendment  and 
covert  journalism.” 

First  Amendment  protections  and  re¬ 
cent  cases,  including  the  invasion  of 
privacy  suit  brought  against  the  Washing¬ 
ton  Post  by  Mobil  Oil  president  William 
P.  Tavoulareas,  were  examined. 
Schmertz  summed  up  his  feelings  about 
accountability  by  reminding  the  press 


Lawyers 

(Continued  from  page  15) 


extend  the  First  Amendment’s  protec¬ 
tions  to  electronic  media. 

“Tinkering  with  the  First  Amendment, 
even  to  broaden  it,  can  be  dangerous  to  its 
health,”  Friendly  stated.  “Every  time 
newspapers  and  broadcasters  lobby  on 
the  Hill  for  special  protection  they  are 
chipping  away  at  the  bedrock  of  freedom 
of  the  First  Amendment.” 

The  First  Amendment  is  intended  to 
protect  the  right  of  individuals  “to  write 
and  speak  freely,”  Friendly  said.  Sen. 
Packwood’s  amendment  would  “institu¬ 
tionalize  the  press”  and  “tamper  with  the 
Bill  of  Rights.” 

Friendly  said,  “Broadcasters  are  de¬ 
manding  what  is  not  possible,  deregula¬ 
tion  in  a  closed  market.  As  long  as  three 
or  four  or  seven  VHF  stations  dominate 
in  a  market,  we  still  have  to  concern 
ourselves  with  who  are  the  gatekeepers .  ” 

Friendly  asserted  the  Fairness  Doc¬ 
trine  was  “not  having  the  chilling  effect 
broadcasters  screamed  about”  and 
embodied  principles  “every  conscien¬ 
tious  journalist  should  strive  for.” 

He  said  the  Equal  Time  Rule,  “was  a 
corrupting  influence  on  the  entire  elector¬ 
al  process  and  needs  revamping  before 
the  1984  elections,  but  not  a  constitution¬ 
al  amendment.” 

Richard  Wiley  of  Kirkland  &  Ellis, 
Washington  D.C.,  said  the  First  Amend¬ 
ment  rights  of  electronic  news  operations 
will  be  one  of  the  “legal  battlegrounds  of 
the  1980s.” 

Wiley  said  the  current  situation 
“makes  no  sense”  but  he  saw  “little  pos¬ 
sibility  of  Congress  rectifying  the  situa¬ 
tion.” 


that,  without  it,  they  would  lose  credi¬ 
bility. 

In  the  question  period,  the  three  dis¬ 
cussed  specific  problems  such  as  hand¬ 
ling  the  names  of  victims  in  crime  stories, 
finding  a  fair  way  to  deal  with  “no  com¬ 
ments”  and  corrections,  dealing  with  un¬ 
cooperative  subjects  and  developing 
guidelines  for  fairness  in  editorial  car¬ 
toons. 

The  three-hour  session  was  broadcast 
on  closed  circuit  television  throughout 
the  Newsday  building  and  was  taped  for 
possible  broadcast  or  use  by  journalists  in 
the  future. 

The  first  seminar,  titled  “Ethics  in 
Newspapering — Is  It  Okay  to  Lie,  Cheat 
and  Steal?”  was  held  June  11.  Panelists 
were  Charles  Thompson,  news  producer 
for  ABC-tv’s  news  magazine  “20/20”; 
Scott  McGehee,  managing  editor  of  the 
Detroit  Free  Press;  and  Les  Whitten, 
senior  investigator  for  Jack  Anderson 
since  1%9.  This  seminar  was  also  moder¬ 
ated  by  Greene. 


Wiley  said  the  confusion  surrounding 
Federal  law  would  result  in  “more  state 
regulation,  more  application  of  antitrust 
laws,  and  enhanced  importance  of  copy¬ 
right  laws.” 

Floyd  Abrams  noted  that  local  govern¬ 
ments  “are  the  dominant  regulatory  force 
in  cable  today.” 

He  said  newspapers  with  their  First 
Amendment  freedoms  from  government 
regulation  have  “become  a  constitutional 
anomaly.” 

Freedom  of  Information  Act 

Richard  M.  Schmidt,  Jr.  of  Cohn  & 
Marks,  Washington  D.C.,  called  on  the 
attorneys  present  to  “let  your  elected  rep¬ 
resentatives  know”  the  news  media  take  a 
strong  stand  against  efforts  to  weaken  the 
Freedom  of  Information  Act. 

“There’s  a  concerted  effort  to  clamp 
down  on  the  flow  of  information.  Let’s 
hope  it  doesn’t  work,”  he  said. 

Schmidt  noted  that  media  groups  have 
agreed  to  modification  in  the  law  which 
will  allow  for  notice  to  be  given  to 
affected  parties  so  they  “can  argue 
against  release”  of  government  docu¬ 
ments. 

He  said  this  provision  gives  adequate 
protection  to  those  who  believe  the  re¬ 
lease  of  information  will  be  damaging. 

Schmidt  said  William  Casey,  director 
of  the  Central  Intelligence  Agency,  wants 
a  “total  exemption”  from  the  act  for  the 
CIA.  “If  he  succeeds,  other  intelligence 
agencies  will  follow.” 

Schmidt  said  the  $50  million  to  $60  mil¬ 
lion  the  goverment  spent  last  year  to  com¬ 
ply  with  over  one  million  Fol  requests 
may  seem  high  until  one  realizes  that 
amount  is  “less  than  the  Pentagon  spends 
on  bands.” 
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Those  who  sued  IRE 
came  away  empty 


Six  lawsuits  seeking  more  than  $250 
million  in  libel  damages  were  filed  against 
Investigative  Reporters  and  Editors,  Inc. 
as  a  result  of  its  1976  Arizona  Project 
series,  but  all  the  suits  have  been  either 
dismissed  or  settled  and  nothing  has  been 
paid  to  any  of  the  plaintiffs. 

The  last  of  the  six  lawsuits  was  dismis¬ 
sed  by  agreement  with  prejudice  for  ex¬ 
change  of  letters  on  September  15,  1982. 
No  money  was  paid  by  IRE  to  the  plain¬ 
tiff,  Alfred  E.  Gay. 

Gay  had  filed  his  suit  in  Maricopa 
County  Superior  Court,  Arizona,  on 
January  11,  1978,  charging  IRE  in  a  first 
complaint  with  conspiracy  to  defame  and 
in  a  fourth  amended  complaint  with  libel, 
slander,  false  light,  and  public  disclosure 
of  private  facts.  Gay  was  seeking  $60  mil¬ 
lion  in  damages  stemming  from  part  of  the 
IRE  series  that  was  published  around  the 
country  on  April  1,  1977. 

An  invasion  of  privacy,  conspiracy  and 
defamation  suit  seeking  a  total  of  $1 1  mil¬ 
lion  in  damages,  filed  by  Michael  and 
Marsha  Licavoli  on  June  13,  1977  in  Su¬ 
perior  Court  of  Pima  County,  Arizona, 
was  dismissed  on  August  18,  1982.  A  sti¬ 
pulation  agreement  was  signed  and  the 
suit  was  dismissed  with  prejudice.  No 
money  was  paid  by  IRE. 


Four  other  cases  against  IRE  were  also 
settled  over  the  past  four  years. 

A  suit  by  Jerry  Colangelo  charging  IRE 
with  defamation  and  invasion  of  privacy 
was  filed  in  U.S.  District  Court  of  Arizo¬ 
na  on  April  26, 1977.  Colangelo  was  seek¬ 
ing  at  least  $500,000  in  damages  for  a 
March  29,  1977  article.  The  suit  was  dis¬ 
missed  by  stipulation  of  the  parties,  with 
prejudice,  on  January  28,  1978.  No 
money  was  paid  by  IRE. 

A  suit  filed  on  May  25,  1977,  by  Peter 
Licavoli  Jr.  and  Lizabeth  Marian  Licavo¬ 
li  sought  a  total  of  $14  million.  The  two 
Licavolis  claimed  they  were  libeled  in 
four  IRE  articles  that  were  carried  by 
newspapers  on  March  27,  28  and  31  and 
on  April  1,  1977.  A  summary  judgment 
was  entered  on  all  counts  in  Marion 
County  Circuit  Court,  Indiana,  on  August 
28,  1978. 

A  suit  filed  in  Superior  Court  of  Pima 
County,  Arizona,  by  Jaime  Ostler  Robles 
and  Laurdes  P.  Ostler  on  September  10, 
1977,  seeking  a  total  of  $18  million  in  dam¬ 
ages  for  libel  and  invasion  of  privacy  en¬ 
ded  in  summary  judgement  on  October 
22,  1980. 

Finally,  a  suit  filed  by  Kemper  Marley 
in  Maricopa  County  Superior  Court,  Ari¬ 
zona,  on  March  21,  1978,  seeking  a  total 


of  $150  million  for  libel,  invasion  of  priva¬ 
cy  and  intentional  infliction  of  emotional 
distress  was  dismissed  on  July  16,  1981. 

That  case  went  to  trial  and  after  5 'A 
months  of  testimony,  the  12  person  jury 
found  that  IRE  and  its  reporters  did  not 
libel  Marley.  On  July  16,  1981,  an  order 
vacating  all  judgements  was  issued  and 
the  case  was  dismissed  with  prejudice. 
The  settlement  included  Marley’s  agree¬ 
ment  not  to  appeal  and  IRE's  agreement 
not  to  file  any  suits  against  Marley.  No 
money  was  paid. 

Calif,  daily  donates 
$100,000  to  charity 

Register,  Santa  Ana,  Calif.,  announced 
the  winners  of  their  first  charity  awards. 

Thirty-one  awards,  totaling  $100,000 
were  presented  by  publisher  R.  David 
Threshie,  Jr.  and  editor  N.  Christian 
Anderson. 

One  hundred  forty-five  Orange  County 
organizations  applied  for  awards  in  the 
competition.  The  awards  covered  five 
charitable  categories: 

Mental  Health,  Alcohol  and  Drug 
Abuse  Prevention  and  Rehabilitation, 
Service  to  Youth,  Service  to  the  Elderly 
and  Health. 

“This  is  the  first  of  what  we  intend  to 
make  an  annual  event  designed  to  give 
special  recognition  to  the  outstanding 
efforts  of  community  based  charitable 
organizations  in  Orange  County,” 
Threshie  said. 


Deaths  caused  by 
drunken  driving 
rated  special 
treatment  in  the 
Lake  County  (IL) 
News-Sun. 


MORE  THAN  NUMBERS 


12  full  pages  (no  ads). ..a  candid,  but  compassionate 
report.  Because  the  newspaper  cares. 

We  at  state  Farm  Insurance  care,  too. ..about  the  drink¬ 
ing-driving  slaughter  nationally.  We’ll  send  you  a  copy  of 
the  News-Sun  special  section  (it  might  serve  as  a  guide 
for  your  own  drunk-driving  report.) 

We’ll  also  send; 

B  “The  Anti-Drunk-Driving  Campaign: 

Can  It  Succeed?”  A  look  at  the  drinking-driving  problem 
and  the  many  proposed  remedies. 

B  “Does  Lowering  the  Drinking  Age  Lead  to  More 
Highway  Crashes?”  A  discussion  documented  with  actual 
experience. 


Please  send  me  the  publications  on  drunk  driving 
Name _ 


Organization 

Address  _ 

City - 


State . 


-Zip- 


Mail  to:  Media  Information  Desk 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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Editor  foresees  strong 
profits  for  N.Y.  News 


Ex-cow  thieves  say 
reprint  was  libelous 

The  Louisiana  Supreme  Court  was  to 
decide  this  week  whether  to  uphold  or 
overturn  a  lower  court  decision  that 
ordered  a  weekly  newspaper  to  pay  three 
brothers  $35,000  each  in  libel  damages. 

The  case  involves  the  Iben'ille  South, 
which  on  August  30,  1977  reprinted  the 
front  page  of  a  1952  edition  of  the  news¬ 
paper  as  part  of  a  “Page  from  Our  Past” 
feature. 

The  page  contained  an  article  detailing 
the  brothers’  convictions  and  impending 
one-year  prison  terms  for  cow  theft. 

The  three  brothers  served  their  prison 
terms,  but  were  subsequently  pardoned. 
In  their  suit,  they  claimed  they  have  mar¬ 
ried,  had  children  and  lived  law-abiding 
lives  since.  They  argued,  successfully  in 
the  lower  court,  that  the  revival  of  the 
article  humiliated  and  libeled  them. 

Iberville  South  publisher  Gary  Hebert 
said  if  he  loses  his  appeal,  his  business 
would  be  “devastated,”  as  would  free¬ 
dom  of  the  press  in  Louisiana. 

About  20  of  the  state’s  newspapers,  the 
Louisiana  Press  Association  and  the  Re¬ 
porters  Committee  for  Freedom  of  the 
Press  have  filed  amicus  briefs  with  the 
state’s  high  court. _ 

Two  Western  Pa. 
Tribunes  combined 

Monroeville  (Pa.)  Daily  Tribune,  and 
its  Sunday  edition  will  be  combined  be¬ 
ginning  January  2  with  the  Greensburg 
(Pa.)  Tribune-Review. 

The  combined  newspaper  will  be 
printed  under  the  Tribune-Review  banner 
and  will  be  titled  Allegheny  East,  Richard 
Scaife,  publisher  of  both  papers,  said. 

The  Tribune-Review,  purchased  by 
Scaife  in  1970  as  a  daily  with  circulation 
of  27,500,  now  circulates  an  average  of 
48,000  daily  and  82,000  on  Sunday. 

“There  are  going  to  be  some  layoffs, 
but  only  where  there  are  duplicate 
skills,”  said  spokesman  Dennis  (Tasey. 

The  Daily  Tribune,  founded  by  Scaife 
in  September  1981,  had  a  daily  circulation 
of  about  10,000,  Casey  said. 

On  board 

Richard  W.  Sonnenfeldt,  vicepresi¬ 
dent,  Business  Resource  Planning  at 
RCA  Corp. ,  was  elected  a  director  of  Lee 
Enterprises,  Inc.  Sonnenfeldt,  59,  will  re¬ 
tire  from  RCA  in  1983  and  will  become 
Dean  of  the  division  of  management  and 
professor  of  management  at  Polytechnic 
Institute  of  New  York.  At  RCA  he  was  in 
charge  of  the  RCA’s  cable  systems  prog¬ 
ram  and  the  SelectaVision  video  disc  pro¬ 
ject. 
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Employees  of  the  New  York  Daily 
News  can  look  forward  to  sharing  in  the 
revitalized  tabloid’s  profits  perhaps  as 
early  as  1984,  editor  James  Wieghart 
stated  in  a  speech  to  the  Overseas  Press 
Club. 

Wieghart  said  the  News  will  lose  $16 
million  this  year  but  will  return  to  the 
black  in  1983  with  “profits  of  several  mil¬ 
lions  of  dollars.” 

He  predicted  the  6%  trigger  for  profit 
sharing  will  be  reached  in  a  few  years, 
“maybe  as  early  as  1984.” 

In  its  new  three  year  contracts  with  1 1 
unions,  the  Daily  News  agreed  to  share 
with  employees  25%  of  any  profits  in  ex¬ 
cess  of  6%.  If  the  News  were  to  achieve  a 
10%  operating  profit  margin,  the  amount 
of  profit  sharing  would  be  25%  of  4%  of 
the  0PM. 

Wieghart  also  said  the  amount  of 
money  the  Tribune  Co.  received  in  the 
sale  of  the  News  Building  in  Manhattan 
will  cover  “much  of  the  cost”  of  the  $48 
million  in  buyouts  it  offered  employees  to 
eliminate  1,360  positions  from  its  pre¬ 
vious  5,000  total  and  the  capital  invest¬ 
ment  involved  in  moving  the  News  print¬ 
ing  facilities  out  of  Manhattan. 

The  Tribune  Co.  sold  a  majority  in¬ 
terest  in  the  building  to  LaSalle  Street 
Fund,  Inc.,  a  Chicago  real  estate  firm. 
The  New  York  News  retains  an  equity 
interest  in  the  building  and  plans  to  con¬ 
tinue  using  it  for  its  editorial  and  business 
headquarters. 

The  signing  of  new  contracts  with  the 
unions  which  run  until  March  1987  will 
enable  Daily  News  employees  “to  con¬ 
centrate  on  rebuilding  the  newspaper.” 

Wieghart  described  the  revitalization 
of  the  Daily  News  as  “one  of  the  greatest 
turnarounds  in  American  journalism.” 

He  criticized  the  press  for  focusing  on 
the  Daily  News’  travails  and  predicting 
the  paper’s  demise  and  then  later  ignoring 
that  turnaround. 

“This  historic  achievement  has  gone 
largely  unrecognized  by  those  media  cri¬ 
tics  who  quickly  wrote  us  off  just  a  few 
months  ago,”  Wieghart  said. 

The  editor  singled  out  Advertising  Age, 
Gallagher  Newsletter  newspaper  pub¬ 
lishing  analyst  John  M  rton,  and  William 
Henry  III,  media  writer  for  Time  maga¬ 
zine  as  the  worst  offenders. 

“I  got  other  scores  to  settle  and  will  do 
it  in  other  speeches,”  Wieghart  said. 

He  chided  the  New  York  Times  for  de¬ 
voting  more  space  to  “defending  the  liter¬ 
ary  reputation  of  Jerzy  Kosir.ski  than  it 
did  to  the  resolution  of  the  contract  nego¬ 
tiations  with  between  the  Daily  News  and 
its  unions.” 

Wieghart  said  the  “definitive  story” 


about  the  Daily  News  negotiations  “has 
yet  to  be  told.” 

He  told  Editor  &  Publisher  privately 
that  the  magazine  did  a  good  job  in  its 
coverage  of  the  newspaper’s  struggle  to 
survive. 

The  Daily  News  “might  cooperate”  in 
teletext  and  videotex  ventures  in  the  fu¬ 
ture,  Wieghart  said,  but  he  did  not  indi¬ 
cate  any  such  ventures  were  imminent. 

Wieghart  said  he  did  not  think  videotex 
and  teletext  will  have  the  same  impact  on 
the  reading  habits  of  Americans  as  televi¬ 
sion  did. 

The  editor  intents  to  “beef  up”  the  Dai¬ 
ly  News’  foreign  coverage  but  will  “con¬ 
tinue  to  rely  heavily  on  the  wire  ser¬ 
vices.” 

Wieghart  said  the  Daily  News  on  De¬ 
cember  6  will  add  one  page  of  news,  one 
page  of  sports,  one  page  of  arts  and  enter¬ 
tainment  news,  and  increasing  its  busi¬ 
ness  pages  from  one-and-a-half  pages  to 
three  pages.  The  business  section  will  be 
aimed  at  “typically  New  York  businesses 
and  consumers.” 

The  paper  will  also  use  more,  and  lar¬ 
ger  photos  and  bolder  headlines  in  its  for¬ 
mat,  the  editor  said. 

Wieghart  also  predicted  that  New  York 
will  “eventually  be”  a  two  newspaper 
town. 

He  said  Rupert  Murdoch’s  plan  to 
make  the  New  York  Post  profitable  was 
“to  drive  the  Daily  News  out  of  business 
and  he  failed.  Once  he  realizes  we’re  here 
to  stay,  he  can  go  on  losing  money  or 
become  a  real  newspaper.” 

Wieghart  said  the  Post’s  present  edito¬ 
rial  policies  stressing  sex  and  crime  news 
made  the  rival  tabloids  “a  jokebook.” 

May  move  to  Reston 

The  Board  of  Directors  of  Institute  of 
Newspaper  Controllers  and  Finance 
Officers  has  unanimously  approved  the 
recommendation  of  the  Organization  and 
Planning  Committee’s  report  to  study  the 
feasibility  of  INCFO  acquiring  its  own 
staff  and  establishing  The  Newspaper 
Center  in  Reston,  Va.,  as  its  permanent 
office.  The  committee  recommends  a  15- 
month  transitionary  period,  with  full-time 
residence  at  the  Center  effective  January 
1,  1984. 

Editor  named 

Michael  J.  Larkin,  31,  previously  Sun¬ 
day  editor,  was  named  editor  of  the  Bos¬ 
ton  Globe  Magazine.  He  succeeds  A1 
Larkin,  his  brother,  who  became  assis¬ 
tant  managing  editor  for  local  news  last 
month. 
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Newspapers  the  top 
cigarette  ad  medium 


Ad  revenues  up  3.6% 
on  7%  less  linage 

Year-to-date  (10  months)  revenue  from 
advertising  in  Knight-Ridder  newspapers 
stands  at  $762,311,000  as  against 
$735,538,000  for  the  same  period  in  1981, 
a  gain  of  3.6%,  according  to  a  report 
issued  this  week  by  Knight-Ridder  News¬ 
papers,  Inc. 

Total  ad  revenues  for  Knight-Ridder 
Newspapers,  Inc.  for  October  was 
$85,632,(100,  up  7.7%  over  October,  1981. 

The  revenues  are  based  on  full  and  part 
run  linage.  For  the  first  10  months,  full 
run  linage  (not  including  the  Seattle 
Times)  stands  at  713,598,000,  down  7%. 
Part  run  linage  is  up  18.2%,  totalling 
122,126,000  lines  for  10  months. 

Revenues  from  circulation  rose  15.2% 
in  the  10  month  period  to  $226,014,000. 

The  only  linage  gains  reported  were  at 
the  Philadelphia  Inquirer,  News  (up 
7.5%)  in  the  10  month  period.  The 
steepest  declines  in  advertising  linage 
were  recorded  by  the  Miami  Herald 
(down  18.2%)  and  Miami  News,  a  Cox 
paper  that  is  sold  and  distributed  by  the 
Herald  Publishing  Co,  (down  20.6%);  De¬ 
troit  Free  Press  (off  12.3%);  and  San  Jose 
Mercury,  News  (minus  10.3%). 


Cigarette  companies  spent  $304.4  mil¬ 
lion  on  newspaper  advertising  during 
1980,  up  from  $241  million  in  1979, 
according  to  the  Federal  Trade  Commis¬ 
sion. 

The  FTC  report  shows  newspapers  re¬ 
placed  magazines  in  1980  as  the  top 
advertising  medium  for  cigarette  com¬ 
panies.  Between  1975  and  1980,  news¬ 
papers  have  been  the  share  leader  four 
times,  and  magazines  the  share  leader 
twice,  according  to  the  FTC  figures. 

Newspapers  took  in  24.5%  of  the 
cigarette  industry  advertising/promotion 
budget  in  1980,  compared  to  magazines' 
21.4%  share. 

Magazines  had  a  23.8%  share  of  the  ad 
dollars  in  1979,  compared  to  22.2%  for 
newspapers.  1980  was  newspapers’  best 
year  since  1977,  when  they  also  received 
a  24.5%  share  of  the  cigarette  industry’s 
ad  budget. 

The  FTC  data  reflects  actual  spending 
as  reported  by  the  six  major  U.S. 
cigarette  companies.  Overall,  the 
cigarette  industry  spent  $1.24  billion  on 
advertising  and  promotion  in  1980,  a  13% 
increase  over  1979. 


Outdoor  advertising  had  a  15.6%  share 
of  the  overall  industry  ad  budget  in  1980. 

Americans  purchased  a  record  628.2 
billion  cigarettes  in  1980,  according  to  the 
FTC  data,  with  the  average  American 
smoker  consuming  1 1 .633  cigarettes  dur¬ 
ing  the  year  or  slightly  over  a  pack-and-a- 
half  a  day. 

14  join  ABC 

Fourteen  newspapers  have  qualified 
for  membership  in  the  Audit  Bureau  of 
Circulations.  Of  the  14,  the  8  daily  papers 
are:  Brazosport  (Tex.)  Facts;  Bryan- 
College  Station  (Tex.)  Eagle;  Casa 
Grande  (Ariz.)  Dispatch;  Brookhaven 
(Miss.)  Daily  Leader;  Redlands  (Calif.) 
Daily  Facts;  Santa  Maria  (Calif.)  Times; 
Gainesville  (Ga.)  Times;  and  Wabash 
(Ind.)  Plain  Dealer.  The  6  weekly  mem¬ 
bers  include:  Catholic  New  York;  Berry- 
ville  (Va.)  Clarke  Courier;  Gladstone 
(Can.)  Age  Press;  Mundelein  (III.) 
Herald;  Plainfield  (Ind.)  Messenger;  and 
Sequin  (Tex.)  Citizen. 


Robert  Metz 

and  United  Feature  Syndicate 
are  getting  down  to  business: 

Incisive  iinancial  writing 
for  your  readers. 


Robert  Metz,  New  York  bureau  chief  and  managing 
editor  of  Financial  News  Network,  is  beginning  a  new 
newspaper  column.  UFS  is  delighted  to  be  handling  it. 

Metz  wrote  The  New  York  Times’  daily  “Market  Place” 
column  for  16  years.  One  of  the  nation’s  most  respected 
business  journalists,  he  joined  The  Times  in  1956,  was  a 
Neiman  Fellow  and  is  a  frequent  author. 

Metz’  twice-weekly  new  column  offers  editors  —  and 
their  readers  —  an  experienced,  cogent  view  of  economic 


trends  and  business  strategies.  The  Chicago  Tribune, 
Washington  Post,  New  York  Daily  News,  Cleveland  Plain 
Dealer,  Newsday,  Dallas  Morning  News  and  the  Scripps- 
Howard  Newspapers  are  among  the  charter  subscribers 
to  the  Robert  Metz  colui.in.  Shouldn’t  you  join  them? 


For  service  and  sales  information  call  Brad  Bushell, 
1-800-221-4816.  (In  New  York,  212-SS7-2333.) 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York,  N.Y.  10166 
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NEWSPEOPLE 


Clement  L.  Burlingame  has  been 
named  director  of  human  resources  for 
the  Denver  Post.  In  the  newly-created 
post,  he  will  be  responsible  for  all  human 
resources  functions  at  the  paper, 
including  medical  services,  safety, 
employment  compensation  and  benefits, 
training,  communications  and  employee 
relations.  He  joins  the  Post  from  General 
Electric  Co.,  where  he  was  manager  of 
employee  and  community  relations  at  its 
Greenville,  S.C.,  gas  turbine  plaril. 


Limoncelli  Malanga  Burlingame 

Frank  Limoncelli  will  become  clas-  George  P.  Malanga  was  named  dep- 
sified  advertising  manager  of  the  Boston  uty  director  of  AP-Dow  Jones  News  Ser- 
Globe  on  January  1,  succeeding  Lawr-  vices.  He  previously  was  vicepresident 
ence  B.  Healy,  who  is  retiring  in  for  international  marketing  at  the 
December  after  more  than  40  years  with  Institute  for  Scientific  Information,  a 
the  newspaper.  scientific  publishing  company  in  Phi- 

Limoncelli  is  being  promoted  from  ladelphia. 
assistant  classified  manager.  At  that  time,  Malanga  will  serve  as  deputy  to 
Lillian  Gran ai,  a  division  sales  mana-  Claude  E.  Erbsen,  Associated  Press 
ger  in  the  retail  advertising  department,  vicepresident  and  director  of  AP-Dow 
becomes  assistant  classified  advertising  Jones  News  Services, 
manager.  Joseph  Lenehan,  a  classified  ♦  *  ♦ 

outside  sales  person  in  real  estate  the  past  Gary  Vincent,  a  senior  editor  of  Suc- 

23  years,  moves  to  a  classified  advertising  cessful  Farming  magazine,  Des  Moines, 
division  sales  manager.  has  been  elected  president  of  the  Amer- 

*  *  *  ican  Agricultural  Editors  Association. 

Linda  Beaty,  formerly  a  copyreader 
with  the  New  York  T'/mes,  joined  the  Wall 
Street  Journal  as  a  national  copyreader. 


Arthur  O.  Sulzberger  Jr.  has 
switched  from  the  newsroom  of  the  New 
York  Times  to  an  advertising  sates  repre¬ 
sentative  in  the  financial  advertising 
department.  In  four  years  at  the  Times, 
Sulzberger  has  worked  as  Washington 
correspondent  and  in  New  York  as  a 
reporter  and  metropolitan  desk  editor. 


Pat  B.  Harris  became  the  director  of 
advertising  of  the  Gannett  Rochester 
Newspapers,  replacing  Peter  L.  Steg- 
NER,  who  moves  to  the  Baltimore  Sun 
Newspapers  as  director  of  advertising. 
Harris  joined  Gannett  in  1978  as  retail  ad 
manager  in  Rochester.  Stegner  had 
served  as  ad  director  since  1977  and  pre¬ 
viously  was  manager  of  the  Chicago  and 
Detroit  offices  of  Gannett  Newspaper 
Advertising  Sales. 

David  Starr,  publisher  of  the  Spring-  *  ♦  ♦ 

field  (Mass.)  Newspapers,  has  been  reap-  Pam  Lund  Courtnage  was  named 
pointed  by  Gov.  Edward  J.  King  to  the  classified  advertising  manager  of  the 
state  Council  on  the  Arts  and  Humanit-  Seattle  Post-Intelligencer.  She  joined  the 
ies.  Starr  is  chaiman  of  the  council.  newspaper  in  1978  . 


William  L.  Umstead,  managing  edi¬ 
tor  of  the  New  York  Daily  News,  was 
appointed  a  vicepresident  of  the  New 
York  News,  Inc.  Umstead  was  named 
managing  editor  last  year. 


^e^ve  helped  others ..  .we  can  help  you! 

Since  1980,  HARE  and  FORD  a  Sales/Pricing/Profit  Potential 

have  handled  media  sales  (print  ,,  ,  ,  ,, 

and  broadcasting)  totaling  well  in  "  buyer/seller  contacts 

excess  of  $100,000,000.  ■  Negotiations/closings 

Call  on  Professionals  for  Appraising,  Buying  or  Selling 


Contact: 

NEWS  SERVICE 


AMERICAN  TRUCKING 
ASSOCIATIONS,  INC. 

1616  P  Street,  N.W. 
Washington,  D.C.  20036 


Betsy  Delphos,  Manager 
John  Schulz,  Media  Specialist 
Jaleh  Amin,  Media  Assistant 


RICHARD  L.  HARE  MILTON  Q.  FORD 

I _ Management  Consultant  Media  Broker 

Hare  Associates  Milton  Q.  Ford  &  Associates 

IHI  62  Black  Walnut  Drive  5050  Popular  Avenue 

Rochester,  N.Y.  146I5  Memphis,  Tennessee  38 1 57 

(716-621-6873)  (901-767-7980) 


Telephone:  (202)  797-5237 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Warren  H.  Phillips,  chairman  and 
chief  executive  officer  of  Dow  Jones  & 
Company,  Inc.,  is  being  honored  by  The 
Institute  of  Human  Relations  of  the 
American  Jewish  Committee  December 
6.  The  institute's  dinner  at  the  Plaza 
Hotel  cites  Phillips  as  “a  man  of  vision, 
whose  fierce  integrity  inspires  us  all.” 

The  institute  conducts  research, 
education  and  training  in  the  broad  area 
of  urban  and  intergroup  affairs. 


Joseph  McQuaid,  since  1976  manag¬ 
ing  editor  of  the  Union  Leader,  Manches¬ 
ter  N.H.,  has  been  promoted  to  editor-in- 


Rosenburgh 


chief  of  the  Union  Leader  and  the  New 
Hampshire  Sunday  News,  succeeding 
the  late  Paul  H.  Tracy.  McQuaid’s  late 
father,  B.J.  McQuaid,  was  co-founder  of 
the  New  Hampshire  Sunday  News  and 
editor-in-chief  of  the  Union  Leader  from 
1966  to  1976. 


PHILADELPHIA  PROMOTIONS — James  W.  Artz,  assistant  ta  the  presi¬ 
dent  and  general  counsel  of  Philadelphia  Newspapers,  Inc. ,  was  promoted  to 
senior  vicepresident  and  general  counsel.  Carleton  Rosenburgh,  circulation 
director  of  the  Philadelphia  Inquirer,  was  named  vicepresident/circulation  of 
the  Inquirer. 

Artz  joins  three  other  senior  vicepresidents  in  PNI's  top  business  manage¬ 
ment  structure.  He  joined  the  organization  in  late  1981  from  executive 
vicepresident  of  the  New  York  Daily  News. 


Rosenburgh,  also  a  former  Doily  News  executive,  will  hove  responsibilities 
for  marketing,  customer  service,  administration  and  transportation  functions. 


Lance  J.  Herdegen  was  appointed 
Wisconsin  state  news  editor  and  Mil¬ 
waukee  bureau  manager  for  United  Press 
International  and  Ray  Doherty  of  the 
Milwaukee  staff  was  appointed  special 
correspondent  for  state  news. 

The  appointments  are  part  of  the  plan 
to  strengthen  state  newspaper  and  broad¬ 
cast  reports  through  consolidation  of 
news  desks  in  Milwaukee. 

Gene  Hintz,  former  Wisconsin  state 
news  editor,  remains  as  manager  of  the 
Madison  bureau. 

Herdegen  joined  UPI  at  Milwaukee  in 
1%1  and  has  covered  almost  every  major 
news  story  in  the  state.  He  also  has  taught 
reporting  classes  at  the  Marquette  Uni¬ 
versity  College  of  Journalism,  of  which 
he  was  a  1960  graduate. 

*  ♦  ♦ 

Rolf  L.  Arend,  distribution  manager 
for  the  New  York  Daily  News,  has  joined 
the  Chicago  Sun-Times  as  circulation 
director.  He  replaces  John  R.  Jewell, 
who  joined  USA  Today  as  a  regional 
circulation  manager  based  in  Chicago.  In 
addition.  Jack  Dennet,  assistant 
circulation  manager  for  the  Sun-Times, 
has  been  promoted  to  circulation  mana¬ 
ger. 

*  ♦  ♦ 

Richard  K.  Schmidt,  co-op  and 
marketing  coordinator  for  the  South  Bend 
(Ind.)  Tribune,  was  appointed  to  the  new¬ 
ly  created  position  of  marketing  services 
manager. 

Ke  :|e  * 

Peter  E.  Heraty,  vicepresident/ 
director  of  employees  relations  for  the 
Chicago  Tribune,  was  named  production 
manager.  Heraty  joined  the  Tribune  in 
1%9  as  a  production  engineer. 
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Establishment  of  a  public  affairs 
department  at  Philadelphia  Newspapers, 
Inc.,  to  consolidate  communications  and 
community  relations  activities,  has  been 
announced  by  Sam  S.  McKeel,  presi¬ 
dent. 

Jacob  Weiner,  formerly  in  the  promo¬ 
tion  department,  will  be  communications 
manager  with  responsibilities  for  internal 
and  external  communications. 

Ron  Rovin  becomes  community  rela¬ 
tions  manager,  moving  from  the  circula¬ 
tion  department  where  he  was  marketing 
and  sales  manager. 

Weiner  and  Rovins  will  report  to  Bill 
Broom,  vicepresident/public  affairs. 

*  *  * 

Wayne  B.  Moss  has  joined  the  Lex¬ 
ington  (Ky.)  Leader  staff  as  a  general 
assignment  reporter.  He  previously  was 
the  police  reporter  for  the  Ithaca  (N.Y.) 
Journal  and  had  worked  with  the  Cleve¬ 
land  Press  as  a  general  assignment  repor¬ 
ter  until  the  newspaper  ceased  publica¬ 
tion  in  June. 


John  A.  Park  Jr. 

&  SON 

S.  Leigh  Park 

Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

30  Years  Nation-Wide  Personal  Service 


Marc  Scullin,  a  former  desk  editor. 
Patriot  Leader,  Quincy,  Mass.,  has 
joined  Quinn  &  Johnson,  Boston,  as 
vicepresident/account  supervisor. 
(Continued  on  page  23 1 


McNAUGHT 


IN  THE 
BEGINNING 
THERE  WAS 

HE|ilHCL>FF 


. .  the  nation’s  feline 
fetish  first  became 
apparent  in  1973 
when  George  Gately 
introduced  Heathcliff.” 

—  Mary  Vespa 
PEOPLE  Magazine 

Call  collect  (212)  682-8787. 

McNAUGHT  SYNDICATE 
300  E.  42nd  Street, 

New  York,  N.Y.  10017 


Notes  on  people 


Marquis  Childs  to  teach  in  Texas 


Marquis  Childs,  who  was  doing 
investigative  reporting  before  the  term 
was  in  vogue,  goes  to  the  University  of 
Texas  in  January  as  a  visiting  professor 
and  will  teach  courses  in  journalism,  gov¬ 
ernment  and  American  studies. 


Marquis 


In  his  course  on  government  and  the 
press,  the  first  Pulitzer  Prize  winner  for 
commentary  (1%9)  will  discuss  what  he 

'Ne  sootce 

CALL 

Joe  Shafran,  Kathleen  Hall  or 
Dave  Cullen, 

(202)  554-9000. 

Public  Affairs  Department 
NATIONAL  FEDERATION  OF 
INDEPENDENT  BUSINESS 

600  Maryland  Avenue 
Washington.  DC  20024 


terms  is  “a  crisis  of  the  free  press  in 
America  today.” 

For  the  course  on  investigative  report¬ 
ing,  Childs  will  give  an  overview  from  the 
early  muckrakers  to  those  of  the  Water¬ 
gate  era. 

Childs  had  his  17th  book  published  last 
summer — “Mighty  Mississippi:  Biog¬ 
raphy  of  a  River.”  He  was  born  on  St. 
Patrick’s  Day,  1903,  in  the  Mississippi  Riv¬ 
er  town  of  Clinton,  Iowa.  Childs  wrote 
most  of  the  manuscript  in  1933,  while  at 
the  Sr.  Louis  Post-Dispatch. 

His  long  career  in  journalism  has 
included  United  f*ress  and  then  the  Post- 
Dispatch  from  1926  to  1968,  during  which 
he  was  special  correspondent  and  finally 
chief  Washington  correspondent.  His 
column  was  distributed  by  United  Fea¬ 
ture  Syndicate.  Childs  has  taught  and  lec¬ 
tured  at  several  universities. 

What  a  publisher  does 

Chuck  Wanninger,  Gannett  pro¬ 
fessional  in  residence  at  the  University  of 
Kansas  and  former  editor  and  publisher 
of  the  Bellingham  (Wash.)  Herald,  got 
right  to  the  point  in  his  Editor’s  Day 
speech  lead. 

Said  he,  “One  of  the  first  things  I 
learned  here  was  that  today’s  university 
student  has  no  idea  of  what  a  publisher 
does. 

“The  second  thing  I  learned  was  that 
some  of  my  colleagues  in  journalism 
education  don’t  know  either.” 

He  gentled  down  by  saying  the  ques¬ 
tion  of  what  a  publisher  does  ties  in  with 
his  private  mission  on  the  campus,  that  of 
giving  students  an  understanding  of 
“newspapering.” 

Wanninger  is  the  seventh  Gannett  pro¬ 
fessional  at  KU,  but  the  first  publisher. 
He  said,  “It’s  the  publisher  in  me  that 
hopes  KU  students  can  gain  a  better 
understanding  of  the  real  newspaper 
world.” 


Old  Hickory's  Town 


James  R.  Ward,  a  staff  writer  for  the 
Florida  Times-Union,  Jacksonville,  is 
author  of  a  new  illustrated  history  of  the 
city  titled  “Old  Hickory’s  Town.” 

The  book  is  published  by  Florida 
Publishing  Company,  publishers  of  the 
Times  Union  and  Jacksonville  Journal. 

Ward  traces  the  history  of  the  city  from 
formation  of  the  St.  John’s  River  five  mil¬ 
lion  years  ago  to  the  day  founders  named 


the  town  for  Major  General  Andrew  Jack- 
son — “Old  Hickory’’ — to  current 
revitalization  of  the  downtown  area. 

Dena  S.  Snodgrass,  research  historian 
for  the  Jacksonville  Historical  Society 
worked  closely  with  Ward.  John  Walters, 
former  news  executive  for  many  years 
prior  to  his  recent  retirement,  was  editor 
and  J.  J.  Daniel,  chairman  of  the  board 
and  publisher  of  the  two  newspapers, 
wrote  the  fore  ward. 

The  company  publishes  the  book  leath¬ 
er-bound  and  hardback  with  dust  jacket 
editions. 

Princeton  gets  $4  million 


Malcolm  Forbes,  publisher  of  Forbes 
magazine,  accompanied  by  sons  Malcolm 
Jr.,  and  Christopher  C.,  held  a  press  con¬ 
ference  at  Princeton  University  last  week 
to  announce  he  was  giving  the  institution 
$4  million. 

The  gift  includes  an  endowed  chair  in 
public  affairs  at  the  Woodrow  Wilson 
School  to  be  known  as  the  B.C.  Forbes 
professorship  in  honor  of  the  family  pat¬ 
riarch  who  was  the  magazine’s  founder. 

Forbes,  a  university  trustee  and  mem¬ 
ber  of  the  Princeton  Class  of  ’41 ,  said  his 
father  had  left  school  at  the  age  of  13  but 
had  reverence  for  a  college  education.  B. 
C.  Forbes  established  himself  as  a  finan¬ 
cial  reporter  and  editor  at  Hearst’s  New 
York  American  and  founded  the 
magazine  at  age  37.  Malcolm  S.  took  over 
in  1954  when  his  father  died. 

“I’m  famous  for  spending  money  on 
trivia,”  the  publisher  said.  “It’s  nice  for  a 
moment  to  be  associated  with  something 
less  visible  but  more  meaningful.  The 
boys  have  been  tolerant  and  enthusiastic 
about  giving  away  some  of  their  money.” 

Both  of  B.  C.  Forbes’  grandsons  are 
Princeton  graduates,  and  Christopher, 
associate  publisher  of  the  magazine,  com¬ 
mented,  “I  hope  we  can  afford  to  be  as 
generous  after  our  children  have  gradu¬ 
ated.” 

Princeton  president  William  Bowen, 
termed  that  remark  “the  deftest  request 
for  admission  I’ve  heard  yet.” 

The  way  it  was 

The  latest  issue  of  cleartime,  the  news¬ 
letter  for  Associated  Press  alumni  edited 
by  Ben  Bassett,  relays  one  of  St.  Peters¬ 
burg  Times  editor  Eugene  Patterson’s 
stories  from  his  days  with  United  Press/ 
London  in  the  50s. 

A  harassed  bureau  manager  was 
explaining  a  delay  to  New  York 
headquarters.  He  said  his  lone  staffer  was 
already  punching  into  news  and  radio 
wires  simultaneously  and  added,  “He 
only  has  two  hands!” 

New  York  crackled  back:  “Fire  the 
crippled  bastard!” 
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Direction  of  the  Odessa  (Texas)  Amer¬ 
ican's  news  operations  has  changed  with 
the  promotions  of  Tom  Nickell  to  man¬ 
aging  editor  and  M.  Olaf  Frandsen  to 
news  editor.  Nickell  moves  up  from  news 
editor  to  replace  former  managing  editor 
Jim  Welsh,  who  was  named  public 
affairs  editor  at  the  Santa  Ana  (Calif.) 
Register,  flagship  publication  of  Freedom 
Newspapers.  Welsh  assumed  editorship 
of  the  American  in  1981. 

Elizabeth  Rahe  was  appointed  edi¬ 
tor  of  the  Living  section,  replacing  Char¬ 
lotte  McCarroll,  who  resigned  to 
pursue  personal  interests  but  will  do  part- 
time  feature  writing  for  the  section.  Rahe 
was  with  the  Fort  Walton  Beach  (Fla.) 
Daily  News  before  moving  to  Odessa  in 
198l’. 

*  ♦ 

Francis  A.  Perretta,  general  mana¬ 
ger  of  the  Danbury  (Conn.)  News-Times, 
was  named  publisher  of  the  Pocono  Rec¬ 
ord,  Stroudsburg,  Pa.,  succeeding  Alan 
Gould,  who  has  retired.  Both  the  News- 
Times  and  the  Pocono  Record  are  memb¬ 
ers  of  Ottaway  Newspapers,  Inc. 

*  *  * 

Robert  L.  Zausner  was  appointed 
Pennsylvania  state  editor  and  Phi¬ 
ladelphia  bureau  manager  for  United 
Press  International.  He  succeeds  Mary 
Ellen  Haskett,  who  has  been  named 
regional  executive  for  New  Jersey,  Dela¬ 
ware  and  Maryland. 

Zausner  has  been  with  UPl  four  years 
working  in  the  Philadelphia,  Scranton, 
and  Harrisburg  bureaus. 

*  *  * 

Jim  Zinn,  advertising  director  of  the 
Detroit  Free  Press,  has  temporarily 
assumed  the  responsibilities  of  retail  ad 
manager.  He  replaces  Karen  Wittmer, 
who  left  the  paper  after  ten  years  in  the  ad 
department. 

♦  «  ♦ 

Raquel  Rabinette  was  appointed 
operations  manager  for  the  Southern 
Division  of  United  Press  International. 
She  will  coordinate  division  budget  per¬ 
formance  and  record  keeping  and  state 
organizational  and  promotional 
activities.  Rabinette  joined  UPI  as  con¬ 
fidential  secretary  earlier  this  year  after 
moving  to  Atlanta  from  Florida. 

♦  ♦  * 

James  M.  Dudas,  who  was  with  the 
Cleveland  Press  for  12  years  before  the 
newspaper  closed  in  June,  has  been 
namdd  public  affairs  coordinator  for 
Ducks  Unlimited,  Inc.,  the  world's  larg¬ 
est  waterfowl  conservation  organization. 
Dudas  was  the  outdoor  writer  for  the 
Press  for  the  past  size  years  and  earlier 
covered  cityside  beats. 
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■Brian  C.  Thayer,  former  chief  execu¬ 
tive  of  two  New  England  newspapers, 
was  named  general  manager  of  the 
Augusta  (Me.)  Kennebec  Journal. 
Thayer  replaces  Timothy  J.  Donnelly, 
who  resigned  to  pursue  alternative  career 
opportunities. 

Chester  F.  Lunner,  managing  editor 
of  the  Kennebec  Journal  the  past  year, 
was  named  assistant  general  manager,  a 
new  position  in  the  company,  and  will  re¬ 
tain  his  editorial  duties. 

Thayer's  first  newspaper  job  was  at  the 
Bangor  (Me.)  Daily  News.  Three  years 
later  he  joined  the  Biddeford  Journal  as 
city  editor  and  was  publisher  when  he  left 
seven  years  later  to  become  vicepresi¬ 


dent  and  general  manager  of  Jackson 
Newspapers,  New  Haven,  Conn.  Thayer 
returned  to  Maine  in  1981  joining  Guy 
Ganilett  Publishing  Co.,  Portland,  and 
since  then  managed  sports  operations  of 
the  Portland  Press  Herald,  Evening 
Express  and  Maine  Sunday  Telegram. 

«  «  4t 

Drew  Flynt  was  appointed  to  the 
newly  created  position  of  manager  of 
marketing  and  promotion  for  Wyckoff 
Publications,  Inc.,  Westfield,  N.J.  Flynt 
was  publisher  of  the  Princeton  (N.J.) 
Spectrum,  a  weekly  total  market  cover¬ 
age  product  of  Allbritton  Com¬ 
munications,  Inc. 


Through  the  end  of  December  1982,  Copley  News  Ser¬ 
vice  can  help  you  make  money  while  saving  money.  We  are 
offering  seven  of  our  special  advertising  packages  at  33 
percent  off  your  normal  price. 

With  these  topical  packages  of  25  timeless  stories  (each 
story  500  to  600  words  in  length),  you  can  target  the  ad¬ 
vertisers  in  your  community.  You  can  bring  in  reluctant 
advertisers  and  show  them  the  benefits  of  advertising  in 
your  publication. 

Simply  check  the  packages  you  are  interested  in  and 
we’ll  send  a  table  of  contents.  Or  call  collect  to  (619) 
293-1818  and  mention  this  offer  to  have  the  packages 
shipped  to  you  immediately. 


□  STEREO — TV  1981  (consumer  tips  for  home  enter¬ 
tainment  systems) 

□  A  BETTER  YOU  1982  (health  and  nutrition) 

□  HOMES  &  GARDENS  1982  (home  improvement 
and  decorating) 

□  OUTDOOR  LIVING  1982  (pool,  patio  and  outdoor 
fun) 

□  ENERGY  SAVERS  1982  (ideas  to  save  energy 
around  the  house) 

□  PHOTO  FACTS  1982  (tips  and  ideas  for  the  ama¬ 
teur  photographer) 

□  FALL  BRIDAL  1982  (timeless  tips  for  brides  and 
grooms) 


Copley  News  Service  P.O.  Box  190  San  Diego,  CA  92112 

(619) ‘293-1818 
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EQUIPMENT  NEWS  SECTION 

Edited  by  BILL  GLOEDE 


Peace  in  the  pressroom  yields 
a  new  measure  of  productivity 


Detroit  is  a  tough  town. 

But  with  16%  of  its  work  force  unem¬ 
ployed,  its  major  industry  undergoing 
metamorphosis  and  both  its  population 
and  its  economic  base  shrinking,  the  city 
can  no  longer  support  the  level  of  econo¬ 
mic  activity  it  once  sustained. 

A  likely  casualty  of  Detroit’s  shrinkage 
—  in  the  opinion  of  newspaper  analysts 
and  executives  —  will  be  one  of  the  city’s 
two  daily  newspapers,  the  Detroit  News 
and  the  Detroit  Free  Press.  While  both 
papers  are  owned  by  large  and  profitable 
media  companies,  the  News  by  the  Even¬ 
ing  News  Association  and  the  Free  Press 
by  Knight-Ridder,  Inc.,  analysts  say 
there  is  not  enough  potential  revenue  leR 
in  Detroit  for  both  to  turn  a  profit.  They 
have  been  locked  in  what  has  been  called 
a  ‘fight  to  the  death’  circulation  battle  for 
several  years,  with  the  News  maintaining 
a  slim  lead,  now  642,531  to  the  Free 
Press’  631,989  daily  and  843,580  to 
771,083  Sunday,  according  to  Audit 
Bureau  of  Circulation  statements  filed 
September  30,  1982. 

The  Free  Press,  according  to  its  execu¬ 
tives,  began  losing  money  in  mid- 1979 
and  is  currently  losing  $7  to  $8  million  per 
year.  The  News,  owned  by  a  private  cor¬ 
poration,  does  not  release  revenue  fi¬ 
gures.  The  Free  Press  estimates  News 
losses  at  nearly  $13  million  a  year,  even 
though  it  leads  in  circulation  and  advertis¬ 
ing  linage. 

Two  years  ago,  the  News  almost  won 
the  battle  by  default. 

The  Free  Press  was  mired  in  a  dis¬ 
astrous  struggle  with  its  pressmen.  It  had 
just  moved  its  production  facilities  from 
its  downtown  building  to  a  new,  $50  mil¬ 
lion  offset  plant  on  the  Detroit  River.  It 
had  also  changed  work  rules.  There  was 
inadaquate  training,  by  Free  Press  execu¬ 
tives’  own  admission.  The  paper  was  not 
getting  out  on  time,  the  plant  was  being 
vandalized  and  incidents  of  sabotage 
were  reported  on  the  front  page  of  the 
newspaper. 

Knight-Ridder,  in  an  effort  to  open  up 
new  lines  of  communication  with  its  labor 
unions,  named  its  former  corporate  com¬ 
municator,  Don  Becker,  publisher.  Beck¬ 
er  arrived  in  Detroit  in  December,  1979. 
“Three  months  later,  I  declared  a  crisis,” 
he  recalls. 

Becker’s  mandate  was  to  “build  up  an 
efficient  operation,  increase  circulation, 
build  share  of  field  and  get  to  the  point  of 
profitability.” 

“We  really  had  enormous  difficulties,” 
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Becker  says,  “and  it  was  really  manage¬ 
ment’s  fault  for  not  communicating  (with 
its  employees.)” 

Becker  began  his  effort  to  save  the 
newspaper  by  opening  new  communica¬ 
tion  links  with  the  pressmen.  Knight- 
Ridder’s  corporate  senior  vicepresident, 
Byron  Harless,  began  a  series  of  one-on- 
one  meetings  with  the  pressmen  (with  a 
union  rep  present.)  Once  a  month,  man¬ 
agement  met  with  its  production  unions  in 
the  presence  of  a  federal  mediator. 

The  Free  Press  began  to  understand 
why  the  pressmen  were  angry  —  they 
were  frustrated  by  their  lack  of  training  in 
the  offset  process,  their  inability  to  com¬ 
municate  with  management  and  new 
work  rules  which  prohibited  them  from 
leaving  the  new  plant  during  their  shifts. 
Historically,  Free  Press  pressmen  were 
allowed  to  leave  the  downtown  plant  on 
their  breaks  for  meals,  a  walk  and  often,  a 
few  beers.  The  new  work  rules,  according 
to  Becker,  probably  created  the  most  se¬ 
vere  animosity. 

Becker  then  hired  Larry  Strutton,  pro¬ 
duction  manager  of  the  Denver  Rocky 
Mountain  News,  to  head  the  Free  Press 
production  departments.  Strutton  had  a 
reputation  as  a  “low-keyed,  sincere” 
manager  who  could  develop  a  meaningful 
rapport  with  production  personnel, 
according  to  Becker.  Strutton  assumed 
his  new  post  in  early  1981. 

“The  problems  were  intense,,  and  the 
number  one  problem  we  had  was  getting 
the  paper  out  on  time.  There  was  a  real 
lack  of  credibility  between  management 
and  its  employees,”  Strutton  explains. 

“We  had  to  turn  things  around,  or  we 
just  wouldn’t  have  been  in  business.  I 
started  talking  to  the  union  heads,  and 
saying,  ‘Hey,  we’re  both  going  to  go 
down  the  ‘tubes’.” 

Both  Strutton  and  Becker  credit  Har¬ 
less  with  opening  up  long  dead  com¬ 
munication  lines  with  the  pressmen. 
Once  the  lines  were  open,  “we  showed 
them  some  honesty  and  sincerity,”  Strut- 
ton  recalls. 

One  of  the  first  things  the  Free  Press 
had  to  do  was  keep  the  pressmen  happily 
confined  to  the  new  plant  during  their 
work  shifts.  The  work  rules  did  not  work. 
So  Strutton  and  Becker  began  creating  an 
environment  which  would  encourage 
pressmen  to  remain  in  the  plant. 

The  Free  Press  established  an  em¬ 
ployee  atheletic  committee  at  the  new 
plant.  Its  members  were  elected  by  the 
employees,  with  one  member  appointed 


by  management.  Space  in  the  plant  was 
set  aside,  and  the  committee  began  an 
acquisiton  campaign. 

First,  the  committee  took  up  a  collec¬ 
tion  among  employees  and  bought  a  ping- 
pong  table.  Another  was  donated.  Then, 
with  a  loan  from  Strutton,  it  purchased  a 
coin-operated  pool  table,  which  paid  it¬ 
self  off.  Then  came  two  Pac-Man  video 
games.  Finally,  management  provided 
outdoor  space  for  a  running  track,  basket¬ 
ball  court,  softball  diamond  and  archery 
range.  Strutton  believes  tennis  courts 
may  one  day  be  built  by  the  committee. 

One  of  the  reasons  pressmen  used  to 
leave  the  old  plant  on  breaks  was  that 
dining  facilities  there  were  inadaquate. 
The  Free  Press  built  a  cafeteria  in  the  new 
plant,  but  it  rapidly  became  “a  real  sore 
point”  with  employees,  who  were  unhap¬ 
py  with  the  quality  of  the  cafeteria’s 
cuisine. 

In  response  to  the  employees  distaste 
for  the  cafeteria  food,  the  paper  estab¬ 
lished  an  employee  cafeteria  committee. 
The  committee  was  allowed  to  select  the 
vendor  to  service  the  dining  facility,  and 
management  even  allowed  the  committee 
to  retain  any  profits  made  by  the  cafeteria 
for  an  employee  fund. 

In  response  to  production  problems, 
Strutton  and  Becker  borrowed  a  concept 
from  the  Japanese  management  model  — 
quality  circles.  In  the  quality  circles,  em¬ 
ployees  within  a  particular  department 
elect  their  own  leader,  target  production 
problems,  develop  solutions,  and  then 
present  a  plan  of  action  to  management. 
Strutton  says  the  quality  circles  have  de¬ 
veloped  substantial  improvements  in  the 
production  area  while  “getting  em¬ 
ployees  involved  in  the  working  environ¬ 
ment.” 

Finally,  regular  training  programs  were 
instituted  and  a  management  began  to  in¬ 
still  a  sense  of  team  play  into  the  press 
crews. 

The  effort  has  been  successful,  accord¬ 
ing  to  Becker,  Strutton  and  employee 
representatives.  While  the  paper  once 
measured  productivity  by  the  number  of 
papers  it  got  out  on  time,  it  now  claims  it 
has  one  of  the  most  productive  press¬ 
rooms  in  the  industry.  “The  number  of 
papers  produced  per  hour  is  among  the 
highest  in  the  country,”  says  Becker.  The 
Free  Press  is  now  getting  780,()(X)  daily 
and  850,000  Sunday  papers  out  of  six,  sev¬ 
en-unit  Goss  Metroliner  presses  running 
collect.  The  metro  final  run,  according  to 
Strutton,  is  averaging  22,000  papers  per 
hour. 

Don  Andreozzi,  chapel  chairman  for 
Local  13  of  the  Detroit  Newspaper  and 
Graphic  Communications  Union,  which 
(Continued  on  page  26) 
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Springfield  dailies  dedicate  new  office  building 


A  new  office  facility  for  the  State  Journal-Register 
(Springfield,  111.)  was  dedicated  November  4,  completing  a 
10-year  phased  construction  and  equipment  program  for 
the  71,000  morning  and  afternoon  Copley  newspaper. 

Helen  K.  Copley,  chairman  and  chief  executive  officer 
of  Copley  Newspapers,  officially  christened  the  facility, 
speaking  to  a  small  group  of  local  and  state  governmental 
officials  and  other  guests  gathered  in  the  three-story 
atrium  lobby.  Newspaper  employees  watched  the 
ceremonies  from  the  second  and  third-floor  balconies 
overlooking  the  lobby. 

Calling  the  nearly  $20  million  total  investment  over  the 
past  decade  a  demonstration  of  “the  faith  the  Copley 
organization  has  in  the  future  of  Springfield,”  Mrs.  Copley 
pointed  out  the  significance  of  locating  the  newspaper 
plant  near  downtown. 

“I  want  to  emphasize  that  we  have  pledged  ourselves  to 
remaining  an  integral  part  of  the  central  area  of 
Springfield,  and  we  think  this  building  is  the  greatest 
manifestation  we  could  possibly  offer  our  fellow  citizens 
of  our  faith  in  the  future  of  Springfield’s  central  area,”  she 
said. 


of  the  corporation.  The  assignment  to  find  a  site  for  future 
expansion  fell  to  John  P.  Clarke,  a  young  man  who  came 
to  Springfield  as  assistant  business  manager  for  the 
newspaper.  Today,  20  years  later,  Clarke  is  publisher  and 
the  project  is  complete. 

The  first  phase  of  the  project  was  completed  in  1973, 
when  the  Moser  Building  —  named  for  Jack  Moser, 
long-time  production  manager,  now  retired  —  was 
occupied.  The  building  housed  an  interim  used  letterpress. 

In  1978,  the  newspaper  added  a  Systems  Integrators, 

Inc.  editing  system  with  two  Autologic  APS  5  typesetters. 
The  equipment  was  installed  in  the  50-year-old  main  office 
building  three  blocks  away  from  the  production  building. 

In  March  of  1980,  the  newspaper  added  $8  million  in 
production  equipment  including  nine  units  of  Goss  Metro 
press,  a  Ferag  coveyor  and  inserting  system  and  a  Hell 
299  scanner  for  color  separations. 

Ground  was  broken  for  the  new  office  building  in  May 
of  1981,  and  the  facility  was  first  occupied  on  August  29  of 
this  year.  With  the  move  to  the  new  office  facility,  the 


A  cut-away  floor  plan  of  the  new  office  ^ 
building  showing  the  locations  of  the 
State  Journal-Register’s  department 
locations. 


I  The  new  office  building,  desigrted  by 
the  Springfield  firm  of  Ferry  and  Hender¬ 
son  Architects,  fnc.,  was  built  adjacent 
to  the  newspapers’  production  f^lity. 


The  new  office  building  brings  together  all  operations  of 
the  newspaper,  which  were  previously  housed  in  three 
separate  locations  in  downtown  Springfield. 

Designed  by  the  Springfield  firm  of  Ferry  and 
Henderson  Architects,  Inc.,  specialists  in  newspaper  plant 
design,  the  new  building  consists  of  80,000  square  feet. 
Advertising  and  circulation  departments  are  located  on  the 
first  floor.  Composing  and  platemaking  share  the  second 
floor  with  the  business  office. 

As  part  of  the  functional  design  of  the  entire  plant, 
operations  in  the  north  half  of  the  new  building  are 
concentrated  with  news  and  advertising  on  the  “input 
side”  —  on  floors  above  and  below  where  printing  plates 
are  made  and  moved  straight  to  press  units. 

The  south  side  of  the  building,  meanwhile,  houses 
functions  related  to  support  service,  including  circulation 
and  personnel  departments,  as  well  as  a  new  computer. 

On  the  third  floor  are  the  publisher’s  office,  employee 
dining  (including  an  outdoor  roof  terrace)  and  the  news 
department. 

The  plans  for  the  modernization  of  the  newspaper’s 
facilities  began  under  James  S.  Copley,  the  late  chairman 
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Springfield  operation  expanded  its  business  office  data 
processing  capabilities. 

With  the  installation  of  a  Digital  Equipment  KI-10 
system,  the  Springfield  office  will  eventually  do  data 
processing  work  for  the  three  northern  Illinois  Copley 
newspapers  in  addition  to  its  own.  It  will  be  tied,  through 
a  network,  to  the  company’s  corporate  office  in  LaJolla, 
Calif.,  and  other  Copley  newspaper  plants  in  California. 

Located  on  a  site  recently  renamed  One  Copley  Plaza, 
the  newspaper  office  is  of  modem  design  in  harmony  with 
the  historic  Lincoln  Depot  adjacent  to  the  plant  and 
overlooking  the  Lincoln  Home  National  Historic  Site.  It 
has  state-of-the-art  energy  management  and  security 
systems.  A  great  deal  of  attention  has  been  paid  to 
aesthetics.  A  monumental  painted  aluminum  sculpture, 
“The  Lincoln  Tree,”  by  Chicago  artist  Maryrose  Carroll, 
stands  three  stories  tall  in  the  center  light  well  of  the 
building. 

A  theater  on  the  first  floor,  with  film  and  slide 
equipment,  will  offer  visitors  a  presentation  highlighting 
the  State-Register’s  history  as  the  olderst  newspaper  in 
Illinois  (151  years)  and  the  most  modem  in  technology. 
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Canadian  studies  of  VDT  operators 
suggest  tighter  safety  reguiations 


A  pair  of  recent  studies  of  video  display 
terminal  operators  in  Canada  suggest  that 
although  the  machines  do  not  seem  to 
pose  a  serious  threat  to  an  operator's 
health,  the  government  ought  to  develop 
workplace  regulations  designed  to  pro¬ 
tect  employees  who  work  with  VDTs. 

The  most  recent  study,  a  five-year 
effort  conducted  by  Quebec  opthalmo- 
logists,  suggests  use  of  VDTs  can  cause 
severe  eye  fatigue  but  no  permanent  eye 
damage.  The  doctors  recommended  that 
VDT  operators  have  their  eyes  checked 
at  least  every  two  years. 

In  the  other  study,  a  Canadian  govern¬ 
ment  federal  task  force  formed  by  Prime 
Minister  Pierre  Trudeau  recommended 
that  employers  should  take  steps  to  pro¬ 
tect  VDT  operators  until  official  govern¬ 
ment  regulations  can  be  established. 

Among  the  recommendations  issued 
by  the  task  force  were  that  employers 
should; 

•  Limit  the  time  an  operator  spends 
working  with  a  VDT  to  five  hours  per 
day; 

•  Pay  for  initial  eye  tests  for  VDT  oper¬ 
ators  and  subsequently  follow  up  with 
annual  exams; 

•  Supply  VDT  operators  with  correc- 


Select  the  system  to  ^ 

match  your  operation: 

+  The  81  QFL  quarter-folds  and  address 
labels  pre-inserted  papers. 

+  .In  addition  to  quarter-folding  and  ad¬ 
dress  labeling,  the  next  two  systems 
assemble  seaions  together. 

□The  72  QFL  assembles  2-part  papers. 
□The  73  QFL  assembles  a  3-part  paper. 

+  Each  compaa  Stepper  QFL  system  is 
mobile.. .let's  you  position  it  where  it's 
needed. 


tive  lenses  sp)ecially  adapted  to  the  visual 
demands  of  their  jobs; 

•  Accept  that  pregnant  women  have  the 
right  to  be  reassigned  to  other  positions 
.  without  loss  of  pay,  seniority  or  benefits. 
-(The  Ontario  Labor  Relations  Board  has 
ruled  that  women  have  such  rights.) 

The  report  concluded  that  fear  con¬ 
cerning  the  potential  health  effects  of 
VDTs  “is  real”  despite  tests  which  show 
that  radiation  emitted  by  VDTs  is  well 
below  levels  deemed  safe  by  govern¬ 
ments.  It  recommends  that  governments 
conduct  further  research  into  radiation 
emissions,  the  possible  cumulative  health 
effects  of  the  emissions  upon  VDT  oper¬ 
ators  over  prolonged  periods  of  time  and 
the  possible  risks  associated  with  the  use 
of  polychlorinated  biphenyls  (PCBs), 
which  are  used  as  insulating  fluids  in 
some  VDTs. 

The  task  force  was  established  in 
March  with  a  $300,000  budget  to  study 
the  effects  of  the  nation’s  microtechnolo¬ 
gy  industry  and  to  determine  whether 
changes  in  Canada's  Labor  Code  were 
necessary.  'The  five-member  group  con¬ 
ducted  public  hearings  across  Canada 
over  the  summer. 


The  QFL's  labeler  is  a  special  Stepper 
1 200  which  features  a  zone  sensor  / 
kicker  that  senses  sorting  codes  on 
labels  and  kicks  the  papers  to  identify 
"new"  zones;  helps  speed  sorting 
and  bundling  papers  for  postal  car¬ 
rier  routes. 

Call  Mr.  Scott  for  information: 

913-782-2580 


Student  apprentices 
build  binder  model 

Muller-Martini  Corp.  has  recently 
placed  a  '/4  scale  model  of  its  NB-2  Modu¬ 
lar  Binder  on  display  at  the  bindery  lab  of 
Rochester  Institute  of  Technology.  The 
20-clamp  perfect  binder  was  fabricated 
and  assembled  by  the  apprentices  of  Mul¬ 
ler-Martini  and  took  them  approximately 
6,000  hours  to  complete. 

Each  year,  30  trainees  are  admitted  into 
the  apprenticeship  program.  These  16- 
year-old  students  are  secondary  school 
graduates. 

The  program,  funded  by  Muller- 
Martini,  is  a  combination  of  four  years  of 
classroom  training  and  hands-on  experi¬ 
ence  in  the  company’s  facilities.  Course 
length  is  usually  four  years,  depending  on 
the  field  of  study  selected. 

Mandatory  subjects  studied  by  all 
apprentices  during  the  first  two  years  of 
the  program  include  math,  chemistry, 
physics,  thermodynamics,  metallurgy, 
engineering,  economics,  drawing,  manu¬ 
facturing  techniques,  and  the  study  of 
raw  materials. 

The  apprentices  spend  the  last  two 
years  specializing  in  one  area.  A  fine 
mechanic,  for  example,  learns  filing, 
drilling,  tapping,  brazing,  lathe  work,  and 
milling.  An  electronics  technician  studies 
research  and  design,  builds  high  frequen¬ 
cy  circuits,  and  tests  power  supplies, 
transistors,  and  capacitors.  Erectors 
learn  how  to  assemble  machines.  Tool 
and  die  makers  manufacture  tools  and 
dies  for  mass  production.  Machinists 
learn  how  to  operate  machinery  to  fabri¬ 
cate  parts.  Designers  are  involved  in  de¬ 
veloping  the  designs  for  new  machines. 


Free  Press 

(Continued  from  page  24) 


represents  the  151  pressroom  employees 
at  the  Free  Press,  says  that  over  the  past 
two  years,  “management  went  from  one 
extreme  to  the  other.” 

He  continues,  “They  wanted  to  change 
our  way  of  working — breaking  you  down 
and  building  you  back  up  again,  making 
you  the  way  they  wanted  you  to  be.”  He 
referred  to  the  former  management  of  the 
Free  Press  as  a  “hard  core  management 
—  they  tried  to  change  our  trade  over¬ 
night.” 

With  the  changes  in  the  paper’s  manage¬ 
ment,  Andreozzi  began  to  see  “a  little  bit 
of  respect”  shown  by  management  toward 
the  production  employees.”  The  person 
that  made  me  was  Larry  Strutton,  he  talks 
to  you  like  an  equal.” 

“We’ve  changed  our  attitude  a  little  bit, 
too,”  Andreozzi  reports.  “Our  com¬ 
munication  level  now  is  probably  a  hun¬ 
dred  times  better  than  it  was  before.  We 
realize  that  it’s  not  just  their  company,  it’s 
our  company  too.” 
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Stepper 


The  Innovaters  In 
Newspaper  Distribution 

P.Q.  Box  103  /  Qiathe,  KS  66061 


•Price  of  the  81  OFL  which  is  quoted  in  U.S.  dollars  and  is  F.O  6..  Olathe.  KS.  subject  to  change  without 
notice,  and  exclusive  of  state  and  local  taxes. 
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Model 
81  QFL 


New,  Simple,  Stepper  QFL  Systems 

Let  You  Quarter-Fold 
and  Address  Label  in 
One  Efficient  and 
Rapid  Operation. 


1983  newspaper  color  contest 
announced  by  Eastman  Kodak 


Newspapers  from  around  the  world 
will  have  an  opportunity  to  be  recognized 
by  Eastman  Kodak  Company  for  excell¬ 
ence  in  color  printing  in  the  1983  Run  For 
The  Money  Color  Contest. 

Twenty-two  thousand  dollars  (U.S.)  in 
prize  money  will  be  awarded  by  Kodak 
during  the  American  Newspaper  Pub¬ 
lishers  Association  (ANPA)  management 
conference  in  Las  Vegas,  Nevada,  June 
11-15,  1983. 

Contest  entrants  will  receive  either  a 
35mm  color  transparency  of  35mm  color 
negative  and  an  8”xI0”  color  print. 
Selection  of  contest  winners  will  be  based 
on  the  most  accurate  reproduction  of  the 
original  supplied.  Reproductions  must 
appear  in  a  regularly  published  edition  of 
the  newspaper  before  April  4,  1983,  and 
entires  must  be  received  by  April  22, 
1983. 

Contest  entries  will  be  divided  into  five 
categoreies.  Three  categories  are  for 
offf set-printed  newspapers;  small  (up  to 
25,000  circulation),  medium  (25,000- 
75,000 circulation),  and  large  (over  75,000 
circulation).  Other  categories  include 
direct  letterpress  (photopolymer  or  metal 
plates)  and  DiLitho®  process. 

One  winning  and  one  runner-up  entry 
in  each  of  the  above  five  categories  will  be 


selected  from  entires  received  from 
newspapers  publishing  in  the  following 
geographical  areas:  United  States  and 
Canada;  Africa,  Asia,  and  Australia; 
Europe;  and  Latin  America. 

The  20  winners  will  each  receive  $1 ,000 
(U.S.).  One  overall  worldwide  winner 
will  be  awarded  “Best  of  Show”  honors 
and  an  additional  $2,000.  Winners  may 
elect  to  have  cash  grants  made  in  the 
newspaper’s  name  to  a  college  or  uni¬ 
versity,  to  a  charity,  or  to  the  newspaper. 
Other  newspapers  participating  in  the 
contest  will  receive  a  Certificate  of 
Appreciation. 

Rules  and  entry  forms  will  be  available 
to  newspapers  in  January,  1983.  News¬ 
paper  publishers  may  write  to  Jack  Bent, 
Eastman  Kodak  Company,  Graphics 
Market  Division,  661 -B,  Run  For  The 
Money,  343  State  Street,  Rochester, 
N.Y.,  14650,  or  call  (716)  724-4795,  for 
contest  information  and  entry  forms. 
Deadline  for  receipt  of  registration  is 
March  14,  1983. 

The  New  Straits  Times,  Kuala  Lum¬ 
pur,  Malaysia,  was  the  1982  “Best  of 
Show”  winner  in  the  fifth  annual  Run  For 
The  Money  Color  Contest.  The  award  of 
$3,000  (U.S.)  in  prize  money  was  made  at 
a  special  luncheon  hosted  by  Kodak  at 
the  1982  ANPA  conference  in  Dallas. 


Wall  Street  Journal 
opens  Georgia  plant 

Dow  Jones  &  Co.,  Inc.  announced  that 
a  new  Wall  Street  Journal  printing  plant 
began  operation  November  28,  in  LaG- 
range,  Georgia,  producing  25,000  copies 
of  the  Eastern  edition  of  the  Journal. 

Newspapers  printed  in  the  LaGrange 
plant — the  1 7th  in  the  Journal  network — 
will  be  distributed  throughout  Alabama, 
Georgia,  and  parts  of  Tennessee  and 
Florida.  After  an  initial  start-up  period, 
production  is  expected  to  reach  60,000 
newspapers  a  day. 

The  40,000-square-foot  LaGrange 
facility  houses  a  new  offset  press  man¬ 
ufactured  by  Tokyo  Kikai  Seisakusho, 
Ltd.,  and  is  staffed  by  20  full-time  em¬ 
ployees. 

LA.  Times  staffs 
San  Fernando  plant 

Harrison  Sparks,  director  of  press  op¬ 
erations  for  the  Los  Angeles  Times,  has 
been  given  the  additional  responsibility  of 
San  Fernando  Plant  manager.  In  his  new 
capacity.  Sparks  is  responsible  for  all 
operational  and  administrative  opera¬ 
tions  at  the  San  Fernando  Plant. 

Norman  Chandler,  who  has  been  cir¬ 
culation  manager  at  the  Times  Mirror- 
owned  Greenwich  Time,  returned  to  the 
Times  November  29,  as  a  production  su¬ 
perintendent  in  the  San  Fernando  Plant. 


Fresno  takes  honors 
in  print  contest 

California  newspapers  have  earned  top 
awards  in  NAPP  Systems’  “Best  in  the 
West”  printing  quality  competition. 

The  Fresno  Bee,  Fresno,  Calif,  has 
been  voted  “Best  in  the  West”  by  NAPP 
participants  at  the  Western  Newspaper 
Production  Conference  in  Los  Angeles. 
NAPP  customers  at  the  conference  voted 
the  Fresno  Bee  top  winner  in  both  color 
and  black  and  white  categories.  Honor¬ 
able  mention  for  best  color  production 
went  to  the  Times,  San  Mateo,  Calif,  and 
an  honorable  mention  for  black  and  white 
was  awarded  the  San  Francisco  News¬ 
paper  Agency. 


Don  Beck,  prepress  manager,  left,  and 
John  Tarter,  production  manager  for  the 
Fresno  Bee,  accept  the  award  for  top 
printing  quality  from  Howard  Helmbrecht 
of  NAPP  Systems. 
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HOW  MANY  QUESTIONS 
HAVE  YOU  ASKED 
ABOUT  CIGARETTES? 


There's  more  than  one 
side  to  every  issue.  Including 
those  involving  cigarettes. 

That's  Pam  Jones'  job. 
Giving  straight  answers  to 
tough  questions  about 
cigarettes.  In  person  or  on 
the  phone. 

You  need  the  other  side. 

Call  toll  free 
(800)424-9876. 

THE 

J(mXO  INSTITUTE. 


On  the  supply  side 


John  Heidenreich,  vicepresident/marketing,  CHEMCO 
SYSTEMS  COMPANY,  announced  the  order  of  a 
NEWS-SCAN  full  page  facsimile  network  by  the 
Bakersfield  Californian. 

This  facsimilie  network,  which  consists  of  a 
NEWS-SCAN  1000  full  page  sender  and  a  NEWS-SCAN 
1500  automatic  film  exposure  recorder,  will  link  the 
Californian’s  existing  downtown  plant  with  its  new 
production/distribution  satellite  plant,  located  six  miles 
away  in  the  Bakersfield  Airport  Industrial  Park. 

NEWS-SCAN  is  a  flatbed  laser  based  system  with 
standard  electronics  that  provide  the  capability  of 
transmitting  a  full  page  in  one  minute  while  using  only  one 
fourth  the  communication  link  bandwidth  required  by 
other  facsimile  systems,  according  to  Chemco. 

A  three  year  warranty  on  parts,  including  the  lasers, 
was  part  of  the  NEWS-SCAN  package  ordered  by  the 
Californian. 

The  Chemco  NEWS-SCAN  1000  is  a  flatbed  laser  input 
device  that  scans  and  digitizes  input  copy,  pasteups,  tear 
sheets,  positive  proofs  or  negatives  and  transmits 
compressed  data  at  1.5  megabits  per  second.  Transmission 
can  be  via  satellite,  microwave,  fiber  optics,  T-1  phone 
line  or  cable.  The  NEWS-SCAN  1500  automatically 
dispenses  roll-film  to  the  exact  size  requested,  cuts,  drills 
and  exposes  the  film,  and  transports  it  to  a  film  processor 
in  a  normal  room  light  environment.  With  a  minimum  of 
operator  involvement,  the  unit  accepts  and  uses  the 
digitized  information  transmitted  by  the  NEWS-SCAN 
1000  to  create  full  page  negatives. 

The  design  of  the  Chemco  NEWS-SCAN  system  uses  a 
relatively  simple  optical  scheme,  with  all  elements  in  the 
same  plane,  thus  eliminating  possible  aberrations  that  can 
be  caused  by  the  need  for  multiple  planes  alignment  and 
undue  optical  complexity.  The  total  number  of  optical 
elements  is  about  one  third  less  than  that  used  in 
comparable  equipment.  The  optical  package  is  modular 
and  is  so  designed  that  it  can  be  removed  from  the 
machine  as  a  unit  for  adjustment  should  the  need  arise. 
Optical  coatings  are  selected  for  the  particular  laser  being 
used.  A  red  helium  neon  laser  is  used  for  scanning  the 
copy  image  and  a  blue  low  power  air  cooled  argon  ion 
laser  is  used  for  recording  the  image  on  the  output  media. 

The  output  image  quality  is  improved  by  isolating  the 
entire  optical  system  and  media  platen  from  the  floor  with 
floating  air  supports.  This  also  provides  self  leveling 
capability  and  seismic  stability.  Use  of  an  air  bearing  in 
the  polygon  assembly  further  protects  the  system  from  any 
possibility  of  internal  vibration  and  thus  increases  the 
polygon  life  and  imprves  performance. 

*  ♦  * 

Houma  Newspapers,  Inc.,  part  of  the  New  York  Times 
regional  newspaper  group,  has  ordered  a 
60,000-copy-per-hour  Goss  Headliner  Offset  press  for  its 
Houma,  Louisiana  plant  from  the  ROCKWELL 
INTERNATIONAL  CORPORATION  GRAPHICS  SYSTEMS 
DIVISION  (GSD). 

The  double-width  Headliner  Offset  press,  to  be  built  in 
GSD’s  Cedar  Rapids,  Iowa,  plant,  has  three 
semi-cylindrical  press  units  with  open  fountain  inking,  a 
color  half-deck,  a  Regent  2:1,  112-page  multi-web  width 
folder,  and  three  fully  automatic,  substructure-mounted 
Reel-Tension-Pasters.  The  order  is  scheduled  for  shipment 
during  the  first  quarter  of  1984. 

“The  new  Headliner  Offset  press  will  provide  the 
Houma  Daily  Courier  with  the  productivity  and  color 
flexibility  needed  to  meet  the  newspaper’s  growth  in 


circulation  and  increased  demand  for  spot  and  four-color,” 
said  Robert  Glafcke,  publisher  of  the  21,000-circulation, 
100-year-old  evening  newspaper. 

The  Headliner  Offset  press,  introduced  by  GSD  in  May 
1982,  was  developed  in  response  to  users  like  Houma 
Newspapers  to  provide  greater  page  capacity  and  product 
flexibility. 

With  the  Goss  Headliner  Offset  press,  the  newspapers 
will  be  able  to  print  a  maximum  of  24  pages  straight  run 
with  up  to  four  pages  of  spot  color  or  48  pages  collect  with 
spot  color  on  up  to  eight  pages. 

When  printing  process  color,  the  newspaper  will  print  16 
pages  straight  with  a  maximum  of  four  pages  of  process 
color  or  32  pages  collect  with  up  to  eight  pages  of  process 
color. 

The  Headliner  Offset  will  replace  a  Goss  Urbanite  press. 
The  Urbanite  was  originally  installed  in  1964  as  a 
three-unit  press  with  two  units  added- 

ds  *  ds 

Paul  Schmitz,  formerly  president  of  Hastech,  Inc.,  a 
Hendrix  subsidiary,  recently  announced  the  formation  of 
IMAGITEX,  INC.,  a  new  high  technology  corporation 
specializing  in  the  design  and  manufacture  of  image 
processing  and  image  scanning  subsystems  for  sale  to  both 
OEM  suppliers  ajjd  end  users. 

According  to  ImagiTex  president  Schmitz,  “the 
company  intends  to  provide  a  digital  picture  handling 
capability  in  an  office  package  by  applying  the  latest  in 
microprocessor,  image  detection,  and  disk  storage 
technology  to  the  field  of  image  processing.” 

Schmitz  is  joined  by  executive  vicepresident  Joseph 
Frattarola,  who  was  previously  manager  of  the  Digital 
Image  Systems  Department,  Itek  Optical  Systems 
Division. 

ImagiTex  has  recently  secured  funding  of  $2.5M  from  a 
group  of  venture  capital  firms.  The  financing  will  launch 
the  company’s  initial  start-up  operations  and  fund  the  first 
new  product  series  and  related  marketing  efforts. 

ImagiTex,  Inc.,  is  currently  located  at  9  Acton  Road, 
Chelmsford,  Massachusetts  01824.  The  company  plans  to 
expand  to  larger  facilities  this  month. 

*  *  * 

SYSTEM  INTEGRATORS,  INC.,  and  the  Press 
Democrat  of  Santa  Rosa,  California,  have  signed  a 
contract  for  a  million  dollar  System/55  electronic 
publishing  system. 

The  System/55  publishing  system  uses  Tandem 
NonStop’"  CPUs  (central  processing  units)  configured 
with  SlI  software.  It  supports  SII’s  new  intelligent 
terminal,  the  Coyote,  which  is  ergonomically  desiged  for 
greatest  user  comfort,  convenience,  and  productivity. 

The  System/55  installation  in  Santa  Rosa  will  comprise 
three  Tandem  NonStop  processors  and  four  300  MB  disk 
drives  supporting  63  SlI  Coyote  video  display  terminals, 
according  to  SI  I  Western  regional  manager  Steve  Nilan.  It 
will  output  to  two  57-pica  APS-5  phototypesetters. 

Additionally,  the  Herald-Palladiumof  Benton  Harbor-St. 
Joseph,  Michigan,  has  signed  a  contract  for  an  Sll 
System/55-STD  publishing  system. 

The  installation  at  the  Herald-Palladium  will  handle  both 
editorial  and  classified  functions,  and  will  interface  to  an 
IBM  34  business  svstem. 

The  Herald-Palladium’s  System/55-STD  will  comprise 
two  Tandem  NonStop  I  processors  and  four  80  MB  disk 
drives.  Three  Sll  Coyote  I  intelligent  video  display 
terminals  and  32  Sll  ET/960  VDTs  will  be  supported.  The 
system  will  drive  two  Merganthaler  Linotron  202  phototype¬ 
setters. 
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Detroit  dailies 
fight  battle 
of  survival 

Will  Detroit  be  the  next  one  newspaper 
town  was  the  topic  of  discussion  and  de¬ 
bate  at  a  November  18  meeting  held  by 
Detroit’s  Women  in  Communications 
chapter. 

The  speakers  were  Lee  Dirks,  a  news¬ 
paper  broker  and  previously  vicepresi¬ 
dent  and  general  manager  of  the  Detroit 
Free  Press  and  Robert  Pisor,  newspaper 
critic  for  WDIV-tv  and  former  Detroit 
News  reporter. 

An  objective  opinion  was  provided  by 
third  party  Lisa  Nielson,  newspaper  re¬ 
searcher.  She  opened  the  discussion  by 
declaring  that  “Detroit  is  the  toughest, 
tighest  competitive  market  in  the  United 
States.”  She  threw  the  ball  to  the  gentle¬ 
men  by  asking  the  question:  “Who  will 
win  the  war?” 

Pisor,  the  first  to  speak  elaborated  on 
what  the  philosophy  was  about  the  De¬ 
troit  News  more  than  two  years  ago.  He 
saw  there  were  signs  that  the  Detroit 
News  was  on  its  way  to  the  bone  yard  and 
almost  on  a  weekly  basis  the  then  presi¬ 
dent  Robert  Nelson  (now  publisher)  had 
tough  problems,  circulation  problems, 
and  plant  and  out-state  difficulties. 

“Now  a  few  years  later  the  Detroit 
News  plunged  into  the  mouth  of  hell  to 
stay  No.  One  in  Detroit,”  added  Pisor. 

Two  good  papers 

Then  he  elaborated  on  the  Free  Press’ 
struggle  to  stay  on  its  feet.  “This  is  round 
five  and  the  Free  Press  has  the  sword  still 
raised,”  said  Pisor.  He  believes  that  De¬ 
troit  is  blessed  with  two  fine  newspapers, 
getting  better  every  day,  with  prize  win¬ 
ning  writers,  stories,  much  more  open, 
better  color  and  better  stories. 

Pisor  also  said  that  the  Free  Press  was 
one  of  the  nation’s  five  fastest  growing 
newspapers,  but  the  big  news  is  that  the 
Free  Press  is  losing  money,  while  the  De¬ 
troit  News  is  moving  money  from  the  sun 
belt  to  sustain  the  flagship  in  Detroit. 
Both  have  a  powerful  sense  of  commit¬ 
ment  to  Detroit. 

Dirks  said  that  the  newspaper  war  in 
Detroit  has  not  produced  marketing 
generals  or  battle  scarred  reporters  pop¬ 
ping  out  of  trenches.  He  said  he  was  not 
minimizing  the  battle,  because  they’ve 
been  battling  for  1(X)  years,  much  longer 
than  the  3()-year  war.  Why  the  Free  Press 
published  a  London,  England  edition  100 
years  ago! 

According  to  Dirks  there  are  two  news¬ 
papers  in  fewer  than  30  cities  in  the  Un¬ 
ited  States  and  only  one  city  where  there 
are  three,  New  York  City.  In  New  York 
there’s  the  Times  for  the  brass;  the  News 
for  the  mass;  and  the  Post  for  the  crass! 
Besides  New  York,  the  other  big  news- 
EDITOR  &  PUBLISHER  for  December  4,  1982 


paper  cities,  according  to  Dirks  are  De¬ 
troit,  Dallas,  Houston  and  Los  Angeles. 

“Detroit  could  be  the  next  one  news¬ 
paper  town,  but  not  next  month  or  even 
next  year.  It  will  be  some  time  before  a 
paper  surrenders.” 

Top  10 

He  said  that  in  the  last  five  years,  no¬ 
thing  has  really  changed  in  the  News  and 
Free  Press  battle,  they’re  still  among  the 
10  largest  dailies  in  the  U.S.  and  the  News 
only  leads  the  Free  Press  by  a  few 
thousand.  Dirks  said  that  the  Free  Press 
is  up  in  advertising,  but  one  thing  has 
changed,  now  losing  in  economy- 
depressed  Detroit,  more  than  they  did  in 
the  1960s.  But  Knight-Ridder  has  “deep 
pockets,”  added  Dirks. 

Although  the  Free  Press  streamlined 
during  this  depressed  economy,  it  did  not 
resort  to  mass  layoffs.  And  when  eco¬ 
nomy  recovers,  both  newspapers  will  be¬ 
nefit,  said  Dirks. 

Corporate  help 

Pisor  said  that  there  was  talk  that  there 
would  be  only  one  newspaper  in  Detroit 
by  1990  and  that  would  be  the  Free  Press, 
that  was  two  years  ago.  He  added  that 
certainly  the  heart  strings  of  Knight- 
Ridder  are  stretched,  but  the  Free  Press 
has  corporate  support. 

But  the  News  has  had  an  economic 


revival  in  Detroit,  with  its  recent  Pulitzer 
prizes.  The  Free  Press  with  its  Amway 
and  the  Detroit  News  with  its  police  in¬ 
vestigation  stories  are  out  in  front,  added 
Pisor.  He  said  that  the  city  needs  the  com¬ 
petition  of  two  newspapers  in  town.  If 
there  is  no  comfietition  “to  sharpen  the 
sword  and  no  one  to  beat  or  whip  you, 
you  get  lazy.” 

Discount  price 

Dirks  said  that  cut-rate  or  discount  cir¬ 
culation  prices  have  been  a  factor  in 
marketing  the  newspapers  for  years.  A 
Free  Press  circulation  employee  told 
Dirks  that  “circulation  discounts  is  like 
going  on  dope,”  hard  to  get  off  it  once 
you’ve  started  offering  a  discount. 

The  News  has  even  got  into  a  stock 
market  portfolio  contest,  and  it’s  a  lot 
classier  than  some,  added  Dirks. 

“When  you  see  a  contest  in  a  newspaper 
that  doesn’t  mean  the  newspaper  is 
about  to  die,”  said  Dirks. 

The  final  conclusion  reached  by  both 
gentlemen  was  that  the  city  of  Detroit  will 
remain  a  two  newspaper  town  for  some 
time. 

“I  think  we  will  have  two  first  class 
newspapers  fighting  it  our  in  the  year 
2,000,”  said  Pisor. 

Dirks  said,  “Both  have  an  enormous 
investment  in  the  city  of  Detroit,  so  battle 
scarred  reporters  continue  in  their  tren¬ 
ches,  but  we  have  honest-to-goodness 
newspapers  here  that  will  survive.” 


CIGARETTE  SMOKE. 
DOES  IT  HURT 
NON-SMOKERS? 


There's  more  than  one 
side  to  every  issue.  Including 
those  involving  cigarettes. 

Walker  Merryman's 
job  is  giving  straight  an¬ 
swers  to  tough  questions 
about  cigarettes.  In  person 
or  on  the  phone. 

You  need  the  other  side. 

Call  toll  free 

(800)424-9876. 

THE 

TOBACCO  INSTITUTE. 
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Editorial  cartoonist  freelances 
to  western  papers  from  Colorado 


By  Tom  Jenkins 

Rob  Pudim  sometimes  calls  himself 
“an  opinionated  S.O.B.  who  gets  paid  for 
drawing  what  people  already  know." 
Although  this  self-effacement  may  have 
its  element  of  truth,  it  doesn’t  begin  to 
characterize  this  unorthodox  man  who 
earns  his  living  as  a  freelance  editorial 
cartoonist. 

In  this  day  of  legal  contracts,  busy 
courtrooms  and  hypersensitivity  to  laws 
and  their  loopholes,  Rob  Pudim  is  a  sur¬ 
prising  anomaly.  Each  day  he  draws  a 
cartoon  for  the  Colorado  Daily,  Boulder, 
and  each  week  he  draws  60  different  car¬ 
toons  for  60  different  newspapers  in 
towns  with  populations  ranging  from  700 
to  40,000  mostly  in  Colorado  and  six 
other  western  states. 

For  the  past  18  years,  he  has  been  sub¬ 
mitting  cartoons  without  ever  losing  a 
dime. 


first  editorial  cartoon;  he  has  been  doing 
it  ever  since,  developing  his  reputation  as 
a  cartoonist-caricaturist  who  can  deal 
with  local,  national  and  international 
issues. 

He  has  also  become  involved  with  peo¬ 
ple  in  the  community.  As  an  unpaid 
volunteer,  he  works  with  Boulder  County 
drug  abuse  and  alcoholism  educational 
programs.  This  daily  contact  with  person¬ 
al  anxieties  is  the  real  world,  he  feels,  not 
the  “aloofness  of  an  intellectual  counter¬ 
puncher  retreating  to  his  ivory  tower  to 
swing  away  at  politicians.  You  don’t 
learn  from  that.  You  learn  from  listening 
to  the  problems  of  people.” 

He  reads  voluminously,  absorbing 
three  books  a  week,  and  many  newspap¬ 
ers  including  the  New  York  Times,  Wall 
Street  Journal  and  all  the  papers  for 
which  he  draws  cartoons. 

The  need  to  know  all  the  background 
information  and  points  of  view  before 
making  an  editorial  judgment  is  essential. 
Rarely  has  he  made  an  interpretation  that 
was  erroneous,  but  when  he  has,  he  has 
called  the  involved  persons  to  apologize. 

Even  a  daVinci  might  lose  his  breath 
keeping  pace  with  all  of  Pudim’s  activi¬ 
ties.  After  running  10  miles  to  the  top  of 
Flagstaff  Mountain  and  back  each  morn¬ 
ing,  his  day  begins.  In  addition  to  his  reg¬ 
ular  cartoon  drawing,  he  paints,  plays  the 


trumpet  and  trombome,  collects  butterf¬ 
lies,  plays  squash  and  racquetball,  climbs 
mountains,  lifts  weights,  and  conducts  a 
half-hour  radio  talk  show  each  Friday  on 
Boulder  station  KGNU-fm.  Contrasted 
with  his  childhood  in  Wilkes-Barre, 
Pennsylvania,  he  looks  upon  his  present 
whirlwind  lifestyle  as  welcomed 
pressure. 

Pudim  refers  to  himself  as  a  traditional 
cartoonist,  making  judgments  from  a  con¬ 
sistent  set  of  values,  although  not  always 
in  line  with  prevailing  opinion.  He  can 
become  enraged  by  almost  anything,  but 
his  pen  can  handle  it  with  compassionate 
detachment  or  cut  like  a  sword.  Similar  to 
many  cartoonists,  he  is  angered  by  the 
excesses  of  too  much  government,  the 
overuse  of  power  as  well  as  the  inability 
to  act.  He  is  annoyed  by  depersonalized 
unionism  and  an  increasing  lack  of  self- 
reliance  on  the  part  of  political  leaders. 
His  graphic  ability  to  compress  this  in¬ 
dignation  into  a  succinct,  dramatic  scene 
(sometimes  captionless)  is  the  essence  of 
his  illustrative  talent. 

Pudim  does  more  than  place  the  prove¬ 
rbial  countenance  of  a  joke  on  the  body  of 
truth,  as  he  sees  it.  He  puts  known  person¬ 
ages  into  a  melodramatic  situation  to  de¬ 
pict  an  injustice  or  unresolved  dilemma. 
It  might  be  President  Reagan,  Colorado 
governor  Lamm,  or  a  representative  fi¬ 
gure  for  the  farmers,  the  teamsters,  or  the 
IRS. 

Rob  Pudim  does  his  job  often  and  he 
does  it  well.  He  continues  to  create  the 
glorious  insult. 


“I  have  never  been  ripped  off  by  a 
newspaper  or  magazine.  It’s  a  refreshing 
change  in  today’s  society  to  do  business 
with  a  handshake.” 

Although  his  business  sense  is  deliber¬ 
ately  unbusinesslike,  Pudim  may  be  the 
I  only  successful  freelance  editorial  car¬ 
toonist  in  the  nation.  “I  have  no  written 
agreement  with  any  publisher,”  he  ex¬ 
plains.  “I  send  each  newspaper  a  cartoon 
for  each  issue.  If  it’s  printed,  they  owe 
me;  if  not,  they  don’t.” 

There  is  no  fixed  fee ;  the  amount  can  be 
anything  from  zero  to  $25.00.  Until  just 
recently,  Pudim  had  never  billed  anyone, 
but  he  has  been  paid  with  unexpected 
regularity. 

Pudim  was  a  University  of  Colorado 
student  in  1964  when  he  walked  into  the 
office  of  the  Colorado  Daily  to  submit  his 


(Tom  Jenkins  is  a  freelance  writer  based  in 
Englewood,  Colorado.) 
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Syndicates 


By  Lenora  Williamson 


Superman  activities  page  set  for  Sundays 


A  Superman  Sunday  Special  is  speed¬ 
ing  toward  the  comics  sections  on  Janu¬ 
ary  9  as  an  early  entry  on  the  1983  debut 
roster. 

It  is  designed  as  an  activities  page  for 
young  readers  and  will  be  filled  with 
mazes,  games,  puzzles  and  Superman 
lore. 

The  Sunday  Special  is  created  by  DC 
Comics,  Inc.,  which  owns  the  Superman 
strip,  and  will  be  distributed  by  Tribune 
Company  Syndicate. 

The  daily  continuity  remains  un¬ 
changed,  but  the  activities  page  is  replac¬ 
ing  the  present  Sunday  story  strip. 

Don  Michaels,  the  syndicate’s  editor, 
said  since  readership  of  the  strip  is  young 
the  thinking  was  that  an  activities  page  for 
Sunday  papers  would  “do  a  better  job.” 

The  new  feature’s  second  edition  car¬ 
ries  a  box  showing  how  Superman  looked 
in  1938  when  it  was  first  published  in  the 
pages  of  Action  Comics.  It  all  started 
back  in  1933  after  two  17-year  old  high 
school  students  named  Jerry  Siegel  and 
Joe  Shuster  first  thought  up  the  idea.  The 
DC  Comics  staff  adds  an  editorial  note. 


“Ironically,  the  two  tried  unsuccessfully 
for  five  years  to  interest  newspapers  in 
their  creation!” 

Among  newspapers  on  the  charter  list 
are  the  New  York  Daily  News,  Seattle 
Times,  Dallas  Times  Herald,  Rochester 
Times-Union;  Rocky  Mountain  News, 
Denver;  San  Antonio  Light  and  Arizona 
Daily  Star,  Tucson. 


Odom  Fanning,  Washington  science 
writer,  has  retired  from  the  Department 
of  Energy  and  established  his  new  firm. 
Fanning  Features  of  Bethesda,  Md. 

The  firm  will  offer  “ConSumer 
NewSweekly,”  an  1 1-year-old  newsletter 
on  consumer  affairs,  and  “Help-Mate,”  a 
10-year-old  consumer  action  line  column 
for  newspapers. 

The  new  firm  bought  the  newsletter 
and  column  from  Arthur  E.  Rowse,  who 
founded  them. 

Fanning  will  continue  freelance  writ¬ 
ing.  The  author  of  three  books,  he  also 
operates  Bradley  Hills  Books,  a  market¬ 
ing  business. 


You  Can ! 


As  a  federal  official.  Fanning  partici¬ 
pated  in  establishment  and  management 
of  many  national  programs  in  public 
health,  environmental  protection,  con¬ 
sumer  protection  and  s^ety,  standards, 
and  science  and  technology  policy. 


King  Features  resumed  regular  service 
of  its  Inside  Football  Report  supplement 
right  after  settlement  of  the  NFL  strike, 
servicing  about  100  clients  with  a  com¬ 
plete  package  of  art  and  editorial  material 
for  upcoming  games. 

The  report  began  the  season  as  usual 
September  2,  but  was  reduced  to  feature 
stories  only  after  the  strike  began.  King’s 
executive  editor,  Jim  Head,  said  the  syn¬ 
dicate  will  give  scouting  reports  and  other 
coverage  as  usual  for  remainder  of  the 


Neal  B.  Freeman,  president  of  Jeffer¬ 
son  Communications,  Inc.,  and  execu¬ 
tive  producer  of  the  weekly  television 
series,  “American  Interests,’’  has 
appointed  Beverly  L.  Dodd,  associate 
producer  of  the  program. 

Dodd  was  director  of  merchandising 
for  Jefferson  Commnications,  Inc.  of 
Reston,  Va.,  whose  features  include  the 
comic  strips  “Shoe”  by  Jeff  MacNelly 
and  “Kudzu”  by  Doug  Marlette.  The 
strips  are  distributed  by  the  Tribune 
Company  Syndicate. 


Patricia  Galbreaith’s  column  is  packed  with 
useful  hints  for  some  36,000,000  Americans 
who  are  permanently  or  temporarily  disabled,  the 
elderly  who  no  longer  function  at  top  physical 
ability  —  and  those  who  love  and  care  for  them. 

Pat  writes  from  first-hand  experience.  Since 
an  auto  accident  forced  her  to  become  a 
wheelchair  user,  Pat  has  become  an  authority 
who  links  the  physically  handicapped  with 
information,  ideas  —  and  independence. 

She  teaches  what  she  has  learned;  “I’m  not 
handicapped.  I  just  can’t  walk.” 


800-223-7383  or  21 2-682-5600 

ICiwfi  Feo'l’wres 

235  East  45tb  Street, 

New  York,  N.Y.  10017 


EDITOR  &  PUBLISHER  for  December  4,  1982 


Managing  editors 

(Continued  from  page  14} 


tee,  in  studying  the  reasons  for  declining 
circulation,  passed  on  some  advice  on 
research.  Spokespersons  for  a  dozen 
newspapers  with  circulation  ranges  of 
50,000  to  250,000  recommended  regular 
use  of  an  outside  researcher  unless  the 
company  of  group  has  its  own  research 
department. 

But  the  editors  also  suggested  that 
newspapers  shop  around  for  the  best 
deal,  nothing  that  prices  swing  from 
$7,000  to  $30,000  for  essentially  the  same 
work  and  that  some  studies  can  run  as 
high  as  $50,000. 

At  the  same  time,  respondents  express¬ 
ed  a  “healthy  skepticism”  toward  re¬ 
search  and  researchers  and  themselves  as 
judges  of  the  findings.  Most  urged  other 
editors  to  seek  an  expert  adviser  to  evalu¬ 
ate  the  work  but  pointed  out  that  prob¬ 
lems  may  be  avoided  by  hiring  people 
trained  in  newspapering. 

One  editor  wrote  back:  “I  was  dis¬ 
turbed  by  the  editorializing  by  resear¬ 
chers  in  the  report.  They  made  dire  pre¬ 
dictions  based  on  the  data — but  they  had 
no  knowledge  of  the  market  of  our  paper. 
The  predictions  did  not  come  through  and 
the  research  needlessly  alarmed  every¬ 
body  here.” 

Gambling 

Gambling  by  sportswriters  drew  the 
attention  of  the  Sports  Committee,  which 
said  the  absence  of  guidelines  on  papers  is 
a  factor  in  the  practice. 

In  at  least  one  instance,  the  gambling 
went  beyond  a  reporter  placing  a  bet, 
Mike  Ryan,  sports  editor  of  the  Roches¬ 
ter  (N.Y.)  Democrat,  revealed.  He  said 
that,  on  one  paper,  an  assistant  sports 
editor  was  running  a  bookie  operation 
from  his  desk  over  company  phones.  The 
man,  who  was  fired  when  his  operation 
was  exposed,  reportedly  tripled  his  week¬ 
ly  salary  as  a  bookmaker,  Ryan  said. 

Most  sports  editors  surveyed  for  the 
report  said  staffers  probably  bet  on  sports 
events,  with  horse  racing  the  most  com¬ 
mon  attraction,  Football  was  also  men¬ 
tioned. 

“If  you  have  walked  through  the  press 
box  at  the  Super  Bowl  you  would  find 
40%  of  the  people  have  real  money  on  the 
game,”  said  Dave  Kindred,  Washington 
Post  columnist.  “That’s  just  off  the  top  of 
my  head.” 

Others  doubted  betting  was  that  ram¬ 
pant,  pointing  out  that  most  sportswriters 
can’t  afford  regular  wagering. 

The  survey  also  disclosed  that  few  if 
any  newspapers  have  guidelines  on  the 
issue.  Boston  Globe  sports  editor  Vince 
Doria  said:  “There  hasn’t  been  much 
mention  of  it.  Some  thinking  about  it  has 
to  be  done  on  our  part.” 

On  the  plus  side,  AP  sports  copy  was 
found  to  contain  little  opinion.  Lawrence 


K.  Beaupre,  Rochester  (N.Y.)  Times- 
Union,  said  his  study  of  345  AP  stories 
last  March  disclosed  only  30  that  included 
the  writer’s  opinions,  but  none  of  these 
was  labeled  analysis. 

Complaints 

But  AP  fell  short  when  it  came  to  inves¬ 
tigative  and  in-depth  stories,  according  to 
Bill  Wagner,  managing  editor  of  the  Red¬ 
ding  (Calif.)  Record-Searchlight.  Wagner 
noted,  however,  that  AP  sports  editor 
Byron  Rake  “is  aware  of  the  problem  and 
plans  to  make  some  changes.  Whether  he 
will  be  successful  remains  to  be  seen.” 
AP’s  photo  report  came  in  the  mixed  re¬ 
views  as  well.  A  poll  by  APME’s  Photo  & 
Graphics  Committee,  which  netted  172 
replies,  showed  that  44%  said  the  report 
was  excellent,  good  or  above  average; 
37%  termed  it  ok,  adequate,  fair  or 
mediocre;  19%  called  it  inconsistent, 
poor  or  bad. 

Among  the  complaints  were  too  many 
pictures  of  one  event,  transmission  fai¬ 
lures,  sloppy,  inaccurate  cutlines  and  not 
enough  hard  news  photos. 

An  extensive  report,  “1990:  Journal¬ 
ism  Education  in  the  Next  Decade,”  pro¬ 
duced  lit'  e  concensus  but  raised  several 
questions  about  the  kinds  of  journalism 
graduates  newspapers  are  getting. 

Interviews  with  49  educators  and  jour¬ 
nalists  brought  general  agreement  that 
writing  skills  among  journalism  students 
are  declining,  but  suggestions  for  combat¬ 
ing  the  trend  varied. 

Neale  Copple,  dean  of  the  University 
of  Nebraska-Lincoln  School  of  Journal¬ 
ism,  said  English  Departments  should 
carry  the  load  for  teaching  composition 
and  grammar  and  added  that  much  of  the 
problem  originates  at  the  elementary  and 
secondary  school  levels. 

David  Lipman  of  the  St.  Louis  Post- 
Dispatch  called  for  “preparatory  require¬ 
ments”  for  entering  journalism  school 
but  observed  that  journalistic  writing  is  a 
speciality  of  its  own  and  that  basic  skills 
should  be  augmented  with  additional 
courses  in  “journalism  grammar.” 

To  the  question  of  how  “J”  schools  can 
become  more  central  to  the  newspaper 
industry  by  1990,  Mike  Stricklin,  assis¬ 
tant  managing  editor  of  the  Ft.  Worth 
Star-Telegram,  said  that  schools  should 
become  “more  attuned  to  what  pub¬ 
lishers  are  concerned  about.”  He  recom¬ 
mended  that  journalism  schools  have  a 
“professional  in  residence”  to  give  stu¬ 
dents  a  more  realistic  view  of  what’s  wait¬ 
ing  for  them. 

PNPA  hikes  dues 

Pennsylvania  Newspaper  Publishers 
Association  member  dues  will  increase 
5%  in  1983.  Annual  dues  increases  in  1981 
and  1982  were  also  5%.  The  association 
derives  about  50%  of  its  annual  revenue 
from  dues  sources.  The  1983  PNPA 
budget  totals  approximately  $350,000. 


N.Y.  Post  sponsors 
gambling  program 

“Pick  The  Pros,”  a  new,  weekly,  half- 
hour,  sports  gambling  program,  de¬ 
veloped  by  New  York  Post  executive 
sports  editor  Jerry  Lisker,  has  begun  air¬ 
ing  on  ESPN,  the  cable  sports  network. 

The  Post  is  promoting  it  as  the  “first 
time  that  such  an  audience  participation 
sports  contest  show  is  being  aired  nation¬ 
wide.” 

According  to  the  Post  promotion, 
viewers  will  “get  the  latest  information 
and  tips  which  have  been  gathered  by  the 
Post’s  award-winning  sportswriters.” 
Viewers  will  also  have  an  opportunity  to 
participate  in  the  Pick  the  Pros  show  and 
win  prizes. 

The  Post  is  running  a  similar  Pick  the 
Pros  contest  for  its  readers. 

Hosting  the  show  is  Greg  Gumbel  and 
Post  football  writers  Bob  Drury  and 
Steve  Serby,  who  cover  the  New  York 
Giants  and  New  York  Jets,  respectively. 

The  guest  on  the  first  week’s  show  was 
New  York  Post  tv  sports  columnist  Phil 
Mushnick. 

Pick  the  Pros  is  sponsored  by  Maxell,  a 
manufacturer  of  video  and  audio  tapes, 
and  in  part  by  Campbell  Soup.  It  was 
conceived  and  co-developed  by  News 
Group  Productions  and  Lisker. 

Austerity  program 

American  Newspaper  Representa¬ 
tives,  national  ad  reps  for  weeklies  and 
dailies,  is  taking  steps  to  trim  expenses. 

Faced  with  declining  sales,  the  Brook¬ 
lyn,  N.Y. -based  firm,  which  is  owned  by 
National  Newspaper  Association,  will  re¬ 
duce  its  present  budget  by  $75,000,  ANR 
executive  vicepresident  Joseph  Amodeo 
informed  the  directors  of  the  Northeast 
Region  of  ANR  in  October.  He  said  this  is 
being  accomplished  by  reduction  of  salar¬ 
ies,  including  his  own;  no  more  expiense 
money  for  ANR  directors  for  meetings 
until  further  notice;  that  smaller  office 
space  would  be  sought  in  San  Francisco 
and  Minneapolis. 

Amodeo  said  that  ANR  had  negotiated 
a  loan  of  $40,000  from  NNA  to  help  cash 
flow. 

Membership  change 

New  Jersey  Press  Association  board  of 
directors  has  moved  to  present  the  NJPA 
general  membership  with  a  proposal  to 
admit  free  circulation  and  voluntary  paid 
newspapers  as  members.  A  proposed 
amendment  to  the  membership  by-laws 
would  require  free  weekly  papers  to  agree 
to  a  stipulation  that  they  “do  not  meet 
New  Jersey  statutory  qualifications  for 
legal  advertising.”  The  revision,  which 
will  be  discussed  with  the  membership  in 
April  1983,  may  come  to  a  vote  at  the 
November  1983  annual  meeting. 
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WHEW! 


What  a  year  this  has  been  —  mergers, 
purges,  start-ups,  close  downs,  incorpo¬ 
rations  and  ownership  changes.  The 
newspaper  industry'  has  always  been 
exciting  but  this  year  has  been  a  corker. 

Weekly  you’ve  looked  to  Editor  &  Pub¬ 
lisher  to  get  the  latest  news.  Now  it’s  time 
for  the  annual  Review  &  Forecast  Issue 
where  we’ll  put  it  all  into  perspective. 

Our  special  coverage  will  include:  The 
1982  ownership  changes  of  daily,  and 
weekly  newspapers  and  broadcast  prop¬ 
erties;  production  developments; 
reviews  of  industry'  trends  and  activities 
and  projections  for  1983. 

Use  some  foresight  and  begin  your  1983- 
advertising  progratn  in  an  environment 
that’s  right  for  you  .  .  . 

Editor  St  Publisher 

JANUARY  1,  1983 

REVIEWS 

F(HIECAST 


Advertising  Rates:  Full-page,  $18S(); 
two-thirds  page,  $1440,  one-half  page, 
$1090,  one-third  page,  $"^80. 
Four-color  page:  $2760,  Two-page 
spread  $5020  ...  or  your  E&P  Contract 
Rate  applies. 


Deadlines:  Space  Reservations  Dec.  20 
Copy  Deadline  Dec.  22 

Editor  &  Publisher 


575  Lexington  Avenue,  New  York,  N.Y.  10022  •  (212)  752-7050 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  business  or  money 
pages  Provides  expert  advice  for  the  self- 
employed  Featured  in  Newsday,  St  Petersburg 
Times,  Tulsa  Tribune.  Houston  Chronicle  and 
100  fine  newspapers.  Free  samples.  Mark 
Stevens.  PO  Box  487,  Chappaqua  NY  10514. 

_ CARTOONS _ 

EDITORIAL  CARTOONS  and  comment.  Church 
directory  illustrations,  horoscope,  movie  re¬ 
views.  crossword  puzzles,  humorous  cartoons, 
other  quality  features  tor  the  weekly  editor 
(offset).  Mark  Morgan,  Inc,  PO  Box  995,  New- 
nan  GA  30264;  (404)  253-5355. 


FOR  THE  ONE  publisher  in  10  really  serious  | 
atout  promotion — The  Bottom  Line  tells  your  | 
local  merchant  why  he  should  use  more  news-  j 
paper  advertising.  Weekly  questions  and  i 
answers  by  publisher-professor  use  fact,  logic  ! 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915.  , 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures.  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd.  St  Joseph  MO 
64501.  (816)  279-9315. 

THE  HOUSEHUSBAND;  Everyone  enjoys 
Hardwick's  literate,  humorous  report  on  a 
parental  role-switch.  DBI,  17700  Western 
69e.  Gardena  CA  90248. 


FOR  THE  ONE  PUBLISHER  in  10  really  seriousi 
about  humor.  The  Humble  Farmer.  St  Georgel 
ME  04857;  (207)  372-8052.  I 


i  HEAD  CENTER — Psychologist's  insight  into  in- 
'  tense  emotional  issues,  from  self-love  to  stress 
I  to  dreams  to  addictions.  Proven,  popular  week¬ 
ly.  M.  Malone,  Box  1338,  Gunnison  CO 
81230. 


"MORE  FOR  YOUR  M0NEY''-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Siamples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76601. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 

[  Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
,  man  Syndicate,  7  (Jharles  Court,  Middletown 
NY  10940;  (914)  692-4572. 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures.  Inter¬ 
national  Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 


"Senior  Clinic"  Weekly  Column.  Specialist 
treats  Elderly.  Samples.  HFM  Enterprises,  Box 
307,  Edmonton,  Alberta.  Canada.  T5J  2J7, 
(403)  973-2361. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


ANNOUNCEMENTS  i 
BUSINESS  OPPORTUNITIES 

VERMONT  WEEKLY  in  picturesque  college  1 
town.  Profitable  &  growing.  $45,000  down  | 
plus  some  owner  financing.  (Contact  Country  i 
Business  Services,  1  Mill  St,  Burlington  Vt  i 
05401,(802)863-3459.  ; 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate  plan¬ 
ning,  tax.  partnership,  loan,  depreciation,  in¬ 
surance.  corporate  and  personal  worth.  Sensi¬ 
ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert 
N.  Bolitho,  PO  Box  7133,  Shawnee  Mission  KS 
66207. 

_  I 

VALUATIONS  PERFORMED  for  estate,  tax,  | 
merger,  sale  and  other  purposes.  Hempstead  &  ; 
Co.  21  E  Euclid  Av.  Haddonfield  NJ  08033;  • 
(609)  795-6026.  j 

NEWSPAPER  BROKERS  ' 

ALAN  G  LEWIS.  MEDIA  BROKER  i 
On  file  over  100  active  qualified  buyers  for  | 
daily,  top  weekly  or  shopper  publications.  ' 
Ridge  Rd.  Hardwick  MA  01037;  (413)  477-  • 
60OT. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 

MEL  HOOELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

MULLER  227  INSERTER 
in  good  operating  condition. 
Reply  Box  5083,  Editor  &  Publisher. 

PNW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


_ REAL  ESTATE _ 

HOUSE  CALLS-Miami  Herald.  Dallas  News.  60 
other  papers.  Several  national  awards;  one  said 
I  "concise,  entertaining,  wealth  of  real  estate 
I  knowledge,  solid  writing  skills.”  7th  year.  Edith 
I  Lank,  240  Hemingway.  Rochester  NY  14620, 

I  (716)  271-6230. 

i  SPORTSMEDICINE 

I  SPORTS  HEALTH-Now  the  largest  column  on 
sportsmedicine  in  US  by  Boston  Red  Sox  physi- 
I  cian  William  Southmayd  and  Marshall  Hoff- 
I  man.  First  four  installments  free  with  no  obliga¬ 
tion.  8019LewinsvilleRd,  McLeanVA22102; 
'703)  442-9292. 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights;  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Mam  St,  Southboro  MA  01772 
(617)  481-8562 

ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101 -E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


TO  PURCHASE  OR  SELL  i 
A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434,  (309)  932- 
2270 

Roy  Holding  Dave  Kramer 

(309)  879-2412  (217)  784-4736 

—Appraisals  done  quickly,  reasonably— 

100  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  major  cities,  about  SIOOK  gross.  $30K 
down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired,  with  a 
wife,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year.  Competitive 
field,  but  $12K  will  buy  it,  owner  carries  $28K 
balance.  Bill  Berger,  Associated  Texas  News¬ 
papers.  Inc.,  (512)  476-3950,  1801 
Exposition.  Austin  TX  78703. 

Appraisals,  Mergers,  Sales. 

No  Charge  tor  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


I  NEWSPAPER  CONSULTANTS 
I - 

.  TRIED,  PROVEN  PERFORMANCES,  your 
guarantee  (or  useful  management  assistance. 

I  We  help  you  improve  profit,  productivity. 

i  Write  or  call  ROBERT  J.  ROSSI 

Management  (^nsultant  for  Newspapers 
227B  RRl,  Brookneal  VA  (804)  376-3021. 

I  WEEKLIES  and  community  newspapers  a  spe¬ 
cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write:  MICHAEL 
STEARNS,  100-20E  Elgar  PI,  Bronx  NY 
10475;  (212)  671-9187. 


ATTENTION!!! 

1982-1983 

JOURNALISM  SCHOOL 
GRADUATES 

Editor  &  Publisher  extends 
to  you.  as  a  graduation  gift, 
one  free  insertion  in  the 
Positions  wanted  Section  of 
its  December  25. 1982  issue.  As 
an  added  bonus,  if  you  run 
your  ad  one  more  time  you 
will  only  be  charged  the  two 
time  rate  of  $2.50  per  line,  for 
the  second  ad.  if  you  run  your 
ad  two  more  times  you  will  be 
charged  the  three  time  rate 
of  $2.25  per  line,  for  the 
second  and  third  issues,  and. 
if  your  run  your  ad  three 
more  times  you  will  be 
charged  the  four  time  rate  of 
$2.00  per  line,  for  each  of  the 
last  three  issues. 

Whether  or  not  you  take 
advantage  of  the  multiple 
rate  discount,  your  ad  in  our 
December  25. 1982  issue  Is  free 


NEWSPAPERS  FOR  SALE  j 

i  ZONE  1  DAILY  NEWSPAPER  publishing  and  | 
I  printing  company.  Over  $5  million  in  sales, 
j  Profitable.  Box  5073,  Editor  &  Publisher. 

j  AWARD-WINNING  Lake  Tahoe  weekly;  adjudi-  j 
cated;  gross  plus  equipment;  excellent  terms; 
Lake  Tahoe  News,  Box  658,  South  Lake  Tahoe 
CA  95705;  (916)  544-8904.  i 

I  CENTRAL  WISCONSIN  WEEKLY  in  recreation- 
I  al  community.  Legals  for  two  towns,  estab-  I 
I  lished  accounts,  no  competition.  Grossing  { 
I  $270M.  5000  paid  circulation.  Reply  to  Box  i 
I  5075,  Editor  &  Publisher.  I 

!  ESTABLISHED.  7000  circulation  daily  with  j 
strong  TMC  program  in  bustling  Zone  5  area. 
Well  equipped  throughout,  including  large 
press  capacity,  competent,  award-winning 
staff.  Five-year  average  gross  exceeds  $1.6 
million.  Extremely  favorable,  long-term  payout 
with  modest  down  payment  requirements.  For 
appointment  with  owner  reply  Box  5078,  Edi¬ 
tor  &  Publisher. 


—GUIDELINES— 

1.  Ads  must  not  exceed  7  lines 
(39  characters  per  line).  We  re¬ 
serve  the  right  to  edit  copy  to 
fit  space  requirements. 

2.  Use  of  E&P  box  numbers  will 
not  be  accepted. 

3.  Journalism  school  and 
graduation  date  must  be  spe¬ 
cified  to  E&P  (but  not  neces¬ 
sarily  in  ad  copy). 

4.  All  ads  must  be  MAILED  to 
E&P  with  prepayment  en¬ 
closed  for  additional 
insertions.  No  telephone  calls, 
please. 

5.  Deadline:  December  8. 1982. 

Editor  &  Publisher  would  like  to 
welcome  you  Into  the  wonderful 
world  of  Joumallsmi 


ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

10%  FINANCING 

Weekly  newspapers  in  Florida,  Virginia.  West 
Virginia.  Maryland  and  New  Jersey. 

$15to$850M 

One  third  cash,  balance  ten  years  to  qualified 
buyers. 

EDWIN  0.  MEYER,  BROKER 
SUITE  101-E,  300  W  FRANKLIN 
RICHMOND,  VA  23220 
(804)  643-7816 


ENGLISH  LANGUAGE  Publishing  Co.  with 
several  publications,  no  competition.  Unli¬ 
mited  expansion  possibilities,  interested  in  up 
to  50%  investment.  Tahiti  Publications  Touris- 
tiques,  BP  887,  Papeete.  Tahiti. 


EDITOR  &  PUBLISHER  for  December  4,  1982 


INDUSTRY  SERVICES 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MICHIGAN  WEEKLY  project  gross  *150,000  1 
this  year.  Bargain  priced  at  *85.000,  25%  I 
down,  10  years,  10%  interest.  i 

GEORGIA  EXCLUSIVE  county  seat  weekly  ' 
gross  *142.877.  3500  paid  circulation,  ex¬ 
panding  market.  *65,000  down  on  price  I 
*225,000.  5  years,  12%. 

WESTERN  OREGON  exclusive  weekly,  gross 
*60,000.  *32,000,  terms.  | 

MISSOURI  EXCLUSIVE  weekly  with  2-unit  web  I 
press,  gross  *146,000.  *150.000,  30%' 
down,  10%,  15  years. 

WESTERN  NEBRASKA  exclusive  weeklies.  I 
Gross*122,000  *125.000  includes  building  | 
worth  *35,000.  *50,000  down  payment, 
terms. 

IOWA  EXCLUSIVE  SEMI-WEEKLY,  shopper.  4-  | 
unit  web  press,  full  plant,  profitable,  growth  i 
area.  Gross  *902,000  *1.4  million  includes  | 
*100,000  building.  25%  down.  15  years,  i 
12%  interest. 

WASHINGTON  WEEKLIES,  one  county  seat  ex-  I 
elusive.  Beautiful  area.  Gross  *308.000.  ^ 
*397,000.  *120,000  down.  15  years,  10%  ; 
interest. 

OKLAHOMA  WEEKLY,  excellent  product,  com-  I 
petitive,  gross  *390.000.  *450,000  on  ! 
terms.  ' 

ARIZONA  COUNTY  SEAT  exclusive  weekly,  1 
gross  *110,000.  *125,000  includes  build-  i 
ing  Terms.  i 

OHIO  EXCLUSIVE  WEEKLY,  town  of  6800,  I 
gross  *160,000.  Sell  at  *170.000,  terms.  ! 
Would  also  sell  building.  I 

For  information,  write 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission 
Kansas  66207 


NATIONALLY  DISTRIBUTED  monthly  rodeo 
publication  with  a  1981  gross  of  *160,000 
Box  4299,  Editor  &  Publisher. 


PROFITABLE  Northern  California  mom  and 
pop  weekly  in  mountain  hideaway  *77,000. 
terms.  Broker  (707)  983-6853 


SOUTHERN  CALIFORNIA  adjudicated  weekly 
in  fast-growing  incorporated  city  Annual  gross 
approaching  J200.C)00  in  rapid  climb  Excel¬ 
lent  potential  for  local  community  owners  who 
have  what  it  takes  to  expand  with  area.  Box 
4909,  Editor  &  Publisher. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication: 
grossing  over  *800,(X)0  Box  3957,  Editor  & 
Publisher. 


WEEKLY  ADVERTISING  PUBLICATION  in  Illi¬ 
nois.  2  hours  north  of  St  Louis,  Approximately 
*240,000  gross  (217)  224-6388. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non  daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752.  Edi¬ 
tor  &  Publisher.  Ail  replies  kept  strictly  con¬ 
fidential. 


WANTED  TO  BUY-High  Saturation,  well- 
established  shopper  in  Ohio.  Please  send  in¬ 
formation  and  samples  to:  Box  5031 .  Editor  & 
Publisher. 


PUBLICATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  *500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


FLORIDA-CALIFORNIA; ;  25  small  to  metro 
listings  *100,000  to  *10  million.  Seller- 
financed  from  *20,000  down.  Tell  us  your 
"druthers".  BECKERMAN  ASSOCIATES,  PO 
Box  9782,  Ft.  Lauderdale  FL  33310,  (305) 
485-3747,  (813)  391-2824.  Weeklies, 
dailies  available. 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  Estil  Cradick,  950  Parkwood  Dr. 
Dunedin  FL  33528:  (813)  733-1678 


CIRCULATION  PROMOTION 
SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  AND  ACCOUNTING 
Is  your  circulation  out  of  control?  Having  trou¬ 
ble  getting  your  bills  out  on  time? 

Are  you  losing  money  on  classified  ads? 
Cannot  find  out  how  you  are  really  doing? 

The  solution  for  these  problems  and  many  more 
IS  NEWSMATE  PRODUCTS  Circulation  and/or 
Accounting.  Editorial  and/or  Classified  ad/bill- 
ing  software.  Circulation  handles  subscriber/ 
nonsubscribers,  generates  ABC  and  many  other 
reports,  carrier  bill  et  cetera.  Accounting  hand¬ 
les  account  receivables,  payables,  doubling, 
general  ledger  and  inventory.  Complete  front 
end  system  with  your  choice  of  output.  Equip¬ 
ment  serviced  nationwide  For  more  informa¬ 
tion  call  317-831-0159,  or  write  to  NEWS- 
MATE  PRODUCTS  INC.,  Donna  Kendall.  PO 
Box  72  Zionsville  IN  46077 

CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference—  better  retention  at  a  lower 
cost  .  Campbell  and  Associates  can  provide  youi 
;  circulation  department  with  the  volume  of 
quality  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp- 
i  bell  and  Associates.  3864  Center  Rd.  #10C, 
!  Brunswick  OH  44212:  (216)  225-7440. 


PROFESSIONAL  TELEPHONE  subscription 
sales  services.  Pay  only  for  results!  Ken  Gage  & 
Associates.  (512)  224-6672 

MARKETING  ft 
READERSHIP  RESEARCH 


DEADLINE 

CHANGE 

Due  to  the  Christmas  and  New 
Year  Holidays  the  Classified  ad 
deadlines  for  the  December  25 
and  January  1  issues  are; 

Friday 

December  17 
at  12  noon  EST 
and 

Wednesday 
December  22 
at  1 2  noon  EST 
E&P  CLASSIFIEDS 
(212)  752-7050 


i  WE’RE  IMPROVING  AD  REVENUE 
j  THROUGH  MARKET  RESEARCH 

]  The  first  goal  of  a  market  research  company 
'  must  be  to  provide  its  clients  with  accurate 
I  readership  research  At  (Consumer  Data  we  be- 
!  heve  the  role  of  a  newspaper  research  firm  does 
I  not  end  there 

We  have  created  for  each  of  our  clients  a  unique 
I  competitive  edge  that  has  resulted  in  improved 
I  ad  linage  from  their  advertising  base. 

I  Our  aim  is  to  become  a  part  or  your  manage- 
;  mentteam.  Fromourpresentationstotopman- 
i  agement.  to  our  sales  seminars  with  your  sales 
I  force,  we  work  to  make  your  research  data  a  I 
;  useful  and  profitable  tool. 

I  We  welcome  the  opportunity  to  show  you  just  j 
i  how  profitable,  productive  and  affordable  re- 
I  search  can  be.  (lall  our  Director  of  Newspaper  I 
I  Research,  Jack  Brodbeck,  at  (305)  655  (1926. 

1  or  write  for  our  brochure.  ' 

I  CONSUMER  DATA 

! 

COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 


EQUIPMENT 
&  SUPPLIES 


BUSINESS  SYSTEMS _ 

NCR  399  Good  condition.  Available  im- 
mediatefy  2  cassette  drives.  Best  offer:  Contact 
J  McCullough.  (815)  223-3200. 

CAMERA  ft  DARKROOM 

BROWN  CARAVEL  CAMERA,  horizontal  20  x 
24  good  condition,  priced  to  sell:  Galax  Gazet¬ 
te,  PO  Box  68,  Galax  VA  24333.  Attn:  Don. 
(703)  236-5178. 


MARKETING  SERVICES 


BUY  THE  BEST  CIRCULATION  TEAM 
in  the  industry  tor  your  telephone  marketing 
Don  White/Bob  Giarnbelluca,  (716)688-4162 


Chemco  Pager  camera  complete  with  film 
transport,  portable  darkroom  and  Log  E  proces¬ 
sor,  model  LD-25.  All  equipment  in  perfect 
running  condition.  Price  is  *18.000  as  is, 
where  is.  For  information,  call  Edward  R  Padilla 
(216)  623-6700,  The  Cleveland  Press.  901 
Lakeside  AV.  Cleveland  OH  44114. 

EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  m  the 
newspaper  field!  Whether  you  have 
machinery,  supplies,  or  newspapers  to  sell 
(or  buy)--need  a  top  qualified  person  to  hll 
an  opening— or  are  looking  for  just  the  right 
spot  to  advance  your  career— put  an  Editor 
&  Publisher  ad  to  work  for  you  Call  (212) 
752  7050 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

ROLL  THE  PRESSES! 

EftP  CLASSIFIEDS 
We  move  machinery! 

(212)  752-7050 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales:  analysis,  develop¬ 
ment  and  establishing  in-house  programs.  Call 
(703)  955-2638. 

E&P  CLASSIFIEDS 
The  Industry’s  Marketplace 
(212)  752  7050 

MARKETING  PAPERS  for  the  80's  to  survivi 
through  the  90's  and  beyond.  From  carrier  to 
I  mail  with  expertise  in  .  .  Renewal  systems 
in  advance  carrier  and  mail 
iprograms  .  .  .Phone  and  crew 

solicitations  .  .  Voluntary  paid  and  other  > 

I  conversion  programs  .  .  Promotions,  single  I 
I  copy  sales,  MBO  and  financial 
I  management  .  .  Personnel  development 
!  and  specialized  training  .  .  and  much, 

much  more. 

(^11  Kevin  S.  Pappert,  (313)  683-2963 
,  (Circulation  Consultant  for  Newspapers 

I  CIRCULATE  YOUR  SERVICES 

I  to  the 

!  Newspaper  Industry! 

I  E&P  CLASSIFIEDS 

j  communicate  with  the 

I  World’s  Largest 

I  Newspaper  Audience! 


DISPLAY  CLASSIFIED  ADVERTISING  RATES 
Effective  January  2,  1983 

;Use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  class!-' 
tied  ads  charged  the  following  rates  per  column  inch;  ![ 
[time,  $70;  2  or  more  times,  $65  per  insertion.  Pub  set  and 
camera  ready  material  acceptable.  One  column  inch  mini- 
m.  DEADLINE:  8  days  prior  to  publication  date. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  50  per  line 

2  weeks — M  00  per  line,  per  issue 

3  weeks — *3  40  per  line,  per  issue 

4  weeks — *2  80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 

1  week  — $3.00  per  lir>e. 

2  weeks>-$2.50  per  hr>e.  per  issue 

3  weeks — $2  25  per  lirre.  per  issue 

4  weeks — S2  00  per  lir>e,  per  issue. 


Add  $4  50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  lirte  in  copy  count  as  an  additional  tir>e  in  copy 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-cleissified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


EditM-  A  P«blislMr 

575  Lexington  A\c  NY,  NY  10022  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES 
COMPOSING  ROOM 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


MERGANTHALER202Linotron.  (Ayearsold).  i 
$24,000 

(415)  873-2640  i 


MERGANTHALER  MVP  Keyboa  j.  with  Dual  | 
Floppy  Disks.  Tape  Fhjnch.  and  8K  Memory.  (4  i 
years  old).  $9500.  (415)  873-2640.  ! 


TWO  VIP  7245-A  3-drum  hi^  speed  photo¬ 
composition  machines.  Now  in  use.  Available 
ear^  1983.  Call  Allan  or  Tom  Muchmore  (405) 
765-3311.  The  Ponca  City  Oklahoma  News. 


COMPUTER  SOFTWARE 


BILLING  software 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  ty  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher  Control  Sys¬ 
tems.  Steve  Kuckuk.  PO  Box  476.  Shawano  Wl 
54166;  (715)  526-6188. 


COMPUTERS 


COMPUSCAN  170  OCRs: 
Three  available.  Keith  Murray 
Wichita  Eagle-Beacon.  (316)  268-6319. 


IBM  SYSTEM  3-5410.  2  3741  Data  Stations. 
5424  Card  unit.  5444  Dual  Disc  Drives.  5203 
Line  PTR — ledger,  payroll,  circulation,  adver¬ 
tising.  classified,  sales  and  billing  analysis 
sofb^re.  $5(XX)  for  all — Call  Dick  Heppard 
(313)  758-0480. 


P0P8E-HS.  32K  memory,  and  four  RKO  JAA 
1 .2  16-bit  word  disk  drives;  32K  DH8-EA;  6  or 
8  level  PR68-D  reader;  8-level  PP67-D  punch; 
32K  DH-EE  VDT  Multiplexer  and  other  extras. 
Unrler  DEC  service  contract  since  installation. 
Contact  J.T.  Haley.  Production  Manager.  The 
Courier.  Findlay  OH  45840  (419)  422-5151. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  s^re  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Cutler  Hammer  truck  loaders 

Sheridan  48P 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


FERAG  conveying  systems.  2  forwarding  sta¬ 
tions.  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC.  97  Marquardt  Dr.  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


FOR  SALE.  MULLER-MARTINI  EM-10  insert¬ 
ing  machine.  Overhauled  by  Muller-Martini  in 
1979.  Has  very  low  hours.  Like  new  condition. 
Price.  $35,000.  Box  5093.  Editor  &  Pub¬ 
lisher. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


MAILROOM  TRAYMATIC 
BUNDLE  CONTROL  SYSTEM 
In  1976  the  Cleveland  Press  purchased  a  Cut¬ 
ler-Hammer  152  bucket  Traymatic  bundle 
Cfontrol  system.  This  system  is  designed  tor 
complex  zoning  in  a  multi-press  operation.  It  is 
complete  with  EDS  electronic  control  with 
Digital  computer  CPUs.  In  perfect  running  con¬ 
dition.  Paid  over  $1.1(X).000  and  will  sell  for 
$125,000  as  IS.  where  is.  For  detailed 
information  call  Edward  R  Padilla  .  901  Lake¬ 
side  Ave.  Cleveland  OH  44114.  (216)  623- 
6700. 


NEWSPAPER  STACKER-106  Countoveyor.  Se¬ 
rial  1020043.  good  running  condition,  best 
offer,  call  Doug.  New  Jersey.  (201)772-2121. 


SHERIDAN  STUFFERS  FOR  SALE: 

24-P  with  handfly  delivery. 

24-P  with  M  S.  hoppers  and  M  S.  delivery. 

48-P  7-into-l  or  3-into-l  double  out. 
Professional  installation  in  your  plant;  guaran¬ 
teed  production. 

Contact  Jimmy  R  Fox.  Mail  Room  Consultant. 
Houston  TX  (713)  468-5827. 


SHERIDAN  48P  inserters  with  MS  heads. 
Sheridan  24P  inserter  with  handfly  table. 

New  Sheridan  inserter  spare  parts. 

Folded  edge  first  delivery  systems  for  Sheri¬ 
dan  inserters. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stackers. 

Custom  Bilt  quarter  folders  and  rotary  trim¬ 
mers. 

Kansa  inserter  with  4  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard. 

IDAB  shrink  wrap. 

Ferag  H-5(X)  and  HS-80  (founter  Stacker  — 
factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 

Sta  Hi  telescopic  loaders. 

Cutler  Hammer  conveyor,  bottom  wraps  and 
pacers. 

Signode  ML2EE  MLN2A  tying  machines. 

Yale  and  C&D  pallet  Jacks. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation  ser¬ 
vice  also  provid^.  We  will  purchase  mailroom 
equipment  and  complete  mailrooms. 

Graphic  Management  Associates.  Inc 
Newspaper  Mailroom  Systems  Division 
11  Main  St.  Southboro  MA  01772 
(617)  481-8562 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS 
(212)  752-7050 


MISCELLANEOUS 


THE  CLEVELAND  PRESS 
2-Argent  Silver  Recovery  units-like  new.  $400 
each. 

1-Tennant  pressroom  steel  brush  floor  cleaner. 
$300. 

1-  Kent  floor  scrubber  with  auto  pickup-1  year 
old.  $1250. 

1-  Wilshire  self  propelled  parking  lot  cleaner 
18HP.  $2500. 

Complete  power  center  for  computer  room.  400 
amp.  240V  with  5  isolation  transformers.  New 
price  was  $25,000  and  will  sell  for  5.000  as  is. 
where  is. 

2- Ross  &  White  truck  washers  12  ft  high-paid 
$30,000  new  price  $2500  as  is.  where  is. 

1 -Gifford-Wood  newsprint  roll  conveyor-500  ft 
long.  2/1 5HP.  1-7'/2HP  drive  with  auto  kick¬ 
er— $M00  as  is.  where  is. 

48-Wellington  newsprint  cards-new  wheels. 
$50  each. 

Call  Edward  Padilla.  The  Cleveland  Press. 
(213)  623-6700.  901  Lakeside  Av.  Cleveland 
OH  44114. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AGFA  GVT  PRS  20x24  Super  automatic. 
$4750;  Brown  Caravelle  Camera  19x23  Delux. 
$2500;  Mullen  Eliminator  16x20  Camera. 
Mint.  $1800.  Guaranteed  Bob  Weber.  (216) 
831-0480. 


ADVANTAGE  II  used  6  months.  $19,500; 
Advantage  I  used  6  months.  $17,500; 
Videosetter  Universal.  All  options  and  2  spare 
parts  kits,  new  ID  tube.  9  grids.  $16,500; 
Videosetter  Universal.  New  (JRT.  10  grids.  2 
spare  parts  kits.  $12,000.  Guaranteed  Bob 
Weber.  (216)  831-0480. 


!  FRIDEN  tape  feed  machine 

I  Sarlal  •12-8262.  Volts:  Its.  AMPS:  1.2 
I  60  cycles 

!  TYPESETTINQ  MUCtflNE  AKI 

;  AutomikeCIT-70B 
I  Serial  *0301  101-29051 
!  117  Volts.  60Hz.  2  AMPS 

BESELER  ENLARGER  Model  45M 
;  Serial  »EN2541;  115  Volts  AC-DC 
I  75or  150  watts:  No.  211  or  212  lamp 
I  MODEL  PM  73  OF  Paperman  Quarter— 
Folder  Collater 
BROWN  6  WILSON.  INC. 

P.O.  BOXG  1 
C/RMEL.  CA  93921 
CON. ACT:  BILL  BROWN 
_ (408)624  0162 _ 


CASH  FOR 

MARK  I.  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUWRITER  USERS 
COMPAX  IS  HERE 

Now  you  can  set  ^pe  from  most  any  micro¬ 
computer.  Driven  like  a  line  printer.  TOMPAX 
will  work  with  with  the  Jr.  I,  II  or  IV.  Full  time 
automatic  hyphenation  too.  For  futher  informa¬ 
tion  contact: 

First  Main  Computer  Systems 
Box  795-E 
Bedford  TX  76021 
(817)  540-2491 


CG  8600  with  25  fonts.  $36.(X)0.  Videosetter 
Universal.  $16,000.  MDT  350.  $3350. 
Advantage.  $16,000.  Unified  Composer. 
$3250.  DEK.  $1750.  Unisetter  LR.  $5450. 
Unisetter  HR.  $6950.  Pacesetter  Mark  IV. 
$5000.  ACM  9000.  $1500.  WSI.  (216)  729- 
2858. 


AM.  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI.  (216)  729-2858. 


CG  MDT  350.  2  with  stands.  $2750  each. 
Trendsetter  812/8000.  $9000.  Cfompukwick 
Processor.  $200.  Spare  parts  kit  for  trendset¬ 
ter.  $1000.  5  film  strips.  $500.  Waxtec  model 
17.  $300.  Brown  Caravel  Camera  20x24  with 
lights.  $3000.  CG  PMT  processor.  $300.  Dar¬ 
kroom  sink  and  miscellaneous  equipment. 
$1()00.  2  light  tables  and  2  paste-up  tables 
also  available.  Alpha  Micro  Computer  system 
with  full  business  accounting  software. 
$1200.  (408)  663-3000. 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMFOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer.  Total  control, 
total  versatility  You  won't  want 
less.  You  don't  need  to  spend 
more  Your  CompuWriter  is  not 
obsolete,  only  the  way  you've 
been  using  it  is. 

Let  us  change  all  that 

Cybertext  Corporation 
Box  860  Areata.  CA  9552 1 
707-822  7079 


COMPUuRAPHIC  TYPESETTERS 
Exeeuwriter  II.  $1750.  Comp  Jr..  $1950. 
Comp  II.  $2150.  Comp  IV  B  HR.  $5500,  CG 
7200  Blue,  $2450,  Permakwik  with  dryer, 
$2250.  CG  S-Processor,  $350.  Recon¬ 
ditioned.  WSI,  (216)  729-2858. 


HARRIS  1 100's(2)-Both  in  working  condition. 
Spare  parts.  Make  an  offer.  Call  Craig  Pollard, 
(201)  W4-7000,  Ext.  436. 


LINOTRON  505-TCs. 

Two  available.  Keith  Murray, 
Wichita  Eagle-Beacon.  (316)  268-6319 


PAPER  TAPE  READER-Enters  tape  into  Cfom- 
pugraphic  U.T.S.  system.  Contact  G.T.  Camp¬ 
bell,  Argus  Press,  Owosso  Ml  48867,  Phone 
(517)  725-5136. 


PACESEHERS  Mark  I.  II,  III  &  IV.  make  offer; 
Compedit  5414,  $5000;  AM  510/504  TabDa- 
ta.  Mint.  PMA.  $5500;  AM  510  TabOata.  S- 
Processor,  $4650.  Bob  Weber,  (216)  831- 
0480. 


QUADRITEK  1200,  processor,  14  fonts,  pap¬ 
er,  chemistry.  Assume  installment  purchase 
agreement  with  no  down  payment.  (307)  745- 
5165. 


2-Talstar,  G.A.  1830  computers  with  4  CDC  20 
MB  drives,  2-600  LPM  Data  Product  Printers, 
20  disk  packs,  $5000.  Edward  R  Padilla.  The 
Cleveland  Press.  901  Lakeside  Av.  Cleveland 
OH  44114,  (213)  623-6700. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling  be¬ 
tween  individuals. 

Bob  Weber  (216)  831-0480 
Cameras . Platemakers . 


WANTED  MK3  or  MK5  Pacesetters  in  running 
condition.  Will  pay  cash.  Phone  (707)  226- 
3711.  Ask  for  W.  R.  Stabler  or  D.  Church. 


EDIT  7500HR  Rev  D,  $8250;  Edit  7700HR 
Rev  D,  8  strips.  $10,9<)0;  Edit  2750  II,  Prtr. 
Port,  $5500;  Edit  1750,  IW  years,  $2500. 
Guaranteed  Bob  Weber.  (216)  831-0480. 


HARRIS  2200  VDT's.  Immediate  delivery. 
(201)  265-2448.  Call  between  12  and  6  PM. 


PRESS  CONVERSIONS 


GOSS  MARK  I  8,  22V4"  cutoff,  82"  wide. 
Available  November,  1982. 

Goss  Mark  I.  16  Goss  units  23  9/16  A  80  and 
82.  12  Mark  I  Goss  units  22  A  80,  8  half 
decks  A  80  and  82,  6  color  humps  A  80  and 
82, 4  2: 1  folders  inverted  and  regular  23  9/16, 
2  2:1  folders  regular  22  Vx.  6  Goss  auto¬ 
pasters,  20  Wood  reel  stands,  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available,  22  Vx  B  23  9/16 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc,  E  34th  St,  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050. 


LETTERFLEX  PLATEROOM  DEPARTMENT 
In  1981  the  Cleveland  Press  purchased  2  let- 
terflex  PR  120  platemakers,  2  K&F  punch  bend 
and  trim  semi-automatic  machines,  and  a  com¬ 
plete  manual  backup  punch  bend  and  trim  with 
100  foot  Hall  Plate  conveyor  2  pressroom. 
This  entire  plateroom  system  is  in  perfect  con¬ 
dition  and  is  for  sale  at  a  tremendous  savings. 
For  information  call  or  write  Edward  R  Padilla. 
The  Cleveland  Press,  901  Lakeside  Av.  Cleve¬ 
land  OH  44114  (216)  623-6700. 


PRESSES 


21Va"  cutoff  heatset  press 

Harris  N1200,  2lVx"  cutoff  by  40V(2"  5  units, 
collect/non<ollect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New.  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow.  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 


COMMUNITY  Oil  Bath  add-on  unit,  1969 

2  to  8  unit  V15A  with  JF15  folder,  mid  to  late 
70's  mfg 

Harris  Vl5A  add-on  units,  mid  to  late  70's  mfg 
1  to  3  unit  News  King  with  KJ4,  reconditioned 

3  to  5  unit  News  King  with  KJ6.  reconditioned 
3  to  5  unit  News  iTing  with  KJ8  and  upper 
former 

New  King  add-on  units 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105fh  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(9 1 3)  492-9050  Telex  4-2362 


COLOR  KING  WEB,  2  units  and  folder,  serial 
444-163,  $65,000.  Lektro  roll  clamp  truck, 
model  20/20,  $7,000.  Sheridan  tabloid  binder 
(gather,  stitch,  quarterfold  and  3-knife  trim), 
$8,000.  203-792-5803. 


GOSS  SC,  8  units,  1979. 

Community,  4  units,  grease 
Community  add-on  units,  1965-78. 

SC  folders,  also  upper  former 
Suburban  1500,  7  units 
Urbanite,  6  units.  1975. 

Urbanite,  4  units,  3-color  unit. 

Urbanite  add-on  units,  3-color  unit. 

Metro,  6  units. 

HARRIS  V15  A,  6  units,  4  circumferential 
V15  A.  3  units,  1975. 

VI 5  A  add-on  units;  ductor,  continuous. 
V25,  4  units,  1978. 

V25,  8  units.  1977. 

Folders;  JFl,  JF4,  JFIO,  JF25. 

845,  4  units.  1975. 

NEWS  KING.  6  units.  1971. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 
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EQUIPMENT  &  SUPPLIES 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

2-GOSS  2:1  Uniflow  folders,  22^4"  cutoff  for 
58"  paperwidth.  ^thfoldersare  regular  deliv¬ 
ery,  equipped  with  subway  to  drive  side.  Skip 
slitter  on  operating  side  of  each  lower  former. 
4-Mark  I  Units,  A-80,  with  Goss  automatic  pas¬ 
ters.  One  unit  has  reversible  2nd  imp.  For  in¬ 
formation  contact  Richard  Munson,  Pressroom 
Supt.,  State-Times  &  Advocate.  PO  Box  588, 
Baton  Rouge  LA  70821  or  call  (504)  383- 
1111. 

2  UNIT  GOSS  Community,  grease,  no  sidelay. 
15  HP  drive,  community  folder.  Priced  for  im¬ 
mediate  sale.  As  IS  or  installed.  Phone  (707) 
226-3711,  ext.  249  or  248. 

WEB  LEADER  PRESS 

8  units.  2  folders,  new  1978,  Quadra  color  unit 
1980.  All  in  excellent  condition.  Will  sell  com¬ 
ponents  separately.  Can  be  seen  in  operation. 
Call  or  write  to  turnkey  installation  price.  Offset 
Web  Sales,  Inc,  PO  Box  211,  Marysville  WA 
98270:  (206)  653-2519. 

We  move  machinery! 

E&P  CLASSIFIEDS 
(212)  752-7053 


EQUIPMENT  ft  SUPPLIES 
_ PRESSES _ 

HARRIS  845,  8  units  1982-1978  vintage.  8  1 
Martin  splicers,  2  folders,  22^4".  Like  new.  | 
Available  immediately. 

7  unit  Community,  2  folders.  1975 

4  unit  Goss  Community  (grease)  i 

5  unit  Harris  V22.  RBI  folder 
Vanguard  V-15,  4  and  5  units 

Urbanite.  3  units  plus  3-color  unit  1980-folder 
and  Butlers. 

BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

2  Martin  Pasters,  1979  rated  1200  FPM. 

Goss  (^immunity  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

Goss  Urbanite  folders  and  units. 

(k)ss  Urbanite  1000  series,  Vx  folder. 

3  Goss  Urbanite  1000  series  units. 

Goss  4.  6,  8-position  roll  stand. 

Goss  15(X)  series,  4  units.  1975. 

Goss  Community,  3  unit  press.  1978. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  Vx",  45  W'.  \ 

Fincor  motor  and  controls.  i 

Harris  V-15A.  add-on  units,  1977.  I 

!  Harris  V-25,  Vx  and  W  folder  JF-1.  I 

i  Harris  845  add-on  units.  I 

j  Harris  845,  224'x,  8  units.  1973.  i 

I  Harris  845.  6  units,  224'x''.  , 

i  Harris  V-25.  8  units,  1978.  ! 

3  Butler  pasters.  1600  FPM,  1975.  i 

(>)lor  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 

Count-O-Veyors  Model  106.  1 

2  Cary  Silicone  applicators.  j 

1  King  Press  Book  Former.  i 

1  Newsking  unit.  I 

WILL  SELL  COMPLETE  PRESSES  OR  ANY  , 
I  COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com- 
I  plete  plants. 


HELP  WANTED. 


WE  HAVE  IN  STORAGE:  Spare  parts  tor  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers  | 

5  units  Econ-O-Web  press 

Hoe  Skip  Slitters  : 

8  units  of  Urbanite,  folder  and  balloon 

Press  #592  | 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems  ' 

Beach  platemaking  systems  { 

Capitol  roll-handling  equipment,  new  &  used  ; 
We  have  or  can  get  what  you  need  j 

for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 

PRESS  REMOVAL  AND  INSTALUTION 
Sendee  work  done  on 
Single  width  web  offset  presses 
National  Newspaper  Machinery,  Inc 
John  Dean,  (816)  796-9600 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press.  174s''x24V2"  wide,  with  2  Roll  Stands, 
Folder.  Sheeter,  $34,500,  (415)  873-2640 


IPEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


I  NORTHEAST  INDUSTRIES  is  offering  36  units 
of  Hoe  Color  Convertible  and  6  folders  as  com- 
'  plete  presses  or  parts. 

(213)  257-7557 

I  PRE-OWNED  WEB  PRESSES 

I  4-Suburban  900  series 

I  4-Suburban  1000  series 

I  4-Suburban  1500  series 

j  Suburban  combination  folder  with  balloon  for- 

I  mer.  Community  unit  1971. 

I  KJ6  V^uarter  folder  with  balloon  former. 
(>)unt-0-Veyor  model  106. 

Add-on  components  for  Gloss,  Hams  and  King 
I  presses. 

I  All  machines  can  be  seen  in  operation  and  are 
.  available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


-  2  MASTERS-FLAT  COLD  LIGHT  EXPOSURE 

croi  111  T  1 IDD  AMITC  1 IMITC  PRINTERS  WITH  BUILT  IN  INTEGRATORS. 

REBUILT  URBANITE  UNITS  each  printer  will  expose  2  plates  15 

W  X  23  H". 

1.  Individual  componentsor  complete  presses.  CONTACT:  ELMER  PASS,  NORRISTOWN,  PA 


2.  Units  are  stripped  down  to  the  side  frames  ■ 

and  restored  to  like  new  condition.  WAUTFn  TO  RffV 

3.  Cost  is  approximately  half  of  replacement  wwMnicu  out 

^”lkcIi'l«t^He?b(foull9“7^TO\MsS 


CENTRAL  MISSOURI  STATE  UNIVERSITY  in-  I  NEWS-EDITORIAL  FACULTY  MEMBER  tor  De- 
vites  applicants  for  three  positions:  Septem-  i  partment  of  Communication.  Successful 
ber.  1%3  appointment.  Mget  contingency  |  candidate  will  teach  courses  in  reporting, 
(June  possible).  ,  newswriting,  editing.  One  or  more  areas  of  adv- 

PUBLIC  RELATIONS.  Teach  Intro  to  PR.  pub-  anced  specialization  sought  in  subjects  such  as 
licih,  advertising,  case  studies.  |  media  history,  media  in  society,  Latin  Amer- 

JOLJRNALISM.  Teach  news  reporting,  copy-  '  ican  media,  international  journalism,  broad- 
editing  and  layout,  school  publications,  photo-  |  cast  journalism.  (Jualifications  sought  include 
journalism.  ;  Ph  D  degree,  five  years  mass  media  profes- 

Both  positions  at  assistant  or  associate  profes-  I  sional  experience,  graduate  teaching  experi- 
sor  rank,  tenure-track;  doctorate  preferred  (re-  ence.  Position  begins  mid  August.  1%3.  Ap- 
quired  for  tenure).  Salary  depen^nt  on  rank  plications  must  be  received  no  later  than  Janu- 
and  experience.  ary  15.  1983.  All  correspondence  should  be 

JOURNALISM.  SUPERVISOR  OF  CAMPUS  sent  to  Or.  Bruce  Garrison.  Chair,  News- 
LABORATORY  NEWSPAPER.  Teach  half-load.  Editorial  Search  Committee,  Department  of 
Masters  amd  experience  required.  Instructor  Communication,  Universi^  of  Miami.  PO  Box 
rank;  salary  dep^s  on  rank  and  experience.  1248127,  Coral  Gables.  FL  33124.  AA/EEO 
Send  resume,  four  references:  Chair,  Depart-  employer, 
ment  of  Mass  Communication.  Central  Mis-  ; 

souri  State  University,  Warrensburg,  Missouri  _ 

64093.  Equal  opportunity,  affirmative  action  |  PUBLIC  RELATIONS.  Assistant  or  Associate 
employer.  Application  deadline  March  1,  Professor.  Full-time,  tenure  track  position  anti- 
1983.  I  cipated  September,  1983.  (Jualifications:  sub- 

;  stantial  professional  and  academic  experieiKe. 

!  Send  resume,  names  of  three  references  and 
j  samples  of  scholarly/creative  achievement  to 
To  onswer  box  number  cds  in  Professor  Robert  Tiemens,  Department  of  Com- 

EDITOR  &  PUBLISHER  SaH.Lat'e  City 

...  L  .  J.  L  u  84112.  Deadline:  February  1.  1983.  An 

Address  your  reply  to  the  box  number  gual  opportunity  employer, 
given  in  the  od,  c/o  Editor  &  Publislier, 

575  Lexington  Av,  New  York,  NY  10022. 

Pleose  be  selective  in  the  number  of  clips  TWO  TENURE-TRACK  faculty  positions  (one 
submitted  in  response  to  on  od  Include  i  chairperson)  in  Graphic  Arts  sequence  to  teach 
only  material  which  con  be  forwox'ded  in  j  courses  in  mphic  communications,  the^  of 
a  large  monilla  envelope.  Editor  &  Pub-  printed  and  video  communications,  and  adv- 
lisher  is  not  responsible  for  the  return  of  i  courses  in  typogra^y,  layout  advertis- 
onymoterkilsubmittedtoitsodvedisers.  !  y:|n*»p;''|,3^e“'r 

;  communications  technology.  Bachelor's  de- 
:  gree  and  strong  professional  experience  re- 
I  ifucTDiirTAD  -  .  4  .  quired;  advanced  degree  highly  desired.  Rank 

iNbiKUCTOR  journalism  for  a  special  and  salary  based  on  qualifications  and  expen- 
appointm^t  with  t^he  Water  Mariagement  ence.  Submit  resumes  by  December  15. 1982 
[  Synthesis  Project  at  Colorado  State  University,  to  Professor  Samuel  V.  Kennedy  III,  S.l.  New- 
I  This  IS  a  two-yMf,  full-time,  non-tenure  track  house  School  of  Public  Communications.  215 
position  wl^ch  can  be  nenewed  by  mutual  University  Place.  Syracuse  University.  Syra- 
agreement.  The  journalist  will  direct  the  writing  cuse  NY  13210. 

andeditingof  project  publiutionsar^  training  Syracuse  University  is  an  Equal  Opportunity/ 
materials.  An  MA  in  journalism  or  related  field  Affirmative  Action  Employer. 

IS  preferred  and  bachekx  s  required.  All  candi- ' 
dates  must  have  a  minimum  of  five  years  ex-  | 

t  perience  in  joumalism-related  work.  Teaching  tuc-  i iMuimoiTv  n  ■  i>i/mcx  _ _ t.. _ 

I  experience  helpful.  Salary  commensurate  with  I  ILLINOIS  is  s^tng  a^ 

training  and  experience.  Apply  by  January  15,  I  •o''  tf*®  position  of  Assistant- 

1983  to  Dan  l^imore.  De^rtSUit  of  tech!  Professor  of  C^munications  to 

meal  Journalism,  Colorado  State  University  I  teach  histo^^ofcommun^tions.  Master  s  de- 
Fort  Collins  CO  80523.  Colorado  State  Unh  '  P^.^quired,  Ph.D.  pretoable.  Salani  ^n, 
versity  is  EO/AA employer.  EO Office:  314  Stu-  I  In  order  tpreceiwfuh ca¬ 
dent  Slices.  sidwation,  apply  by  Ja^nuary  15,  1983  Write: 

Professor  James  W.  Carey,  Dean,  College  of 
I  Communications,  University  of  Illinois,  119 
iT’rh  A  A  I  A'<A"^imr-r\  Gf^ory  Hall,  810  S  Wright  Street,  Urbana  IL 
IT  b  A  LrLASbIrIcU  |  61TO1.  (217)333-2350.  Appointment  eftec- 
g^Qpgyj  I  tive:  August  21,  1983.  AA/EOE. 

!  We  ll  never  reveal  the  identity  of  an  j  bet  on  e&p  Classifieds 

I  E&Pboxholder.  However,  if  you  don't  ^tet^iTbrsatefied^ 

want  your  reply  to  go  to  certain  news-  Call  for  rates  and  info 

I  papers  (or  companies),  seal  your  rep-  I  (212)  752  7053 

j  ly  in  an  envelope  addressed  to  the  !  - 

tx)x  holder.  Attach  a  note  listing  news-  I  visiting  professor  or  Assistant  Professor 
papers,  groups  or  companies  you  ,  Advertising.  Date  of  appointment  September 
don  t  want  the  reply  to  reach;  put  the  l,  1983.  Salary  negotiable  depending  on  qual- 
!  reply  and  note  in  an  envelope  addres-  :  ifications. 

I  sed  to  E&P  Classifieds.  If  the  Box  !  Teach  undergraduate  courses  m  advertising 
Number  you're  answering  is  on  your  **  Fundamentals 

list,  we'l/discard  your  rep\.  | 

- .  1  riting  for  Radio  and  Television,  Public  Rela- 


JOURNALISM  POSITION.  A  faculty  tenure- 


tions,  AdvertisingiPromotion  Sales  and  Adver¬ 
tising  Campaigns.  Coordinator.  Advertising/ 


5.  Inquire  for  pictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090.  (312)  459-9700,  Telex  20-6766. 


60090.  (312)  459-9700,  Telex  20-6766. 

The  Cleveland  Press  ceased  operations  in  June 
1982.  It  has  for  sale  32  units,  16  color  decks 
and  8  folders  of  23-9/16"  Hoe  color  converti- 


I  Central  Av.  Hillside  NJ  07205. 

'  GOSS  COMMUNITY  OIL  BATH, 

{  with  SC  folder  unit  separate, 

i  Box  1983.  Editor  &  Publisher. 


track  position  in  journalism.  Must  have  exten-  Publx:  Relations  Sequence  Program  with  other 
sive  professional  experience  in  news  writing,  departmental  and  university  programs.  Estab- 
editing  and  newspaper  production,  and  !  lish  and  maintain  rapport  with  loul  profession¬ 
teaching  experience  at  college  level.  M.A.  re-  al  agencies  and  groujis  Assist  with  the  student 
quired.  Position  open  late  August  1983.  Apply  advertising  club  and  other  duties  required  of 


before  March  1  to:  Dr.  James  Chu,  Chair. 


sequence  coordinator.  Minimum  of  Master's 


and  8  folders  of  23-9/16"  Hoi  color  converti-  1  '  WANT  your  old  press  units  and  folders  for 
ble  Presses.  These  presses  were  rebuilt  in  |  scrap  value  w  less.  ^  will  disiramie  and 
1960  and  are  geared  for  52,500  PPH.  They  |  RT.  15.  Box  400,  Tyler  TX 

were  converted  in  1981  to  new  Letterflex,  K&F  75/07, 


shims  and  lockups.  The  web  numbers  are 
2976-2981. 

We  will  sell  the  entire  pressroom  for  a  disman¬ 
tled,  skidded  and  delivered  price  for 
1,800,000. 

We  will  also  sell  4  individual  8  unit.  4  deck. two 
folder  presses  for  a  dismantled,  skidded  and 
delivered  price  of  $500,000  per  8  unit  press. 
The  price  also  includes  spare  parts,  rollers.ect. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


of  Information  and  Communication  Studies,  degree  in  Joumalism/advertising  and  3  to  5 
CA  State  University.  Chico,  CA  95929.  (916)  |  years  of  successful  professional  experience  in 
895-5751.  Affirmative  Action  Employer.  :  advertising.  Minimum  3  years  teaching  experi- 

_  I  enceatcoTlegeoruniversitylevel.  Someexperi- 

LSU  JOURNALISM  FACULTY  OPENINGS  —  I  ence  in  graphics  and  broadcast  advertising  as 
Four  anticipated  faculty  positions  open  in  LSU  well  as  sales  would  be  helpful.  The  Advertising/ 
Journalism  School  for  1983-84  academic  year.  \  Public  Relations  Sequence  is  the  largest  of  5  in 
I  Rank  and  salary  open,  depending  on  qualifica-  :  the  department  of  Mass  Communication, 
tions.  One  in  advertising;  two  in  news-editorial  housed  in  a  recently  renovated  building. 

(print  journalism),  and  one  in  public  relations/  Send  vita  and  three  letters  of  recommendation 


For  detailed  information  (^11  the  Cleveland  VARI-TYPER  in  0(»rable  condition.  State  cost. 
Press  (2 16)  623-6700.  Edward  R  Padilla,  901  !™x<el  "“^ber  and  where  it  Mn  be  seen  (Zone 
Lakeside  Ave  .  Cleveland  OH  44114 _ 2).  Box  5093,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  December  4,  1982 


advertisingwithcapacityalsoinnews-editorial.  to: 

Ph.D.'swithprofessionalexperiencepreferred,  Wilma  Wirt,  Chairperson 

but  not  required.  Send  letters  of  application  I  Department  of  Mass  Communication 
and  resumes  to  John  C.  Merrill,  Director,  LSU  University  of  Texas  at  El  Paso 

School  of  Journalism,  Baton  Rouge  LA  70803.  i  El  raso  TX  79968 

Preferenceswillbegiventothosereceivedprior  ;  Closing  date  tor  vitas  is  February  15.  1983. 
to  January  15.  1983.  LSU  is  an  Equal  Oppor-  The  University  is  an  Equal  Opportunity/ 
»  _  ^  - .  -  -  -  - -  Affirmative  Action  Employer. 


tunity/Affirmatie  Action  Employer. 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIGRAPHICS 


HELP  WANTED 
EDITORIAL 


THE  UNIVERSITY  OF  MICHIGAN  seeks  an 
assistant  professor  to  teach  media  economics, 
media  management,  lournalism  writing,  and 
media  history.  Ph.D.  or  near  completion  and 
research  publications  required.  Starting  date: 
Septemtw  1,  1983  .  Send  resume  and  cover 
letter  by  February  1.  1983  to:  Professor  Wil¬ 
liam  E.  Porter.  Department  of  Communication. 
The  University  of  Michigan.  2002  Frieze  Build¬ 
ing.  Ann  Arbor  Ml  48109.  A  nondiscrimina- 
tory.  affirmative  action  employer. 


ADMINISTRATIVE 


ACCOUNTING  MANAGER-With  degree  in 
accounting  operations  Must  have  comprehen¬ 
sive  understanding  of  business  computer  sys¬ 
tems  and  financial  analysis.  Must  have  experi- 
eiKe  with  general  ledger,  payroll,  payables  and 
accounts  receivable.  To  be  considered,  please 
send  resume  and  references  in  confidence  to 
General  Manner.  New  Jersey  Herald.  PO  Box 
10.  Newton  NJ  07860. 


COUNTY  SEAT  DAILY  needs  a  manager  with 
strengths  in  sales,  shoppers  and  press.  Ideal  for 
a  number  2  looking  for  a  breakthrough.  Must 
have  capacity  and  congenially  to  guide  a  loyal, 
established  staff.  Send  details  of  your  experi- 
etKe  and  knowledge.  For  the  right  person,  we 
offer  an  exceptional  communiW,  and  a  rare 
opportunity.  Write  Box  5072,  Editor  &  Pub¬ 
lisher. 


MANAGEMENT-Sales  trainer  and  ad  director 
with  strong  daily  sales  record  seeks  general 
management  and/or  top  training  position.  Box 
5096,  Editor  &  Publisner. 


NEWSPAPER  GENERAL  MANAGER 

IF  YOU  HAVE  several  years  of  newspaper  man¬ 
agement  experience,  with  a  solid  sales  back- 
pound,  the  ability  to  interpret  financial  state¬ 
ments.  prepare  operating  budgets,  increase 
circulation  and  produce  a  good  news  product, 
we  would  like  to  talk  with  you.  Our  newspaper  is 
a  Southern  14,000  circulation  daily,  serving  a 
powing  industrial  and  farming  area.  We'd  pre¬ 
fer  a  Kneral  manager  with  Southern  back- 
pound  and  an  interest  in  becoming  part  of  a 
poup  newspaper.  All  applications  wiTl  be  hand- 
M  confidentially.  Please  send  resume  and  sal¬ 
ary  requirements  to  Box  5043.  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  ASSOCIATION 
Newspaper  generalist  to  assist  in  administra¬ 
tion  of  r^ional  association  with  comprehensive 
informational/educational  function.  Heavy 
publications  schedule:  many  workshops/con¬ 
ventions:  strong  membership  service  program. 
Knowledge  of  newspapers,  organizational  skills 
necessary.  Writing  ability,  teacher/trainer 
backpound,  personnel  experience,  association 
work  are  skills  that  would  be  plusses.  In¬ 
termediate  level  position.  Resume  and  salary 
eiq>ectations  to  Executive  Committee.  New  En- 

g'  ind  Newspaper  Association,  223  Derby  St.. 

lem  MA  01970.  No  phone  calls,  please  at 
this  stage. 


PUBLISHER 

Growing  poup  of  newspapers  and  shoppers  in 
Zone  1  seeks  a  publisher  for  four  newspapers 
and  four  shoppers  in  the  poup.  Experience  in 
team  management  required.  Ability  to  manage 
sales  organization  and  community  newspapers 
that  are  responsive  and  responsible.  Excellent 
benefits,  compensation,  and  opportunity  for 
powth  Send  complete  resume  to  Box  5046, 
Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER 
Award-winning,  twice  weekly,  150,000  cir¬ 
culation  Florida  newspaper  is  seeking  a  highly 
motivated  person  to  direct  successful  display 
and  classified  sales  teams.  Position  offers  good 
salary  plus  bonus  potential,  as  well  as.  com¬ 
plete  benefits  package.  If  you  are  creative,  have 
a  successful  management  track  record  and  are 
interested  in  career  growth,  we'd  like  to  hear 
from  you.  Please  write  with  backpound,  salary 
requirements  and  career  goals  to:  Box  M80. 
Editor  &  Publisher. 


ADVERTISING/PROMOTION  DIRECTOR 
Agpessive,  nationally  distinguished  weekly  in 
one  of  the  nation's  finest  cities  needs  an  im¬ 
aginative.  tested  professional  to  continue  the 
momentum  of  several  years  of  growth.  A  chal¬ 
lenging,  comprehensive  and  demanding  posi¬ 
tion,  with  emphasis  on  sales,  promotional 
creativity  and  management  of  a  full-time  staff 
of  4.  Excellent  opportunity  for  a  self<onfident 
individual  ready  for  an  important  job  in  an  ex- 
citirw  place  to  live.  Experienced  only,  please. 
Send  letter  of  application  and  resume  to  Box 
5085,  Editor  &  Publisher. 


ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper  indus¬ 
try.  Please  call  or  send  resume  to:  Dennis  Fear¬ 
ing,  Multi-Media  Enterprises.  18533  Burbank, 
Ste  144,  Tarzana  CA  91356:  (213)  344- 
7177. 


CLASSIFIED  AD  MANAGER 
A  rare  opportunity  to  join  the  management 
team  of  a  modern,  top  60  market  combination 
is  now  open.  The  Dayton  Newspapers  are  look¬ 
ing  for  a  classified  manager  with  aggressive 
sales  ideas  and  skills  in  handling  a  department 
soon  to  be  completely  on-line.  If  you  are  a  clas¬ 
sified  manager  in  a  medium-sized  operation  or 
road-block  in  a  major  market,  this  may  be  an 
opportunity  for  you.  Send  resume  in  complete 
confidentiality  and  salary  expectations  to:  Ret- 
ta  Kelley,  Advertising  Director.  Dayton  News¬ 
papers  Inc.  4th  &  Ludlow  Sts.  Dayton  OH 
45401. 


CLASSIFIED 
OUTSIDE  SALES 
MANAGER 

Here's  an  excellent  opportunity  for  an  experi¬ 
enced  career-minded  individual  to  train,  lead 
and  develop  a  large  team  of  outside  sales  peo- 
le  on  the  ^n  Francisco  Chronicle  and  The  San 
rancisco  Examiner. 

But  it's  a  special  kind  of  manager  we  want.  One 
with  a  real  passsion  for  the  relentless  day-to- 
day  pursuit  of  classified.  Who  can  smell  the 
market,  detect  the  trend.  Somebody  with  a  con¬ 
viction  about  the  huge  importance  of  the  adver¬ 
tiser,  the  reader,  and  the  total  development  of 
sales  people. 

Who  is  this  genius? 

We  should  be  told 

You  may  not  be  the  Head  of  a  Department  but  if 
you  have  at  least  3  years  experience  in  classi¬ 
fied.  the  ability  to  motivate  a  large  team,  and 
can  command  an  excellent  salary,  you  could  be 
that  person. 

Together  with  your  resume  write  briefly  how  you 
would  run  our  Outside  Sales  Team  to  Paul  K 
Phillips,  Classified  Advertising  Manager,  San 
Francisco  Newspaper  Agency,  925  Mission  St, 
San  Francisco  CA  94103. 


RETAIL  AD  MANAGER 

46,(XX)  circulation  weekly  (Zone  2)  has  open¬ 
ing  for  aggressive,  promotion-minded  take- 
charge  manager.  Excellent  step-up  opportunity 
if  you  are  now  2 .  No  "desk  warmer"  need  apply. 
Salary,  bonus,  full  benefit  program.  Write  Box 
5087,  Editor  &  Publisher. 


RETAIL  AD  MANAGER 

Fast  moving,  growing,  competitive  market, 
needs  an  experienced  motivator,  trainer,  prob¬ 
lem  solver,  creative  seller  to  lead  staff  of  20 
salespeople.  Excellent  salary,  working  condi¬ 
tions.  advancement  opportunities,  location.  All 
replies  confidential.  Send  resume  to  Bob 
Bruce,  Fort  Myers  News  Press,  Fort  Myers,  FL 
33902. 


ARTIGRAPHICS 


ARTIST/ILLUSTRATOR 
70,000  daily,  graphics-oriented,  looking  for 
artist/illustrator.  Must  be  able  to  do  serious 
illustrations  as  well  as  cartoons,  mechanicals, 
map.  Need  good  knowledge  of  color,  color 
techniques.  Zone  4.  Write  Box  5044,  Editor  & 
Publisher. 


AGGRESSIVE  ZONE  6  daily  seeks  experienced, 
creative  and  reliable  graphic  designer/illustra¬ 
tor  to  augment  Art  Department.  Send  resume  to 
Box  50/7,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  small  daily- 
Sunday-TMC  operation  Southern  Zone  2.  Must 
be  experienced.  We  need  circulation  and  are 
willing  to  pay  exciting  incentives  to  the  man 
who  can  get  it.  Write  Box  5056,  Editor  &  Pub¬ 
lisher 

OUR  6,000  DAILY  is  growing  faster  than  cur¬ 
rent  circulation  management  can  handle. 
We've  got  an  excellent  salary,  bonus  and  be¬ 
nefits  tor  a  real  pro  who  wants  to  take  on  a 
challenge.  Privately-owned,  team-managed 
newspaper  that  wants  only  hard-working  people 
with  proven  leadership  ability.  If  you're  ready  to 
join  a  great  group  of  people  at  one  of  Arkansas' 
best  newspapers,  then  send  a  resume  today  to 
Box  5084,  Editor  &  Publisher. 

SMALL  WESTERN  daily  wih  expnsion  plan 
seeking  a  "take  charge"  Circulation  Manager 
strong  in  promotion,  ^nd  resume  and  salary 
requirements  to  Box  506 1 ,  Editor  &  Publisher. 


STATE  CIRCULATION  SUPERVISOR-The 
Rocky  Mountain  News.  Colorado's  leading  and 
fastest  growing  newspaper,  has  openings  for 
key  middle  management  position.  State  cir¬ 
culation  and  supervisory  experience  preferred. 
Excellent  opportunity  for  goal-oriented,  aggres¬ 
sive  individual  with  ability  to  motivate  people. 
Send  resume  to  Rocky  Mountain  News,  State 
Circulator.  PO  Box  719,  Denver  CO  80204. 
EOE-M/F. 


COMPUTER  TECHNOLOGY 


COMPUTER  SYSTEMS  ANALYST-We  are  seek¬ 
ing  a  person  with  computer  science  degree  and 
three  to  five  years  experience  on  the  job  with 
proven  interdepartmental  communications 
skills.  Prefer  person  with  active  working  back¬ 
ground  in  all  areas  of  data  processing  and  spe¬ 
cifically,  familiar  with  DEC  operating  systems, 
such  as  RSXll-M,  running  on  DEC  1170s. 
Experience  in  development  of  general  on-line 
business  applications  in  Cobol  utilizing  VTIOO 
terminals  would  be  helpful  as  well  as  experi¬ 
ence  in  newspaper  typesetting  applications, 
UNIX  operating  systems  and  "C"  language.  All 
inquiries  confidential.  Please  send  current  re¬ 
sume  and  salary  history  to  Personnel.  Evening 
Post  Publishing  Ctompany,  PO  Box  758,  Char¬ 
leston  SC  29402. 


DATA  PROCESSING 


ATEX  SYSTEMS  TECHNICIAN-Growing  news¬ 
paper  on  West  Coast  of  Florida  seeks  Systems 
Technician  experienced  with  ATEX  equipment. 
Associate  Degree  in  electronics  or  equivalent 
two  years  experience  working  on  digital  compu¬ 
ters  and  associated  peripherals.  Completed 
training  on  DEC  PDPll,  including  intensive 
unibus  theory,  familiarity  with  magnetic  tape 
drives,  and  moving  head  disk  drives.  Ability  to 
use  maintenance  manuals,  block  diagrams,  en¬ 
gineering  drawings,  and  diagnostics  to  analyze, 
isolate,  and  repair  problems.  Good  com¬ 
munication  skills  a  plus.  Reply  with  resume 
and  salary  requirements  to  Box  5063,  Editor  & 
Publisher. 


ARTS  COPY  EDITOR 

The  Kansas  City  Star  needs  an  experienced 
copy  editor  to  polish  and  brighten  arts-related 
stories,  plan  and  execute  a  new  weekly  enter¬ 
tainment  section  and  senre  as  No.  2  on  a  7- 
person  A&E  department.  Minimum  four  years 
news  or  feature  experience  on  daily  paper,  with 
at  least  two  of  those  years  on  the  rim.  Supervi¬ 
sion  experience  helpful:  knowledge  of  arts  pre¬ 
ferred  but  not  vital-good  news  judgement  more 
important.  Send  resume,  references  and  any 
clips  to: 

Arts  and  Entertainment  Department 
Kansas  City  Star 
1729  Grand  Av 
Kansas  City  MO  64108 


AGGRESSIVE  ILLINOIS  daily  seeks  City  Hall/ 
police  reporter.  Experience  and  Midwest  back¬ 
ground  preferred.  Box  5092,  Editor  &  Pub¬ 
lisher. 


ALERT  COPY  EDITOR  with  sharp  pencil  for  city 
and  wire  desks.  Requires  headline,  makeup 
skills  and  VDT  experience.  Medium-sized  TX 
daily.  Resume,  work  references  to  Box  5102, 
Editor  &  Publisher. 


CAPITAL  REPORTERS.  Zone  5.  Must  be  ex¬ 
perienced.  Send  resume,  clips  and  include  sal¬ 
ary  requirements  with  first  letter  to:  News 
Associates.  Box  11043,  St  Louis  MO  63135. 


35,000  CIRCULATION  daily  in  Western  Col¬ 
orado  seeks  copy  editor  for  5  person  news  desk. 
One-two  years  experience  or  strong  journalism 
school  background.  Send  tearsheets  and  re¬ 
sume  to:  News  Editor,  The  Daily  Sentinel,  Box 
668  Grand  Junction,  CO  81502. 


COPY  EDITOR 

First-rate  copy  editor  with  at  least  5  years  daily 
newspaper  experience  sought  for  key  desk  posi¬ 
tion  on  the  Army  Times,  the  130,(j00  circula¬ 
tion,  privately  published,  independent,  worl¬ 
dwide  newspaper  for  military  people.  Must 
have  superb  copy  editing  skills,  including  abil¬ 
ity  to  brighten  leads,  spot  holes,  assure  accura¬ 
cy,  write  headlines  that  entice  as  well  as  in¬ 
form,  and  lay  out  pages  with  flair.  Familiarity 
with  military  and  with  VDTs  desirable.  Com¬ 
petitive  salary,  excellent  benefits.  Please  do 
not  call.  Send  letter,  resume.  3  writing  clips,  3 
tearsheets  and  10  headlines  that  you  are  proud 
of  to.  Lee  Ewing,  Editor,  Army  Times,  475 
School  St,  SW.  Washington  DC  20024. 

EOE,  M/F 


CHARTCALLERS 

Sports  Eye  seeks  experienced  chartcallers, 
announcers  and  handicappers  to  work  at  thor¬ 
oughbred  tracks.  Good  pay  and  benefits.  Call 
Karen  Reilly  at  (516)  484-3300. 


COPY  EDITOR  for  Memphis  Commercial 
Appeal.  At  least  4  Years'  experience.  Layout  or 
wire  work  important.  Headline  flair  a  must. 
Send  resume  and  clips  to  John  H  Bradley,  News 
Editor,  The  Commercial  Appeal.  Box  334, 
Memphis  TN  38101. 


CAPITAL  REPORTERS,  full  and  part-time 
Must  be  experienced.  Zones  2,3, 5,6,9.  Send 
resume,  writing  samples  and  salary  require¬ 
ments  with  first  letter  to:  Managing  Editor,  c/o 
News  Associates,  Box  1 1043,  St  Louis  MO 
63135. 


DO  IT  ALL? 

If  you  can  lay  out  a  lively  page,  write  snappy 
headlines  and  edit  copy  with  skill,  you  may  be 
just  what  we're  looking  for.  We  have  2  openings 
for  experienced  copy  editors— 1  on  the  PM 
desk  and  1  to  help  coordinate  and  assist  in  the 
production  of  5  top-notch  community  news 
tabs  published  by  our  230,000  AM/PM  opera¬ 
tion  in  Zone  3.  If  you  love  the  language,  lay  out 
a  gem  of  a  page  and  would  like  to  work  on  the 
best  front-end  system  available,  send  resume 
and  samples  of  your  work  to  Box  5101,  Editor  & 
Publisher. 


EDITORIAL  MANAGER-Leading  Zone  2  sub¬ 
urban  newspaper  group.  Must  be  skilled  in 
newspaper  management,  personnel  and  train¬ 
ing.  A  challenging  job  with  growth  potential  for 
the  right  person,  ^nd  replies  to  Box  5047, 
Editor  &  Publisher. 


EXPERIENCED  CITY  or  managing  editor 
needed  to  direct  award  winning  northern  Michi¬ 
gan  daily  newspaper  located  in  popular  resort 
area.  We  are  looking  for  a  working  managing 
editor  who  understands  community  journalism 
and  can  direct  a  talented  11-member  staff. 
This  individual  must  exhibit  excellent  editing, 
layout  and  writing  skills  needed  to  work  on  our 
li,(X)0,  5-day  publication.  Experienced  peo¬ 
ple  need  only  apply.  Send  resume,  samples  of 
writing  and  layout  to  Ken  Winter,  General  Man¬ 
ager.  Petoskey  News-Review,  319  State  Street. 
Petoskey,  Ml,  49770.  Please  no  telephone 
I  calls. 


EDITORIAL 


EDITORIAL 


ASSOCIATE  EDITOR 

Respected,  successful  business  magazine  publisher  in 
Midwest  needs  highly  qualified  associate  editor  ready  to 
move  quickly  into  top  editor  responsibilities.  High 
intelligence,  warm  personality,  familiarity  with  business 
and  financial  issues  and  language,  tough  editing  skills, 
“nose  for  news"  essential.  Primary  qualification  is  love  of 
writing  —  editorials  that  influence  industry,  national  and 
international  policy;  database  analyses:  features  and 
interviews,  an(j  ferreting  out  news.  Ultimate  position  is  as 
editor  of  lead  publication  and  "editor-in-chief”  of  associ¬ 
ated  publications.  Present  holder  of  that  position  is  seek¬ 
ing  replacement  to  allow  attention  to  other  publishing 
and  external  responsibilities. 

Wm.  B.  Beeson 

Lawrence-Lelter  and  Company 
Management  Consultants 
427  W.  12th  St. 

_ Kansas  City.  MO  64105 _ _ 
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EDITOR  &  PUBLISHER  for  December  4,  1982 


HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER 

Medium  size  daily  in  Zone  3.  Box  5095,  Editor 
&  Publisher. 


EDITOR 

Editor,  non  ferrous  metals,  for  metal  market 
newspaper.  Directing  Reporters,  preparing 
business,  technical  news.  Receiving,  analyzing 
news  and  developments.  Short,  longterm  plan¬ 
ning  of  coverage.  news  rathering  strategy.  Con¬ 
ferring  key  people  non  ferrous  industries.  Edit¬ 
ing  articles.  Guiding  and  instructing  Reporters. 
Research,  writing,  collecting,  collating  prices. 
Conferring  other  Editors  on  space  allocation. 
Requires  BS  engineering,  metallurgy,  chemis¬ 
try,  physics  or  geology.  Five  years  experience 
non  ferrous  metals,  including  three  years  as 
newspaper  or  magazine  Editor  with  supervisory 
responsibility  in  non  ferrous  area.  Ability  to 
write  lucidly  using  technical  material  and  mar¬ 
ket  information.  Proven  ability  to  direct  Jour¬ 
nalists'  team  covering  non  ferrous  markets. 
$26,000  per  year.  35  hour  week.  Qualified 
applicants  write  to:  Box  AA.  c/o  Suite  1236, 
230  Park  Avenue,  New  York  NY  10164-0156. 

Equal  Opportunity  Employer 


GRADUATE  ASSISTANTS:  Available  for  per¬ 
sons  with  at  least  three  years  full-time  experi¬ 
ence  in  reporting,  writing,  editing,  ready  for 
mid-career  opportunity  to  earn  a  master's  de- 

tree  in  a  12-month  program.  Stipends  of 
5500  plus  full  out-of-state  tuition  for  best 
qualified  teaching  and  research  assistants. 
Write:  Chairman.  Graduate  Studies,  School  of 
Journalism,  218  Carnegie  Building,  University 
Park,  PA  16802. 


GRAPHICS  EDITOR  with  proven  skills  in  lay¬ 
out.  design  and  color.  We  want  someone  with 
imagination,  daring  and  ability  to  produce  a 
super  appealing  product.  Award  winning  Zone 
3  newspaper  with  talented  editorial  staff,  ex¬ 
cellent  wage  and  benefits.  Send  resume  and 
recent  examples  of  work  to  Box  5097,  Editor  & 
Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
Immediate  opening  on  Zone  5.  55.000  AM 
daily  and  Sunday  serving  large,  multi-county 
area.  Prefer  college  degree.  2  or  more  years 
reporting  on  a  daily,  VDT  experience,  strong 
evidence  of  versatility.  Send  letter,  resume, 
non-returnable  clips  and  salary  history  to  Box 
5100,  Editor  &  Publisher 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J,  Lacey  WA  98503. 


LARGE  PRESTIGIOUS  Midwest  AM  seeks 
quality  desk  people.  Layout  and/or  copy  read¬ 
ing  openings  are  anticipated  early  in  1983  on 
general  news,  features  and  sports  desks.  Ex¬ 
perience  essential.  Send  work  examples,  re¬ 
sume  information  to  Box  5053,  Editor  &  Pub¬ 
lisher. 


NEWS  EDITOR  for  12,000  PM  in  Northern  Illi¬ 
nois.  Minimum  two  years  desk  experience  on 
daily  newspaper.  The  person  we  are  looking  for 
must  be  strong  on  editing,  page  layout,  head¬ 
line  writing  and  be  skilled  at  working  with  repor¬ 
ters  to  generate  news.  Strong  emphasis  on  local 
coverage  area.  Reporting  background  and  com- 
munity-mindedness  are  a  must  lor  this  number 
2  position .  Please  send  resume,  tearsheets  and 
salary  history  to  Lenny  Ingrassia,  Dixon  Evening 
Telegraph,  113-15  Peoria  Ave,  Dixon  IL 
61021. 


REPORTER/EDITOR  for  two  weekly  Eastern 
North  Carolina  newspapers.  Long  hours,  short 
pay,  lots  of  job  satisfaction  tor  right  individual. 
Editing  experience  a  must.  Contact  Barry  Mer¬ 
rill  (919)  242-6301  person-to-person  collect. 


SELF-STARTING  news  feature  writer  for  Zone  6 
who  has  a  natural  inquisitiveness  and  the  gift  of 
conversing  with  anyone.  Basic  reporting  skills 
essential.  Send  vital  information  to  Box  5103, 
Editor  &  Publisher. 


ONLY  THE  BEST 

If  you  believe  that  you're  one  of  the  top  candi¬ 
dates  for  a  super  sports  job.  contact  us.  We  re 
looking  for  an  innovative  shirt-sleeve  leader 
who  can  plan,  design  and  execute  a  super 
sports  section  for  a  top-flight  60,000  East 
C^st  daily.  In  addition,  we  plan  another  sports 
package  to  add  spice  to  the  challenge.  Start  at 
$32,500  plus  generous  fringes.  Reply  to  Box 
5074,  Editor  &  Publisher. 


REPORTER-minimum  2  years  experience  on 
daily  newspapers  doing  hard  news  and  fea¬ 
tures.  Wanted  for  hard-nosed  and  progressive 
wire  service  bureau  in  Zone  2.  Replies  to  Box 
4908,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


THE  TWIN  CITIES  leading  alternative  weekly  is 
seeking  a  writer  who  stands  apart  from  the 
pack,  an  exceptional  reporter  with  exceptional 
writing  flair.  Send  resume  and  3  clips  to  Dick 
Dahl.  City  Pages.  Box  8467,  Minneapolis,  MN 
55408. 


WASHINGTON  DC — States  News  Service,  now 
a  joint  venture  of  Pulitzer  Publishing  Company 
and  Indian  Head  Inc  is  looking  for  reporters 
with  strong  hard  news  background.  Apply: 
States  News  Service.  Management  Committee, 
654  Pennsylvania  Av,  SE.  Washington  DC 
20003. 


WIRE  EDITOR  to  head  im  three-person  desk  at 
quality  1 5,000  daily  in  Zone  3.  Two  years  desk 
experience  essential.  Send  resume,  tear  sheets 
illustrating  layout  skill  to  Box  5065,  Editor  & 
Publisher. 


DRAW  YOUR  OWN  CON¬ 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspapier  field  I 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


ASSISTANT  METRO  EDITOR  i 

70,000  daily  in  rapid  growing  area,  aggressive  \ 
metro  desk  looking  for  assistant  metro  editor  to 
help  supervise  staff  of  18  reporters.  Assistant 
metro  editor  makes  story  assignments  as  well  | 
as  edits  copy.  2-5  years  experience  preferred.  i 
Zone  4.  Write  Box  5045,  Editor  &  Publisher.  | 

A  ZONE  2  AM  of  85.(XX)  circulation  in  a  city  I 
with  Division  1  college  football  and  basketball  I 
is  seeking  a  desk  person  for  its  sports  depart¬ 
ment.  Aside  from  possessing  standard  desk  : 
skills  and  a  thorough  knowledge  of  sports,  | 
candidates  must  show  an  ability  to  inspire, 
guide  and  coach  reporters.  This  is  a  job  for  an  ' 
aggressive  editor  with  a  wealth  of  ideas  who  | 
wants  to  grow  professionally.  Send  credentials,  i 
clips,  tearsheets  to  Box  5068,  Editor  &  Pub¬ 
lisher.  I 


ARTS  AND  ENTERTAINMENT  CRITIC 
The  Kansas  City  Star  needs  a  versatile  critic  for  | 
its  expanded  A&E  staff-someone  capable  of  re-  i 
viewing  everything  from  classical  to  country,  | 
Shakespeare  to  Clint  Eastwood.  Feature  writing  i 
skills  a  must.  Minimum  two  years  news  or  fea¬ 
ture  experience  on  a  daily  paper.  Send  resume, 
references  arid  clips  to: 

Arts  &  Entertainment  Department 
Kansas  City  Star 
1729  Grand  Av 
Kansas  City  MO  64108 


FREELANCE 


FREELANCE  writers  in  (1)  Far  East,  preferably 
based  in  Hong  Kong,  and  (2)  South  America  to 
prepare  marketing  articles,  approximately 
15(10  words,  appeal  toCEO  level,  for  bimonthly 
U.S.  trade  marazine.  Not  interested  m  strin¬ 
gers.  Box  5062,  Editor  &  Publisher. 


OPPORTUNITY  KNOCKS  for  vrriters,  photo¬ 
graphers!  Since  1969  Freelancer's  Newsletter 
has  provided  profitable  information  to  freelan¬ 
cers  across  the  country.  Bonus:  Computerized 
Resume  and  Referral  Service!  For  sample,  send 
large  SASE  to  Department  N;  307  Westlake  Dr; 
Austin  TX  78746. 


WANTED:  Freelance  articles  dealing  with  knife 
collecting,  history  of  cutlery,  knifemaker  perso¬ 
nality  profiles,  etc  .  .  pfiotos  also.  Send  in¬ 
quiries  to  Box  5016,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  1 1375. 


MARKETING 


ASSISTANT  RESEARCH  MANAGER 
Large  metropolitan  daily.  Zone  2,  needs  hard¬ 
working,  experienced  professional  to  assist 
manager  of  fast-paced,  growing  research  and 
promotion  operation  serving  all  advertising  de¬ 
partments.  Must  be  able  to  take  complex  fi¬ 
gures  and  produce  straightforward,  convincing 
sales  presentations  for  major  advertisers.  Will 
write,  produce  and  give  audio-visual  presenta- 
tiohs.  Should  be  familiar  with  major  research 
houses  and  standard  newspaper  promotion  sta¬ 
tistics.  Knowledge  of  computer  terminal  opera¬ 
tion  for  on-line  data  access  helpful.  Please 
send  current  resume  to  Box  5041,  Editor  & 
Publisher. 
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HELP  WANTED 

POSITIONS  WANTED 

PRODUCTION 

EDITORIAL 

PRODUCTION  DIRECTOR 

We  are  looking  for  a  highly  skilled  and  experi¬ 
enced  person  to  direct  all  newspaper  and  com¬ 
mercial  printing  operations.  Superior  manage¬ 
ment  and  technical  skills  will  be  required  to 
successfully  manage  our  challenging  and  com¬ 
plete  production  operation.  Knowle^of  com¬ 
posing,  camera,  web  offset  and  distribution  op¬ 
erations  is  a  must.  We  are  located  in  an  attrac¬ 
tive  Zone  1  area.  Pleae  send  resume  to  ^ 
5081,  Editor  &  Publisher. 

E&P  CLASSIFIEDS 

PRODUCE  JOBS 

FOR  NEWSPAPER  PEOPLE 

PROMOTION 

MANAGING  EDITOR-small  weekly  group, 
seeks  leadership  post  as  group  editor,  general 
manager  or  small  daily  editor  in  Zones  1-2: 
accomplishments  in  all  facets  of  weeklies,  (toll 
(617)  636-2933. 

OUTSTANDING  High  School  Science  Teacher 
seekscareer  move  into  journalism;  Dean,  1407 
Swift,  Hobart  IN  46342,  (219)  942-8673. 

1981  PULITZER  and  National  SDX  winner.  5 
years  experience,  seeks  reporting  job  in  Zones 

8  or  9.  Skilled  in  features,  hard  news,  editing. 
Box  5076.  Editor  &  Publisher. 

REPORTER:  24.  Seeks  move  to  mid-size  daily 
or  wire  service.  Boasts  two  years  experience 
with  hard  news  background,  but  enjoys  fea¬ 
tures  and  photograpihy  too.  Desire  job  any  zone 
where  talents  will  be  used  and  challenges  can 
be  met.  Box  5070,  Editor  &  Publisher. 

PROMOTION  MANAGER  for  major  mebo  daily 
in  leading  Sunbelt  city.  Substantial  competi¬ 
tive  market  experience  extremely  desirable. 
Outstanding  administrative  and  leadership 
skills  essential.  Aggressive  go  get  'em  attitude  a 
must.  Excellent  compensation  package  and  re¬ 
spect  for  your  ability  and  ideas  come  with  the 
job.  Resumes  please  to  Box  5082.  Editor  & 
Publisher. 

TOP  TV-RADIO  critic  seeks  change  of  scenery. 
Impressive  credentials.  Will  also  consider  pro¬ 
fessional  sports  beatcolumn  work.  Box  5(}90. 
Editor  &  Publisher. 

BE  A  PUSHER 

Push  yourself  into  that  job 
you’ve  been  looking  for  by 
placing  and  ad  in  E&P's 
Positions  Wanted  section. 

SALES 

MAJOR  MARKET  DAILY  MID-ATUNTIC  AREA 
must  be  experienced,  creative,  tough-retail 
sales  responsibility.  Income  negotiable.  Your 
response  kept  in  sbictest  confidence.  Rush  full 
details.  Box  5079.  Editor  &  Publisner. 

FREELANCE 

POSITIONS 

CHICAGO  STRINGER/ENGINEER  will  cover 
trade  shows,  meetings,  to  client's  specifica¬ 
tions.  Box  5060.  Editor  &  Publisher 

WANTED 

MARKETING 

Experienced  Publisher  -Weekly  Group,  Spe¬ 
cial  Market  Sections.  Public  Affairs,  ^kag- 
ing.  Seeks  Challenging  Position  in  Electronic  or 
Print  Media  aimed  at  30-45  market  segment. 

1  Equity  Position  (tonsidered.  Box  5058.  Editor 
'  &  Publisher. 

ADMINISTRATIVE 

EXPERIENCED  newspaper  executive.  Suc¬ 
cessful  general  manager,  advertising  director 
can  get  things  done.  Tram,  inspire  staff  for 
outstanding  daily  product.  Strong  sales,  (tost 
conscious.  Community  minded.  Top  refer¬ 
ences.  -Box  5086,  Editor  &  Publisher 

You  May  Take  One  Giant  Step... 
toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 

CIRCULATION 

MARKETING  RESEARCH 

TRAVELING  job  wanted.  Good  man.  30  years 
circulation  experience  with  4  dailies.  Box 
50^.  Editor  &  Publisher. 

VIDEOTEX  project  manager  with  newspaper 
marketing,  promotion,  research  experience. 
Ideal  for  an  organization  preparing  for  the  fu¬ 
ture  in  electronic  publishing.  Box  5089,  Editor 

1  &  Ftoblisher. 

EDITORIAL 

EDITOR 

j  PRODUCTION 

Circulation  builder,  prizewinner,  staff  motiva¬ 
tor.  14  year  record  of  excellence  on  a  tight 
budget.  Employed,  but  looking.  Box  5088. 
Editor  &  Publisher. 

1  COMPOSING  MANAGER.  Hard-working.  Pre- 
1  fercollm  or  small  newspaper  Zone2or5.  Box 

1  5098.  Dfitor  &  Publisher. 

E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty  By  Holmes  Brown 


A  never-ending  job 

Quietly,  but  effectively,  newspaper 
editors,  journalism  schools  and  business 
executives  have  been  working  together  to 
improve  the  reporting  of  economic  and 
business  news.  Much  more  needs  to  be 
done  on  continuing  activities  which  have 
been  actively  supported  by  such  varied 
groups  as  the  Annenberg  Foundation, 
Media,  Inc.,  The  Ford  Foundation, 
National  Center  for  Businss  and  Econo¬ 
mic  Communication,  the  Institute  for  Ap¬ 
plied  Economics  and  countless  corpora¬ 
tions,  foundations  and  journalism  schools 
throughout  the  country. 

The  Institute  for  Applied  Economics — 
a  non-profit  organization  supported  by 
sixty  corporations  and  foundations — has 
been  involved  with  many  of  these  activi¬ 
ties.  Our  basic  mission  is  to  establish  a 
better  understanding  of  the  U.S.  econo¬ 
mic  system  and  the  role  of  business  in 
society.  This  is  accomplished  through 
give-and-take  dialogues  between  busi¬ 
ness  leaders  and  opinion  leaders — in  this 
case,  editors  and  reporters. 

Here  is  a  run  down  of  the  highlights  of 
the  most  prominent  programs  conducted 
over  the  past  few  years  geared  to  impro¬ 
ving  economic  reporting: 

1.  Columbia  University  Graduate 
School  of  Journalism,  New  York,  New 
York,  10027,  conducts  Media  and  Society 
seminars  involving  business  leaders  and 
leading  editors  and  journalists,  who 
thresh  out  guidelines  for  improving  the 
quality  of  business  reporting.  Proceed¬ 
ings  are  videotaped  and  edited.  Details 
can  be  obtained  from  Dean  Osborn  Elliott 
or  from  Fred  Friendly.  The  Annenberg 
Foundation  supports  a  recent  expansion 
of  this  program. 

2.  The  National  Center  for  Business 
and  Economic  Communication  at  Amer¬ 
ican  University  and  the  Institute  for  Ap¬ 
plied  Economics  have  established  a  long 
range  nationwide  program  for  objective 
communication  of  economic  and  busi¬ 
ness  ideas.  More  than  100  different 
foundations  and  corporations  are  aiding 
in  this  effort.  A  special  task  force  of  work¬ 
ing  journalists  and  public  affairs  officers 
has  held  the  first  forum  in  Washington 
D.C.,  and  is  planning  regional  meetings 
shortly.  Louis  Kohlmeier,  Director  of  the 
Center  in  Washington,  has  information 
on  this  and  other  Center  activities.  Write 
American  University,  Washington  D.C. 
20016. 

3.  At  the  University  of  Missouri,  lead¬ 
ing  editors,  business  reporters,  academi¬ 
cians  and  business  leaders  have  been 
meeting  each  summer  in  conjunction  with 
the  Davenport  scholars  to  hammer  out 
ways  to  improve  reporting  of  economics. 

(Holmes  Brown  is  president  of  the  Insti¬ 
tute  for  Applied  Economics.) 
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The  University  of  Missouri  Journalism 
School  has  reports  on  all  of  these  ses¬ 
sions.  Box  838,  Columbia,  Mo.,  65205. 

4.  At  the  local  and  state  level,  journal¬ 
ism  schools,  working  journalists  and 
business  executives  have  held  sympo¬ 
siums  in  South  Carolina,  New  Jersey,  In¬ 
diana,  Connecticut  and  Iowa.  These 
models  can  be  replicated  elsewhere  and 
the  Institute  office  can  furnish  particu¬ 
lars.  The  Institute  for  Applied  Econo¬ 
mics,  370  Lexington  Avenue,  New  York, 
New  York  10017. 

5.  The  Media  Institute  in  Washington 
carefully  monitors  economic  news  on 
special  subjects,  such  as  the  oil  crisis,  to 
determine  accuracy  of  news  reporting. 
Details  on  that  report  are  available  from 
The  Media  Institute,  3017  M  St.,  NW, 
Washington,  D.C.  20007. 

6.  At  Vanderbilt  University,  tapes  of 
all  the  national  television  evening  news¬ 
casts  are  indexed  and  abstracted.  These 
were  compared  by  the  Institute  to  news 
reporting  on  economic  news  by  the  New 
York  Times  and  Wall  Street  Journal  for  an 
eleven  month  period  through  September 
1982  to  determine  bias  by  the  media.  A 
copy  of  this  report  can  be  obtained  from 
the  Schultz  Foundation,  sponsor,  or  the 
Institute  for  Applied  Economics. 

7.  Champion  International  Corpora¬ 
tion  and  Dartmouth  College  Amos  Tuck 
School  of  Business  Administration  joint¬ 
ly  sponsor  an  annual  Media  Awards  for 
Economic  Understanding,  initiated  in 
1977.  Robert  Colodzin,  One  Champion 
Plaza,  Stamford,  Conn.  06921. 

8.  Ohio  University  College  of  Com¬ 
munications  schedules  an  annual  Com¬ 
munication  Week  (begun  in  1968)  where¬ 
in  media  specialists  participate  in  panel 
dialogue  with  students  that  include  as 
subjects:  Education  and  Business  Jour¬ 
nalism  and  How  Adequate  is  Business 
News  Coverage.  Athens,  Ohio,  45701. 

9.  Hercules  Company  has  sponsored  in 
1982  its  first  Business  Journalism  Forum. 
A  two  day  program  held  in  cooperation 
with  City  College  of  New  York,  it  brought 
together  200  participants  from  eastern 
universities  and  colleges,  schools  of  jour¬ 
nalism  and  professionals  from  the  media. 
Richard  B.  Douglas,  Hercules,  910  Mar¬ 
ket  St.,  Wilmington,  Del.,  19899. 

10.  In  conclusion,  we  would  suggest 
that  there  is  more  thought  going  into  im¬ 
proved  reporting,  particularly  of  econo¬ 
mic  news,  than  ever  in  our  history.  A 
recent  survey  conducted  in  this  field  for 
the  Institute  for  Applied  Economics  indi¬ 
cates: 

•  Few  political  reporters  have  had 
sufficient  economic  training  to  be  capable 
of  determining  the  economic  implications 
of  a  government  agency  story. 


•  Business  editors  or  reporters  are  sel¬ 
dom  called  in  to  handle  front  page  stories 
that  have  important  national  or  local  eco¬ 
nomic  consequences. 

•  Most  government  agency  heads  and 
business  executives  haven't  the  slightest 
idea  how  a  newspaper  or  television  sta¬ 
tion  operates  or  that  reporters  over  a 
period  of  a  year  must  handle  hundreds  of 
different  corporations  and  agencies. 

•  Thousands  of  public  relations  offic¬ 
ers  do  not  really  understand  their  agen¬ 
cies  or  companies  so  therefore  are  not 
considered  reliable  by  either  newsmen  or 
their  superiors. 

A  copy  of  this  report,  produced  by  Re¬ 
search  and  Forecasts,  N.Y.,  is  available 
from  the  Institute  at  370  Lexington  Ave., 
New  York,  New  York,  10017. 

Nauru  president’s 
libel  suit  dismissed 

A  $40  million  libel  suit  filed  against  the 
Pacific  Daily  News  in  Guam  by  the  presi¬ 
dent  of  the  tiny  country  of  Nauru  was 
thrown  out  of  Honolulu  Federal  court. 

In  granting  dismissal  sought  by  the  paper 
and  its  owner,  the  Gannett  Co.,  U.S. 
District  Judge  Samuel  King  said  defense 
arguments  citing  a  constitution-related 
rule  known  as  the  “act  of  state”  doctrine 
were  well  founded. 

Nauru  president  Hammer  DeRoburt 
filed  the  suit  in  1978  after  the  newspaper 
ran  two  stories  linking  a  Nauru  govern¬ 
ment  loan  to  a  Marshall  Islands  separatist 
movement.  A  jury  trial  was  to  have 
started  this  month. 

The  "act  of  state”  rule  prohibits  U.S. 
courts  from  deciding  issues  which  require 
them  to  delve  into  the  motives  of  actions 
by  foreign  governments. 

The  Daily  News’  attorney,  David  Dez- 
zani,  said  King’s  ruling  was  "very  sig¬ 
nificant  decision”  for  newspapers  and 
journalism  in  general. 

“It  helps  the  press  to  be  able  to  report 
on  developments  in  foreign  countries  and 
acts  of  foreign  leaders  without  fearing  re¬ 
prisals  through  libel  lawsuits,”  he  ex¬ 
plained. 

PRESS  *N  TIMES  By  DON  FITZGERAU) 


“I'm  weighing  the  pros  and  cons. . .  I  always  do." 


EDITOR  &  PUBLISHER  for  December  4,  1982 


International  Paper  keeps 
selling  reading 
so  you’ll  keep  selling  writing. 


Here's  one  of  International  Papers 
"Power  of  the  Printed  Word"  advertisements  run  to  ^ 
promote  reading  and  writing  to  young  people. 


For  the  past  three  years,  International  Paper  Company  has 
been  reaching  young  people  with  advertisements  in  our 
Power  of  the  FMnted  Word”  campaign  to  encourage  them  to  read 
more  and  write  better. 

We  figure  the  more  people  read- the  more  books, magazines  and 
newspapers  youll  sell.  And  the  more  paper  you'll  buy  from  us. 

There’s  good  reason  to  believe  our  campaign  is  working.  Since 
it  began,  we’ve  sent  out  more  than  6,000,000  free  reprints  of  our 
advertisements  in  answer  to  up  to  1,500  letters  a  day.  This  response 
suggests  a  healthy  new  generation  of  readers.  And  that  looks  good 
for  all  of  us  in  the  paper  and  publishing  industry. 

For  your  complete  set  of  these  advertisements,  write  to: 

‘‘Power  of  the  Printed  Word,” 

International  Paper  Company,  Dept.  P31 
RO.  Box  954,  Madison  Square  Station, 

NewYork,N.Y.  10010.  ‘  1982  InlerniUioiial  Paper  C'oinpany 


INTERNATIONAL 

PAPER 

COMPANY 

Wc  believe  in  Ihe  power  of  the  printed  word 


Ernie  Pyle  Contest  Judges 

Newspapermen  and  women  who  enter  work  in  the  various  Scripps-Howard 
Foundation  competitions  know  they  will  be  judged  by  distinguished  news 
professionals.  The  jurors  for  the  1982  Ernie  Pyle  Awards  will  be; 


Dr.  Richard  G.  Gray 

Director,  School  of  Journalism 
Indiana  University 

Chairman  of  the  Judging  Panel 


John  Troan 

Editor,  The  Pittsburgh  Press 


Michael  Gartner 

President  and  Editorial  Chairman 
The  Des  Moines  Register 

These  judges  will  select  the  two  1982  winners  of  one  of  American  newspapering's 
most  sought-after  awards.  They  honor  newspaper  writing  that  most  nearly 
exemplifies  the  style  and  craftsmanship  of  the  late  Ernie  Pyle.  The  first  place 
winner  receives  a  medallion  plaque  and  $2,000,  and  his  or  her  newspaper  an 
engraved  citation.  The  second  place  winner  receives  $1,000,  and  he  or  she  and 
the  newspaper  receive  citations.  Entries  must  be  postmarked  no  later  than  jan.  15, 
and  received  no  later  than  jan.  24,  1983. 

For  Entry  Blanks  Write 
ERNIE  PYLE  MEMORIAL  AWARDS 

Scripps-Howard  Foundation 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 

Give  Light  and  the  People  Will  Find  Their  Own  Way 


ERNIE  PYLE* 


